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(Abstract)

Since the apple company adopted the desktop-office
metaphor in Macintosh, the metaphoric interface has been
used generally in multimedia products or services, on which
user-friendly knowledge, conception, and images are
represented metaphorically. Although the metaphor can be
employed as one of ways to identify the essence or pattern
of information, a theoretical framework on its relation with
the user interface is not fully established. In this study, the
user interface considered as a core of multimedia design
was discussed, and the form of the graphic metaphor was
investigated. The seven forms of the graphical metaphor
presented herein would be applied as one of approaches to
the user interface in relevant researches.
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o) Z(Apple)Al7t W EA] HFE A g2y eoX dEE
(desktop-office metaphor)& &g olélz HElmjde] AF
o Az e 98 AREAA A5 A4, B, ojulA
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4) Jan Scott, Interface Metaphors and Conceptual Models(On line).
Available:http:/ffarrer riv.csu.edu.auf~itc204/guif.htm#gulf [1997, May}
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th. oZ@=(John Eklund)7} AAIZE Q17He] ‘E41XRY
(Cognitive Models in Learning) & F&|Xx= wlebxel] o
olflE FEAE & Utk AR TP FFE P 1
FLHOZAM AZE AHE AAY AR A= AR
ZAH(connection) BAE AZ o]l HlZL HHFRE A
ZA} 7] L (accretion) 2jv| 2 B-53lA] 9HEH(articulation) 3
HARE wH3A 7l cKsolidification). ©]9] FRAF YA A
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olg} #o] At FFU AJ2E Y FL HEE FHd o)
& Mds 72346}51 olaislz] A% 7|x2A, ‘HAA 7§E‘.°ﬂ
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gtM e Ee doF 7)) Ee &5 A dEd
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32 87 Foid ojElx 8
WelEe A3} AYZHexperience and thought), 43} A

8) Chung Min Lee, Idiomaticity and Human Cognition (On line).
Available: http://cogsci.yonsei.ac.krfintroflecture2. htmoj A XjjQI&

9) John Eklund, Cognitive models for structuring hypermedia and
implications for learning from the world-wide web (On line).
Available:http:/fwww.scu.edu.aufsponsored/ausweb/ausweb95/papers/hyp
ertext/eklund/findex.html {1997. May}
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o & | e olce= £ [ HElo) SME | scene, shot
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= ¥ | bR 3 EX S8 E% TYNg

dgE |9 ¥® =3 allegory

z x ZARME 2(5t MZE ofo|Cio| A | bug list,

ZHotet & =7 | MY, 2H&d 2140l | aftribute listing,

i M ATNE AFAFE £7 brainstorming

H = HZe} 75, X, Ao 28t 2(o] | product

cixel | MYET | ME HEALN §E T3 | semantics

o= | me 2z oo o weep | Gui sui
x| EESP g =2 VRUI

[E3] & 2okd mietzol Y& o

10) olz| A E 2| A(Aristotle)= 7| X 35014 2(B.C. 384-322)0i Hf|E}
Eo| HYN ZoMB LTl 0L W Ho(Uad) ue s
satag giolch YAl we 27} ofn] ¥ UYs Aol
HYBCh AME WB)E JHE H ol & Ue e exas
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1) Haie 2 EALE UE WIE S IS Uch ¥
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3-3 A8 A} clE{#o]A CiXtolofA Eb:E

vElx o] olgde 22]A0] “metaphora’ &, “transfer' & £j7|
gk o] AL st A, vl §& E OE R WU o
Yolus Padst Bz Alolg o|n]AF . oA - #hy
Z “gAY e FAZ ol & Uk ol L dEEe
A&d uig go] ojn] g FF FAo)M 1 B8 A}
AT 3, 53] AR JeHolx daRldMe "
79 A AL A-AAAA-A A A FE& FE3d H
grto} AE - MuaAte) AR, 7Z, gvE B} I3
£dst7] 9% 44 gA otk 2y o] FH AE3
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AREA} QlEjsjo)x faRQlolA wElE S ofule A, AREA
o) AN ARTFE, Auu|zt A AAE AHFHAA
(usability)o] Z7}tE 2 WEE EToth Hoh ARAHoZE
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(effectiveness), fr&4d(usefulness), AME-2} B & (user attitude)
of FgL vz, 53 N FTHIE =TE 88d
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0| Ul XI #‘E} T o "o

[24] ALBR} QlEfHl0|A CiXtelolM HElE #& 9|

4. ALEX QlE{Ho|A TO2iE HEl: 7

dEjujto] tAQl Fopol A AHEL ABH oA YIS
8 248 4 = vetxe A 2%y vietE(graphical
metaphor), €] | E}¥(terminology metaphor)12, %2} vie}l
¥(tactile metaphor), 32} wE}¥(auditory metaphor)ld) 2
2 7R F Uk §o WElEE W vHmenu bar) R o}
o] Fo| EHHE FAH - §o7 &FE uisia ol
o= A% Heln|ge] LAl FopojM gz uFd ¢
HE 22 o 74 vexe] Zde vhes, ZolE 4,
EA9147], 712 23KIOSK)S} BA] 239 §3 Zo] ¥
3] st=gold &A% QA U old WP ATe AW
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T 9dth 3 velEe ARE A A R} Fol
A oo} gt #Aol AnHE e FAHolth & 7 A
o] &4l 2 E(thythm), 3X)(pitch), &4(timbre), &
(register), 74oFy(dynamics)& ¥&3te] H]FoIHY LHL

12) ciES0| ¥ moixiAQ o5 viol “HOME™0|2t2 St= 80l 1
# Ato[E2| "ojol ®o|X|“E ejojsict.

13) ¥2Z} Mgl ot M$X 2R Conversational metaphoret Sound
metaphor2 #& 7hssict

A Z AR A T BE AFEe Aot & d7lM
= gergel gl 74 84 FAME 1 vige] 4
o7 %2 12Uy WeE F¥) #ato AdH AAE AN
gzt gch euitie] Al Fofl A AHgAL AE oA
£ 98 g853 A =e AL vksd 2y dEize
F¥2 [R4]9} 2o] A 77HA FHAA =8 £ 3ok

HA| HELZ
(Presentation metaphor)

= OELE
(Structure metaphor)
=% HELE
(Navigation metaphor)
olEY 718t otz
(Predictability-based metaphor)
OrH4 7t oElZ
(Stability-based metaphor)
Aoly og Hetz
(Aesthetic-based metaphor)
X|HZ HEIE
(Indexical metaphor)
TA oflelE
(iconic metaphor)
AEH oEtE
(Symbolic metaphor)
ojo| sioio| o8t MELE
(Epiphoric metaphor)
o|n| Hgtof ofst tietz
(Diaphoric metaphor)
FARYOl 7| =3 ofElR
(Similarity-based metaphor)
ZERA o 7| X8 DEIZ
(Inclusion-based metaphor)
Yo J1x3 miEtR
{Contiguity-based metaphor)
El=8t HElE
(Familiarizing metaphor)
0|22} HIEIZ
(Transporting metaphor)
Q| & OEE
(Throwaway metaphor)
218 M oetz
(Physical world metaphor)
YN B HEtZ
{Conceptual space metaphor)

AtE|RE OELZ
(Sociat life metaphor)

e 28 oy

cixtel H8 25

JefE 28 7ol

ololel ok - 2

oIX|H, JHdA &4

ChH| AZY ofF

(4] 2219 oElZz 78 % 78

41 J5 7y gjdo] o &

e Z|A] WELE (Presentation metaphor) : A £ FHF7
S ogA Bl =7A ke da AAH FE gL
o 7% WELY (Structure metaphor) : AR FI HHF
Atole] #AIZ} FAAA o] g F2AH FHe dEEL
o2 WEL¥ (Navigation metaphor) : AH-Z}7} AR F %
olgi 43A4 & & e ozt 23H ZH| dex

14) @5, OIUE, XN ABXN SEHo|2 ATE H# =42
§ A BRCIXOISE 2000 B SEUENS =2, pp. 35
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HA etz 1
ofof 2HE A5t KIOSK [ Mundo Maya and Ciudad Museo

s -

HA HEE
ol st FX|H,
olg ZMER B T U= AOIE
hitp:/fwww.cinepark.com/

oz, g

g}

« X MEHE

OIEE AE 24 AOIE [ B
2Y, i oisEEE 7Y
oz a8ty Uct
http:/thegoodhuegallery.com/

TE HEE |

oji{X S0 22}2 Ale“Ethical Code of Conduct'of 2J215101 oAt
g 4 + ATE MY YESQ JAY0| FxHer HHE
Act | "Oracle Business Practices: Ethical Leadership” Training
CD-ROM

=% WEE 1
‘£EE MAE 2RI HMEN Y ©UIF ZFY + As
el Zaojof / Apple’s Quick Time 4.1.2 Player

=% ofefx f
FIME Z2i0|0{E 278 MP3, RealAudio ¥ 7|E} CIX(E 29 xfy
£ Jts2 sl= Ezfolo] [ Realil2l RealJukebox

42 Cixel H Sxo| oF FE19)

oo =4 7wt el ¥ (Predictability-based metaphor) : AH&
A7t Bggdol AR 458 B AFS ALY F URE
871 g wetx

o LAl 7]k ElE (Stability-based metaphor) : A1&-2}7}
dEirito] AEFE ASE o) dol digd Fee glo) AR
B £ JTE 37 A% vEX

o AT|A 71 |e}¥ (Aesthetic-based metaphor) : 7]%53

znio] oly, NZHoz ¥yl EA 87 4 WY sz
Y43 W

o4 J|ut ofelx
LE 2Egde 2IEE MHsIY g olEol ths eIt #dE
Zi0|ct | “Play: Doors of Perception 5° CD-ROM

LRER A EAE
BLONE L HE
LN CF I

hei

ES

0t

SCINES

ofxy 7|4 HElRE 1
"SCENES ZFA| ZUE“E MEGIH 0 sfiztsl= X0l AME
Zojct / 'Blade’ DVD (New Line Cinema/Home Video)

oHY JlE HEE

FNET Yo BATRI XI5y
8 78 + YT E8E 289
| of etz

Holy 714 etz 1

Holy Jle et 1
http://www.peponi.comflamu/main  http://www juxtinteractive.comfcon

html tentthome_set.html

15) OJ2HM - Oj &M B,
pp.186-187

Yejojrfo] DA, otT2}E A 1998,
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4-3 225 #¥ Zojof oE 4219
oA ¥# vwe}¥ (Indexical metaphor) : tAdAI}te] HEH

AAL o|F1 v AHEY AAANE BE|HZ FHSIe WE
X

¢ £ delE (Iconic metaphor) : th/gAle} ul&:8lA] Kol
At Bl5F o|vA] T AlgY FAME R oR FHIE
Helx

o474 WEE (Symbolic metaphor) :
SAZ B¥she WEHE

599 G2AAE

« X &5 ofetx

MEHO] ®IIE oHEg MEEH
sig MREe It HAlEd
"Austin Powers 2 : The Spy Who
Shagged Me" DVD

« X B HEelE

Pin-up Boardol] @0f U= QIEA
I R ZAENY HAE XA}
Navigation Menu2| 7|58 CHal
8l QUct

"Actual Reality’ Enhanced CD

X EN MELE T

ofzio] xtdstE M]R CD-ROMAL| Navigation ButtonseZ i,
i, 2538, JtHEl § ArdE el o|o{X|E &5t {ICt [ "Junior
Nature Guides: Amphibians & Reptiles" CD-ROM

XEY HEE -
oidE, Y, E27| 59
AFAXN 0|0jX|Z Navigation
ButtonseZ X &sto] T
HHE F3

http:/iwww terraguest.com

SA HEelx 1
AlBe fANE NE BHS
0}0{&{ http:/www.papermag.com

AN fElE 1
oHZIEA] H{A3E Trash Icon

16) FAIH, AZFHFE S3EE CAOUHCI Design)of A{Sf Al2}H
HH o H5 SP SIS MAEY =82, 1994 pp.
34-44

-

A3H HEIE

Ei37ie AFY4E ZXsto] BN
[HEH Fyein g% H Ho|x]|
http:/fwww.cwd.go.ki/

48X HELE

1 iY@ MNsE= RS Mg ol
Moz 8 | NP &

J OIX| http:/fwww.rokmc.com/

499 HelE

MicorSoft A} Office Al2|=0 %

gslof U= Paper Clip | &

% 7|5 £R0|2 “Office"e] &3

o2 olx|gln e, <le{Ho|

A BHO| M2 Hujst o2 7

E5/D Ack

4-4 o|njo| o/ AEof ot &

e oju] o] 9% wElE (Epiphoric metaphor) : 3 tiAo]
ZHe AWy ulg FAIE ALZREH AFEA A& of
tAE EdE o]& tulAA JYeERA s uld &3
% detE

eoju] Aol o|% oje}E (Diaphoric metaphor) : S 3
AP FAM A2 O ouAE HARIIAY st A
2¢ ulE gEojye WEE

« o\oj goiol 9|3 OELE
&8 ool #olx| | AE otof
Cigst 9ojeiot Ade A MY, 2
2IO[HEA ClE Mu|Ag
S8IAcl= ofo| #ojo| £

http://www.daehong.com/home.htm

« 2lo| #ojol o8 HEIE

o2 spux| fof 2yg 12
= AHY AR &0 =oE8 o
X OEg 248 I 2RE B
e

"Hong-do Kim" CD-ROM Title

Ideas

Recrudting

olo| ZEol o5t HEtE !
Atziet QX|7F BME M2 nY'e NEE 2 | 1A e
F=2g| £5 ©o|X| hitp://www.leoburnett.com/nav/contacts.htmt
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45 BAY BHUAG o8 &
o FAMJo} 7)2 3 wWEeLE (Similarity-based metaphor) :
g, oA T4 B £&

Wy
gojlol 217

A Afoof A S €8

= detx

o T3 BA ) 712 wELE (Inclusion-based metaphor) : ¥
& A4, AHNE 9FE FPe vEHE

':‘7{3”01] 7128 WelE (Contiguity-based metaphor) : A}

2¢ A3 BHae 04 2 400 233 314 A
0% e WA e AnlAE EHSE WOE

U RAM 7 X3 HEIR

[ Zowe Solrel HAMNE B
S 9 Mzel BE B
K -g "Hong-do Kim" CD-ROM Title
PROTECTIVE COATS PROTECTIVE COATS

°86 08¢

FAMO] 7| X8 ofElE 1
B, x|Ele] ALc@ XHEXI0| 2% / Nissan Motors Corp.2|

Nissan Pathfinder Safari Adventure T2HE ¥ 50| X|

MO 7| £8 HEtR
UCLA ofgchstel & a8

tree 1X2 B3
http:/fwww.arts.ucla.edu/

46 XN, JHEH SY4of o3t 72

o 14:3} vel¥ (Familiarizing metaphor) : 3
3 A S vigoz FHSR: EE
eo|33l WwELE (Transporting metaphor) : AJ2& ‘44
(virtuality) &} o] T Th& ARl 7IQlste] EHEI= o]
El¥

¢4 oet¥ (Throwaway metaphor)
Z Az Fgoletd ofur?” 9 o] iz

CUHEZRANTL B
ol EhE

« A&8 HelE
FFLEe FHO[X| ool HP WA
Yz, AE7|, DDR 0fAl § =3
A EE B30 AR BH

x  http:/fwww.cocacola.co.kr

&t

« 0|35 HElx

A&ESH= AT 2% ¥ AE
£ ZZol Yste] Aize Ay
£ g3stn US. hipfwww.

A
renvall.sefiguanafiguana.html:

4-7 iAol A=Y ofFo] oe {2
o %23 A veE (Physical world metaphor) : &4 A7)

o £x4a
¥
JPRIER

r
=

S ALEES Alold 3 A 847 g
F3F WEX (Conceptual space metaphor) : @44
Ade EAA Fou 42 X o5 P8 Hdd
3TE PEY] Y3 dEex

o A13|8F WEIE (Social life metaphor) :
4 #Ed 37 A

oy

Aztel A3H
, A4 59 olu)Ag Bt et

(e
i

o

t

2215 MA HEZ 1
Cfojoie] FHQAE "R A'o2 Y8510 oMUY HEE A
5t UCH http:f/ www.cosmetictand.com

Ok

YN 2 HEE
http:// www.bmrc.berkeley.edu/
plus

AlS S ofElZ
E-commerce AIO|E(7HAHTAl)
http:/fwww.town24.com

AlS13E HELE
EC business8 2|3 Aj0|E
http:/fwww.tic.co.jp/

% 2% o7 nH

FEjUIto] TRl FopellX AREAH e so]29}
€ A3, 2 AR UE ol we
A FFole trtely fgeln olg 7
2 A&7} A% PYEe) mgsojor vk =9 <
REEAQL SA1 Zdd o8 e olviA 270
dietEotel A, #EH HEHE

7J-°4
(image-schema)17) 9}
(idiomatic metaphor)Eol ti8t 77} Yas Aoz wus
t}.

1L

A2
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17) ojn|x| A7|oje] CHEX Alzl= “ol-0f2(N-OUT) o[ojx| A7|af
olch. ofgol Sal= ZE BolA Mo{LIMOUT), A4 sHOUT)2Z
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