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AF A9 Wg P F1EdT “IEEIEAD)L AU olFe BARE
c2¥E A9Y FAY WHdl 4L PEEW 1 PAE BARZoR s 2
OAAE AFolt 33A & AFol NG weksodd & Yk I}
1960019} 19709thE e FFol $48 WA ABY A, ewsE 2
élz A Egol AR 2Ao] BroigT o¥Y We urke slgse 7t

4, 04, 29D A8y FRON WS £ES VAT 5 ) AR
el AEE AdEA HE 28 FERE2A 99, Y4, 2da 45
2e O 2ReeR AZALD Z 2ulA} A= AFY AL AW
4 272N 2UE R7EAA BUsluthe FRHeln YriA AL
AUHID Gen ® 5 Ak B AAE o ol AF AL Tl
A p5doz AAHE & PP A4sslucke AE AA olviAg s
oA 43S 7KsE 4 ot AEE wHIY S99 el 1 998

At ok

tApele]l AF AFe AJAEA & S ¢ o F FHAA A FolE F
At tEHoZ ofZF(Apple)Ate) olo]W(iMac)& dE & & J=d 1990d
Zuk Ajolg AFENPC) AAAM 7ZEE AR wEFHd ofEe] ui7lEH
(Machintosh) AFEZF A% AAd D2 A2 nmy AP A7 Hieol
5o AT Wolgt det Az Add UANE Hed oolde Sgoz ©
% MU AEAE] 1998 11 oF 10%% SRk 96- 97:d9] 2
189 =39 Hzg H4d °H—’£*]"—“ ZHE e A 37 "7‘}—— E°17]
AZRed, 979 4/48719 47007 DURH ol o] ofold WEFQ 1 F 98
d 4/487)90E 1928 39 9 593, & WEe 179 2HE 7123 o
2o AAL AFEH AYAY dubH HiEFro FAu Az B Zold) ¥l
oje] wele AFL AT AZE HAE Fi FEHAT AT AFY AT
BlBToIRR S vlghE SHAoln dRHes o] it

EE TE AEESC] ¢ od ¥ AFE AFE AL oMo Al v A
Z22 olHARAE AFA a2 EAZRA AAHA £ A FAG FAA AR
= 9o Az g AFS FAST e 24A7F ggsh] dEd 533

_La

1) Mark Oakley(1990), Design and design management, Blackwell Reference, pp. 4-5.
2) AAANE 19994 49Y 1394}, £EHEFA AF 33 H8F
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s 244 e B8 UAA 2t AT ol 2t dEHRAD
2 @A BARe) w297 A

4 A%8 BE2 0P 7PgEe] Bedelor Yol v}
olzie] QIR AT, ther BESWA HAol Mz tiete) Bash 2

2w FAIZE BT & 5 g 2 AR 2 7S dAleld FHedA

$A Az s B Yy gRlelde] Axde FAE & 5 ok oM
oA &&5e A ZAVIEES 243 HA 2AF PR S dids ™A
(o]

& dsix] gonz FA} HAH @T%"ﬂ el A o

gz A4 2 749 =
Jee YD e Aolt F BEHA OAA S4NE 99 EHE AL
A3t AAE dEaks Ao Mool tsl oFel 247 dkn s Foltk

Az A Pt AE AR §34 94 datelut B8stked Agol
ge Rrolgn ¢ 4 . FRE 49% A3 T AAPE dA 3y
£ 2ol oS WEe 549 UE WS BxAA ANFHE 5L A7) B
A

Aol 9 FF) ORI WAL 4 e FAE ME
o]

ARog olg WEE el UAelUz} ohd Al 32k YN AL
7] Wl xtelde] B 2¥e YYRE Tels Rdgn ske Heltkh o
Apeluzh ¢Sekm A el
2o golHE tideld HR4ME 438 #13YS WEsta o
ool AAE BAREe] mE :

ORI #E 2NN QRRE TEHCR WARE Fe FEI vgutn

g 4 9k

2. 97 w

2 d7dME 99 EAEES 9% AdEEA AF ke HY 282
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Ae AHAte] 73S setstan Hrlele 4@ WS AFA AAstuAr 3,
A 2HAE ARRAE SHA olFidt F AE Al FLEE AR BT
tzkelate]l #AAE oA S(Communication)olghs BN sjotata] AHAR
£ ¥4F9 vx(Media)2 <1438t Yl HAA oBA &8E F+ gleXd
el =95 AZsle o #AE T3S F9 sy

4, oldd =& FUHOE AR Ao ome miAE FEE 4 glo
o tjzloluiel A ojujdt el F4F 5 JdeA AEg) wH FHE A

lm

By 7w st Ad EA4S 71E £3S S8 Agskgoh
AR, A5 mjAel #eEde] HAF AAALL AUl gsiMe o Auy B

A7|HEo] 2L S o%x] /‘;_111] A4 Ea) Agpgt}l Ao AAZ olsst
37 AA wE virlete] HAGS wefslr] A HEF FAH VW FHe
¢ HelEE essn He

A, AREALe ORteluizt ATl 3eHe oA s—»%% emay_am. el
g e Fol Ao e APHem taonddl) & e we)
Felsh HPHL olaFTL iHe] BLHL HEL B9 7&% }aau}
u}xl‘ﬂe-i & olgid dolgsl Uy QPelN woh Bolstm mgHoR
269 4 At 94E E72N o 742 5 X 2 AFsHE Anngn
g E]Z]%(Digital) BAle) Faxel AZHE AP AEU(Internet)F 2L
YES(Network) B74e14 o7 789 % leA AnBoz UA|Y 88<

mﬂ

1 I =

g dud AAE &
AR RS olopldith. AR Al 2T AT EFAHeE feHo F
e AR mEd v S ZA gk AR 1d F AfyAoldeld
T HFY oA Aes 2tz 3% Aoltt. AE tiFaHALE, A= HEAL
et JI9ER dEsHe ddle 23 ARRYeA dAEe AfuAelde] Zat
Zolol| w2t Abs|zNke) Fghol %‘E}EE}E g Y2 79EEY Bt HeE A
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ol FAE ARVt ¢ 4 3o

Y ARAM AReM BREHE FARNE =4I AEjapeh Ak o
Arejuiet Azt zvjate YAtold B dF g9 delA AFYAA BA
FTAGE @ 4 gt 53 AR Jdspt §43) JPH2 FAol JEs
5 Adaste] Axuseld BARYE fRelet anAzte) ARl A
7h 1% FasidS o] ARt webd M|z dAjeldgs AFuUAR
Ao FA AAE 7Hgste] oo dAshe AR Fee tAe] AawA
g 94 F4o= aFse Ao| dujg Adox & F Aok

1. 2H[xe 2+

A 2B ARl M e A3t BRsle] Fad FRE ANFHI
Sle 7ol dis) AW @k 4¥AHCustomer)ehe WAL AABAE 7
M FARA AAE JUeis Toriz SR de AP 3
(Consumer) 24 &2 AFS HF AHEAHUser)d] w7hx] HdH oz vehd
o g ¢ o &HAE ofdistr 2 AAE Hske AL AT A FAA
ol 7K 718Heln B3 dolgkn & & givk wekd BARN S FHRA
ool gk o]2Fo)a FFHQA olafet A Ao RA ZYUH Ede tigt of
= WYgsa vk 53 dAF #dd A J¥HA s gz #A Rt
WA Edo] tigh #Ae] Al=F gich

oleie SAe ek Adeld AT 4 e 479 VAP A olgsol
2uAE olafste 244 U2 ol ¥ cHRA St i 478 %ol

4

Z(Needs)et EA43A712 e digd B¥e] ol vk&29(Abraham
Maslow)e] &7 o]&(Hierarchy of Needs)olth 2®g Hz}$(Stanley A.
Brown)& 19 3 ‘What Customers Value Most' o)A w&299 Zy3} &
vzt Yzo] A gAE o3 o] vlaghu} glrkd)

3) Stanley A. Brown (1995), What Customers Value Most, John Wiley & Sons
Canada Limited, pp. 103-104.
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(Partnershé thg ﬁuppherﬁ)

HAU

(Supplier-t! velo; edl ovations)

{ " AFEA
{Customery nemwon with lhegupphers of
the Varibus core-Products-and Services)

(Basic rehable services aﬁsocme with

T A Hl) \

{Gbre Products and scrvices that \\n\k)

Maslow's Hierarchy Stages of Customer Needs

Q1) |7 24l TE U= i

o BRe e 71BAA &7 Bed A% WE Y=g T

A A Aol & 5 ok AAF M "ol vl2Y2(Business) Hg 4

W ol
ol
=2

Aol g A= HA=E SR FustA AsiE L gick wekd 3Rl o)
g ools) B BRF A ARFIN HA AEF e g S dgdiA AAH
2 A3 ok ?—a‘%"ﬂ’ﬁ% ‘Kansei Engineering’°lgh= Efﬂ o7 dA7dgm gle

BAZ 7 A7En Qo m=Eoly fidME T

%A%t Man-Machine Interface, Human Interface
€ Ndez AzhEete] fF A AFEHL Qlok dFoMes G7T ZRAEE 43
8lHA ‘Human Sensibility Ergonomics’' 2tz A3l QFstn glcke)

Aol digt A7 F 7R A oFH A7HI Yok HHEY B
e wHlolnt. AeglA olsfjata gl AL A /it & 4 e
dtxog 744 EE AX(Emotion)E® <8 7K AAHES T Ade
2 ARHI glu Aoz A Add 4 Fi AoEi ok v
of FHy #HA olFiEE L AR EYH ASel o 77, Aoy
B A7k wiRel opiHe 1= AYH Aoz AXZ, 1d97 T HPHQ

4) o8, B FA199), HLY ZFe FEZ, pp. 5-6.
5 A733(1996), FA7e FAUE WAL p.17.
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M zpol7h Astn Ak W ¥R FolA|7] do] dEHow E7sly)
T ojgth a2y BdEe FEE ot 2 giby A fddd disiMe oY
2271 AeEz 9l uglolE glBAd FEI= WA(Byron Reeves &
Clifford Nass)& Z4(Emotion)€ %7 £& A=(Arousal¥® Z& 7}

(Valence)7} 71241 F 29& AT LReAA F 249 7= 594

ret

1o dzEE AR BF IRHA AGMNE AT HEe 3

9
FEe MY §ASA FAEAG A AAE BE 2T @A A

Au Fod 432 M oldd 24 339 F Ade gl BRY -
ed] WAlsh A8 AE BASE $AE RS derna F A9g 4
¥e Fal 2L oldstn Aok

2. oixtelzt Hfu7A oM

Oalg AfUACA f39 & 9902 #A3] Asde 4 ATl
Aol g FEHoE ofsfstoof & Aolrt. FAFFUACIAE U emst 7
A ou|2 o] Azts & 5 ek dwbE el U3 Alge] B ARRelA W
AR dAgshke ez A & k. FAFH uldy AfuAelde wiNE
T ool deelga & & gtk w2 of wiAls AwuAlAY HAYE A
2 g & ged WS 4] AsiNe dield IR FHe A7 ln
olel A7t EAE wiE F8ske HAE ANUR T ¢ vk o] FAY oA
friol wet AdF BAd AAHA BAE TEEVIE @0 53] AAX

6) 3= FFASATH95), 5Y ¥ FrpleAY FEH dT7HA HFEIA, p. 3.

7) Byron Reeves & Clifford Nass(1995), The media equation, Cambridge University
Press, p. 132. )

8) olAF(1990), Fujalsjet vjmicio] Vgt pp. 19-20.
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24P B REA ¥ Uk AH EAY EHS
@ﬂi Aol E + e Y 59 el AR 3G
NE75 44715 e ABHANE o] AAHY AF
°l

i”ﬁﬂ/ﬂ 7122 o] e $rhY)

8 448 A9 HAE =& gd od 738 A7 Lo A
gk 7P dlEZAHQ Aol vF s|Esty FARe] H2A(Pierce)d AHREHUT)
HaE 7)1 2AE dBAT 29 FA R dy hde At
A0 o|FA FrhsiM AFUAIAE ol HA] Al 2 i
2 izfe & FEoE dolgd & Atk AFUACA dig olse M
OFe ALAN Thsstt A9 BAE TR0l FAAH AHAAM FAF o
Zledd MAZHA 9FE & ded FH ANEAM A9 RdFA gad

(Lasswell, 1948)¢] R&o] f#9slch glade £AM2 F7), Ag, WAR, &&
L g3ty 3= FARAES EUlE Who, In which Channel, Says what,
To whom, With what effects 528 FARAEE 85} os)3lar QIrflD

3. AwuAlM ol

TR L ARFUACIA A olaiE uf tixele] tig Hrlet B A4 AR
of tigh 3 FA AFYAIA A &8-& T rHede AME # %lﬂ} 5
g 71y Aeld wiAZE A AR AFY FHATS BEF ot diF
o2 g AFY dalH g dol gt oy diFuAe £ °J+HUHiﬂ, ‘%‘%
A, Frdol/HElntelz FEE7IE Skl olet 22 ARYACA A=
7IRH o2 Fztolu I} 52 3AAE AL <o), A, TEln Hd ARE
FAog olFolA gtk =3I Ao £ HaA He wAo=E s 9
u W% 9] Aol o]FolR|R| YUty 22T Bty FE RE A
Ae gl Sk

& BHATIA B3 O BAF ARE S AL 99 BE

_i_'é
o,

4
M

9) ¢19] A, U¥ A8, p. 22

10) 2728(1994), 7[&8fojet Fl7L &AL p. 30
11) o1&, 919 3, pp. 42-43.

12) o|AE, 919 3, pp. 140-142.
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WA G ol§3urhe dolyust AZYusl FYOE T olFold %ok
dolguel Bhol TS ol olFoH gew ol oAl AHgsHE AR}
7ol R AAABE FUCE ZAP} o|Foldgy) WRelth BE olst 2
& 24} Ee AT AT AAY BYS FYHOE ofstn TR A
g AT U FEAT ORUH BAT PYE FALE spshee
ok Aue) A7 Pl BEEL weld Bk e AT AN s
A0l N2, A2 AREARES TR 4P Tl b BRuA,
1) SO oA
Ao 9ol YAHRS TN F2F 48S 9IHT Uk A9 ZE oy
AP Yol BN su Yokm HE FAAo] ohd Rojtk olFA) Yoz
Qoixa wol WekE 1 ong Fu te AAE A SE ok o
A2 Eohe 23 U B el QYT Feld duel Be e AN
g vk dEZeNE FANY T RN AR Falthes oIFH dnig

A ‘RPAETRe 92 PR QRIAAE d9e RESu EdF AA
a] -

o ddlN mEo] Aol E Al A ek ouAY Fgelw s}
. 53] 24 Bl

= dutyoz oA (denotative) A9}t FZH(WEH, connotative)d

Aol F 7HZ £/ & Sirh A4 doje F2 BAe o] EHE AA df
Aol JAY o] HEsA A= dolg uigitt wHHe| FEF doje F&
A BARAYE 34 4 W JehAY FolH™ olFA ouE Ad 2& 9y
st F8% A2 o] FHA Aoyt A Hrtdl oM FLF 8de AAFT
T Aotk @AETA BHME gl Aste dolv FE FEAloth tiRde
AR orlel] oA FEAE Y ok

13) Richard F. Taflinger, Taking advantage the power of words @ advertising tricks
of the trade, http://www. wsu.edu:8080/ tafilinge /words.html -
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o o& AYdA EFIH FH(Concrete) Aol HA(fuzzy) o=
2  9a3 Ao vsstA FAH AAA(Referents) 7t
dole F4H AL onjske Zoltk WA o]

K3 doje} st R uloA FFAHE T S webs o
oz M= AHgd 5 vk FAFIN FE AMESE o] ¥ 52

S L ol mebx 7] 29 sidE kg

2 wrlsta Fde Axe Wb e 97 FA
ol M2 e #AE 7FestAl & & A e webres el on| dgs
tAE Atk gv] A2 R3Aojd 47L& xR Bl AAE FUHAEH
& 4 otk o3 YPAoZ e uAE AMSsHe BeE Hrt o] Hasd)

2) A2 i)

ANz Hzk AR A wAzE 7H AR ol AyHAs] "Ed FE
e A HA4% A 101 ojgishz ZA$7 tiFEoltt. AT AR FuF
Z3HA "ok BA 70% 9 AHTE Al uidE B3 S0 oA

W oujEel Al AR 5] 94& T aefd(Graphic)
Rl A A7) A Bl ZAS 54& EFHIA ddh dx 2Ee A7

(Perception) ™ 71¢{(Memory)& $ACZ o33 Zo] olad 4 Ut

)
— i ~
Azz| T8 2 7} A5 ug
e NN T = ) RSIA T B el
gb @747 * (Perception)| [T e > ed% %
i RAHSTSS) A
R
271719} 1
(L.ong-term (Working
Memory) Memory)
--------------------------------------------- Feedback

Q3 2) ol Fexe) 29

(ZX : Christopher D. Wickens(1992), Engineering Psychology and Human
Performance, HarperCollins, 17)

14) Richard F. Taflinger, ¢l A&
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Qo] wAlsh wsh Al WAl MR S4E AU vk & ohgmazele
2@ & qled ARYACIA BN A7 AR 1
25a3 H8Fe] UT AN JnE shhz Bofske AL oYtk £F FEHo
o1 BE Zwe] e ole] AR XY & Jovt wEld A EWeNE &
HHol3 oul7t FRE HFH Aol bsa] MEd W UL 2 5 U
Aol QIekio

3) &2 oA

fregch 88 AlF Al Hlside
AHE Agsps Aol ofUma NE AR

[e]
qoz 94 402 ¥RE 5 9

i
I

Holgtal & F Qlty. & A7 wiHle

t}. Z27/(Loudness), 2Z(Pitch), 9 ]Localization), S A(Timbre) o)t} A

71e AYsirizt oAt gHes AESrt dASy JES FIUAIIE 27

7t ARG F2E & 2

AAxFn & F Atk AL 5ol

thie B2 g oE A0 Bk B33 7%
A3 wsia gz wjAle] F 2

A2ZA 71 dEHolgle Aotk 53l &4 2 A UEY #HE /M

ojnE AAEtEA oA ARt ZAAH A &

A2 AEEE rjwom dAger 3o 9o

3tk HothiD

M. z3%d7ke A32 w4

2 4ge olv] A¥e /1@ 2t P

YA &olaiA AR o Jle BT A7)

15) Tachikawa Keiji A, &% #AxFA 934 9(1994), AFYAo)Hde] 7& d5 AAEA
A4, pp. 270-271.

16) E. Bruce Goldstein(1996), Sensation and Perception, ITP, p. 340.

17) Manfred Clynes Ed.(1982), Music, mind, and brain-The neuropsychology of
music, Plenum Press, p. 1.
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Stk Txelust N4, AU FEHA FAY, ARH AR ¥HA4, A% B
89 BAEY 5 AW A9 2B AL tiolue S47 I4R A=
Aozt 9lgg olvl =gl ik

QAo AoiFAel Wrish A3t E2L dojulAlel SAT o] Ay =y
& 582 AR W RAY WIWP} olFAY FET A% 94 At
Ut APHOE BEIIAE ATl WETh TR Aol AAH ojrlx F
Hom olFolAn e FA Aol £8 o BAHE tiRie] o|H
Aoz Wpast 493 AnBAS S BAY + Aok DAl A
Moz $4T 4 AT 24 A LHE Hu Fol7] FaAN Fad ARY
Aol sz glold GAT A, A7 uAle ERRE PES AR S

A, @7k oA FA) B AiFA B el ws) AN Wt Fa
2 Aol ARAez 28T 4 At FHe At £2INW J)E BYY
7} el Agadst AdE ATk s

o Hx

[}

1. ®7| ci4S(Object) ME ¥ HEIA

24970 g2 Mp3 3d Fg9 2os AAsE 7P HAAAE(Virtual
Machine)¢! Winamp(version 2.10) ¢ Skin(Al¥< W 19)S A8
o Ao} FAH Bt WwHe A, ARH R FA WU HHes Agsr] 4
& o3 2o A AYS APk /MY AAAFE B WEER AR
Ao dsiMEe thg FolA AAEAl AFsEs dr.
eh AMERL] S ZASHE S Al 7] dAE vd

Bl R|(AR) o] A tiAdA K subject) § =EAIA FEAL

LT
paca
i
=,
o
2
)
o
o,
L

G )E Al TR AR AF, A, bR Ae B FE ANSE
s @,

& oA+ Ea) ANE AF) Ul BEA, AE, A4, Lol B Toi5e ZA
A7}z ele

&) ZA} BAREo] AN G WAL AT, WA, got] tF BolE F WA AF o
AXs Belo] ¥E wolg A dal AT AT BN 2ARNL

¥

/\El
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Oll

fo] BAY B AT A old] sk AE, AN, 2okl g@ dolg

g,

¢h 2R A}E EAZ P8AIE 7 olulAzt FEE Rolsel BAS 4R F
AE, A4, g4 AA Helgz g

Al
X%

0_1.4

@ olde] Aze Ediz A, 37 wjAE U2 dHr) e 284S i
o HAL T8 oA AN WS vuFor HFATH

B - o x g 2 o
1. Bea Q4 LatanE sy || R e e
2. ojulx) @At BB/ A BBy g gaymat ool 2

s 3. §eAL/ARE AY 27 SN

B SRS e |4 A%, Subject 8 p |3 BB AeE #

ot dole Az, 4. 2% Map 22

A
oi=xal

1.5 984 ey
2 YA olulA) A,

(28 3) 48 irc

1) Jta MXHZE(Virtual Machine)e ZA

- AA ALHE AE(LT) FHH FA}

. 7% Pdo] I or] o9t o] AN A4 2 Interaction TH)

- Y 7% Yol ook Item AR 75 (2,5837H4)

- AT AFE AR 2 Qukclo] BYd FFo2 A TbE

- £ 7% WellM Tkt AE Skinol EAlslmz B d3e F
Q40 Az A7 olnixe ekt BE Jb%

- AFE 7y AZolnz FA9 A Tbs

i
o,
Y]
N

2) "Il WaEWinamp)el 724 ¥ 2
7k 74
O® VZ(Amp) :Mp3 Fefole] 718 FHasE AA eries] Zelgx
2L AN BA R =AY 53 e 15e ¥
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@ ol¥etelH(Equalizer) : A4 2r]99] ojBelo| Ao} 2& 7%
® Zyo] YAE(Playlist) : A4 2UooE g 715oz AFH AA
FEE7] 98 " g9 HYSo] FeolHn A FELE FAF=

e

. 57

AFHE JBoR AFHE Mp3 HU Falololz g WFHA AFele
1 A

3

& 9leh AAl e AEa e g HolX(Interface) TERE 71
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L4 meta- plas- 8 e | . : inter-| - neu- rectan-| semi-_
2 = e | ti pchz:l al partial | high n()mal{ low | big {normal{small{close val high [nomal| low |warm tral cool qular rzcékiar;
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CE 3) 31742l 221 E(Pool)
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7Lz ghEel dig AE He
0% HrAAE ddeR 7 AE omAe wiEiA MIEE FAsh
114 HEF 71§22 9o 7 AES A s HZAEE FHsto 2} o]
nAzk ztelg HA FEE F AEE 8T AR £AE TR 7Y
Foue g Azt itk

1}, MDS #4-& 3% Perception Map

Derived Stimulus Configuration
Euclidean distance model
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skin26
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E sn27o
6 2 =
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Dimension 1

28 4> It Ui Jie dF2 fI8t MoS eIXIXIE

A A% EUZ 7 1= AA ouA2 FAEGeH AR oM FEE
At A E7E oA FtegE HAG AAstd HF 13709 A=571=(Stimulus)
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AFH g YARNEZNM MEZRY AZE ¢ 5‘}71] A8 = 13749
Wmamp 205 ddez A orA 53%*}3 & B =2t HEe
F 39S ez JPsglon HiaA Fddisst SEdgelM Sof AE 20
9, A dAd AE 79, #FFried AU A dEged 12 "5‘ o] o
stttk Az wiAol dig A olmiAle duAlI AduARlE HE

AEERE dolHE & & ANZ FF wiAd dF A4 ovAE &4 AF
sk S ENE ZAE €S 5 Ut A¥He A olAE dEA A4

= AN FH U

m[o

1. Zdofojx] EEAt & Al olojx| HFE

B7 AEQ Winamp 700 W3lM 4= =4S F84 P2 45
stk AR difio] ddE T olvAE =& ARES EFsn AW
el ha ARl weEbA AjZke] Aot Witk mdk FAE olH|A|d tiEsidE
Abgdoll WA B Azl webA ohk Zelus gl gilou diAFes ]
£ olvAE Atk Aoz YEt

golujAe AR didRte] HFd wet 2A A JHAE Ure] IFEHUAT
Winamp 2379 tig =75 F84A 2 BHske FAAHL Fdsglen oF
=5 Rgske o d4 ol ]T‘? AT FAEY] A ot ounz| 9
44 AFse FASdAE 9EHHE onxE aFENR AdHARIE HFs=
stAS Al AFTA oWAE I VdESs a7sdd. €9 g8 A¥
s 43 ANenE Aol H]J"l’-’—‘i AfFEHeH gHE £X2F olFolxth
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g /wEdE-uAnt /7| AH, dse-geatad: Feda &/ fsn Wee-duny Rudn oY
Ak 244 “Qitl HEd 4%/ goldn-239 wE A/ AuE-2E8, 4]/ ‘*‘“l‘%~-°§.°ﬂ 49 god
A 7 e

e, 71741a°1/mz+ sa- 7;73/?*%—@&/&% AdE-9A ot wE, WA 9z0/o5 L
A4S o IR §4/ 84, AL, 15D, £F oA, TNEA-33, WA i adurt
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B 5%

FEAE ST 299 8/ PP B00 <0 059 A/ 2haR R4 A sl
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o
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ol 2%/ g oo/ e Aol ol M8/ 49 SR Fool isd/
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4/ AgaEN FAL-A2Y vied 1
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4% 7}011*1 F2 AT dolFNY B4 ofnlA Bt P Aoz A
e AZ whA B 37 AAE g W Pune] 4Ry o
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Soluma g
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Y84 B 24 ol
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A AEE 01%0}11 B T AN st AIRRE o83k 2o A

29 74 CDol 58 542 HAFHE o83 7S LHF Wave 335391
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A AA Lang F3 449 orAu S93de A B S A0l 7}*
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7). qde) A 27 AA=sh oig olnlA A
Factor Adjective Product Fashion Music
< Korean > [1] Ludwing Van
Heye
,[:- g :]’ Beethoveen,
:l} L Symphony No.6 in F
,\]Ju‘“q" Major Op.68 Pastoral
ql}is—f Symphony, Andante
—7L:L ,:—Lﬁ Molto Mosso,
Cad| B 07:00-08:00
5 actor
1 < English >
Soft,
Urban [2] Suppe, poet and
Quiety Peasant Overture, The
Mysteri(;us New Philharmonia
Elegant Orchestra Hamburg,
(graceful), Hans-Jurgen Walther,
High class 04:00-05:00
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Factor Adjective Product Fashion Music

< Korean >
g,
2g2d,
AolAa)
A9 e,
qﬂTﬂ
9] A];Ho]’
A,
Card Factor Nkl
6 < English >
L Vague,
Congested,
Cyber,
Crawly,
Shabby and
Untidy,
Primitive,
Masculing,
Complex

[1] Marilyn
Manson,
Mechanical
Animals,
1999
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Qe T TR RHSEF gtk oA =E2d F8AE AF, HZ viA
T e BeA Hlages A, Ao B3 wiArt 24 olmAE Agst
a EHsE B7EA A4S FAdnA Sk £3 Aol Fzke] 1l 1)
A7k AV 24 olmlAeh Azt 3zt Azt BA6 E8HUL o of| Aolg
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Q) 2ol Uitk 531 vbAY 7S FHOEW B4 W7t PEEY A ol
An FHo2 AYS)o) Anel U] I3 F4Heln AW tRelUst ¥
| oleie ol ik
lRF HE A AN AT BAFHL FHOZ PRI Solabl B4
% 4 gt =TE AL A8 2 A7 ARHD A 28y @7 3
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QAN B2E & e E7Y Aol BRaA F
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m Abstract

The effects of visual and auditory information as
A tool of emotional value assessment

Kim, Myung-Suk / Lee, Eun-Chang
(Dept. of Industrial Design, KAIST)

The goal of this research is a visual and auditory tool development enabling
designers to have the same emotional value with users in the process of user centered
design. Through the research, we intend to show the aid measure for making
cognitive gaps narrow between users and designer in the process of transforming and
understanding the emotional needs as a verbal image. because In the business practice
of design, most of tools and techniques for assessment and analysis of emotional
needs are those used usually in the marketing fields. So the information generated and

transformed from users to designers have a form of physical words.

When the designer's understanding of the emotional needs is considered as a
product mediated communication process, the morphologic and cognitive information
gaps become obvious. This difference could be a false basis in designing with
emotional user needs. So the alternative needs assessment sub-tools of visual and
auditory information form was embodied mainly for designer's cognitive gaps and

inter-cultural emotional needs assessment.

As the method of embodiment, Firstly, adjectives related to emotion were classified
in their cognitive dimension. Secondly, visual and auditory data were extracted, and
then the relativity verified. Finally, the practicality and effectiveness were tested

through the database generation.

In view of the results so far achieved,
1. We could find being of the big information cognitive gaps in the verbal

assessment of emotional needs between designers and users.
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2. With the visual and auditory assessment tool, we could make the big cognitive
gaps narrower than we expected.
3. Also, we could find the chance that the fidelity, recognition, and friendliness of

design for emotional user needs would become better.



