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The Relationship between Clothing Involvement and
Fashion Leadership of Early Adolescents
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Abstract : The purpose of this study was to identify the relationship between clothing involvement and fashion lead-
ership of early adolescents. A questionnaire was administered to 232 9th grade students living in Taegu during April
of 1998. Data were analyzed by using Factor analysis, Correlation, t-tests, ANOVA, Scheffe test, and Regression
analysis. Clothing involvements were factor analyzed resulting five factors such as interest, importance, fashio-
nability, symbolism, and risk perception. Four factors except risk perception factor were used in data analysis. Four
clothing involvement factors showed highly positive relations with total clothing involvement. Interest, importance,
and fashionability factors showed highly positive relationship each other. Fashionability and interest factors had ef-
fect on fashion leadership. Female adolescents were more concerned about clothing interests than male. Adolescents
who were high clothing-interested and fashion-oriented purchased more clothing items. Adolescents who showed
high clothing involvements such as interest, importance, and fashionability paid much more on purchasing clothes.

Key words : clothing involvement, fashion leadership, adolescent.
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Table 1. Description of clothing involvement through factor analysis

Factors statements

Factor loading Eigen value Percent of variance Cronbach o

Factor 1 Interests i 8131 339 8615
I have interests many things related to clothes .841
I am concerned about clothes very often 770
I like to talk about clothes with friends .670
I like to look around a clothing store with no intention of buying clothes. .599
I enjoy coordinating clothes for myself .559
It does not matter about me to select wardrobe(R) 550
I have no interest in my wardrobe(R) 504
Factor 2. Importance 1.732 41.1 7199
Being well dressed makes me feel good .642
Since one is often judged by his appearance, one should be appropriately 525
dressed at all times
Being well dressed is important to me 520
Being appropriately dressed is very important to me 520
Unsatisfied purchasing garments makes me frustrated 515
Factor 3. Fashionability 1.365 46.8 7593
When buying clothes for myself, my prime concern is the latest fashion 736
trends
I am always interested in keeping up with the latest fashion trends .646
I am kind of an early buyer of new fashion comparing with others 631
Wearing clothes is merely a means of body protection (R) 565
Since fashion changes very rapidly, I enjoy the challenge of trying the 420
newness
Factor 4. Symbolism 1.125 51.5 7485
Appearance represents wearer's social status 775
Appearance represents wearer's standard of living .761
Compliments on my clothes make me feel good 521
Clothes may make me good looking, I feel better S11
Appearance represents wearer's aesthetic tastes 453
Factor 5 Risk Perception 1.081 56.0 3510
When buying clothes for myself, I am very conscious of price 810
When buying clothes for myself, the matter of whether they are like my 605

typical wardrobe is major concern

o2 Jelygth= o]gx(1991)2] A3 2L {3i4do] 7 $8%
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Ejd 2 ol $FE FHd Aoz whebA 4 & H|Bt
o AoV F40] o Beo] did o] AL Ao
2 Azt
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BAZF 8902 0352 H]¢ WA Ueiyttt. o] 288 25 9
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Ztec). waEbA YR 9 de] dig B3 go = o B
Elojo} & AeolH, o] 2832 A=} HoiA]7] o) &el FF
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Table 2. Correlation coefficients of clothing involvement factors

Fashion- .

Interest  Importance ability Symbolism
Interest 1.000
Importance .661***  1.000
Fashionability 661*** 613 1,000
Symbolism 491% %+ .584xx* A83***  1.000
Total Clothing  .857*** 857** 827 T73ex
Involvement
**+* p<.001

o8 gto] 8.217ke] AbhetAl : S|B9 47 Q) 3 4B
#AE AW E7| 980] Pearsono] AE AWAS; EHE 3
Th. Table 20 LiERE uks zko] 7)o )R] 89 BF
£ % Bae ul$ £ FH RPAE Yehiz 3lo] Za
ichkowsky(1985)7} ¥) & A|2tel Z84)olehe ddxidoz
FAS e QTn & Fo| o= FE +49 + 3L Uet
itk & 4 3ok ol o ¥z} o) B thd e By
o FE, oo o] it 225 Yehiy] W 2




Table 3. Regression analysis results of clothing involvements on

o] Yo2de ¥ ol YL LG B4 23

Table 4. Male and female adolescents' mean scores of clothing in-

fashion leadership volvement factors (n=232)
Dependent  Independent B R? F Males Females Total
variable variables (n=114) (n=118) (n=232) t
Fashion-  Fashionability =~ .423*** Interest 2.84 3.28 3.05 —4.484***
leadership .54 136.422%** Importance 3.16 3.25 320 -1.016
Interest .386%** Fashion 2.88 2.92 290 —-0.495
**x ne 001 Symbolism 3.14 323 3.18 -0.921
Total Clothing 3.00 317 3.08 —2.144*
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Involvement

* p<.05, *** p<.001

Table 5. Mean scores of clothing involvement factors according to

fathers' educational levels (n=231)
Middle High
School ~ School  Collee F
@=51)  (o=123) @=57)
Interest 2.99 3.12 297 985
Importance 301 3.29 3.18 3.053*
Fashionability 2.80 2.99 2.79 2.138
Symbolism 3.16 3.26 3.02 2.547
Involvement 2.99 3.17 2.99 2481

* p<.05

4.3. ol z0{2} 017 BAIE 2Ol Q) oW 0HAIEK

o] B3toie} AT FTAA W : Q1T FTAF ¥Rl W ¢
B x o] 2}o)E golr ] 93k t-test, ANOVA 2 Scheffe
testZ AAISIH )

Ao 2 FoARE Ful 9 B4 820X AolE e}
WRith(Table 4). &, F&Ael| H|3l] o&tAo| o & gt
Zulet BAlo] o] oy 9B FAE o] #rtn & 4 3l
ot 22 98] 84, #3814, 37/l Bdte F =
£ Ao]E oz gsirl

F®)2] Yol nE BT E F84 8AM <kt
ztol & eh] ) o1, Scheffe testZ T} FEZE] {23 Afol=
vehEA] eigkek(Table 5). £ Z(BH)e] &&rE, 2o ¢
9 A, 7Hd s 22 Q1T BAA Hle BE o EdA=
9] Aol VERIR] g3t ol Aol F8ta 3shdAe
2 un3A A Jdo]7] fEoz AztHrh

o|B3tole} oJEBFufile) : o] B Hefel o] E T xe]
FAE dolE7r] 38l 1998 194 4971A o o8 74
FF 34 &5 upA] 149 ]I Lo BE JEFAxS A
o]€ ANOVA ¥ Scheffe testE B3} 7 =319t}

o) EFujgFe) g vlgHA 2 FUIR ¥ $HA
238E AQF UrA] $HAE oz 43 A7) Table
60l \Jeld utel Zo] o] 8. Fuf) pFe] WhE o EAQREE B
€ 8R1eA AolE ERIUT. & o F o] BT E
o) Kol Zu|g} Fido] B, 98] T84, {34, 4
] #ctn & 4= gich. Scheffe test A7} HA7le) AolE
Jebd #e] 89l o] 2 B4, fAAd8QoE 53] o8
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Table 6. Mean scores of clothing involvement factors according to number of purchased clothes items (n=210)
1 2 3 4 5 more than 6
(0=49) (n=64) (n=31) (n=21) (0=30) (n=15) F
M 2.92 2.88 3.08 331 341 3.77 -
Interest S B B AB AB AB A 5.561
Importance M 3.08 3.16 327 334 342 3.65 2.659*
Fashi M 2.58 2.82 3.09 3.18 3.27 3.38 76364+
ashion s B AB A A A A :
Symbolism M 3.05 3.13 3.22 321 3.60 3.32 2.467*
Total Clothing M 291 3.00 3.17 3.26 342 3.53 5.038%%*
Involvement S B B A/B A/B A A '
M; Mean, S; Scheffe test, * p<.05, *** p<.001.
Table 7. Mean scores of clothing involvement factors according to average price of purchased clothes item (n=226)
less th th:
w0000 W20000-40,000 W40,000-60,000 W60,000~80,000 B0 .
(@=35) (n=140) (n=36) (n=11) (n=4)
M 2.69 3.15 2.99 341 3.03 "
Interest S B A AB AB A/B 3.265
Im M 2.78 3.27 332 3.60 3.45 577w
portance s B A A A AB :

. M 2.39 3.00 2.92 3.25 3.10 es
Fashion S B A A A AB 7.160
Symbolism M 3.09 3.19 3.30 3.30 2.85 .690
Total Clothing M 2.74 315 3.13 3.39 3.10 4767+
Involvement S B A A/B A A/B :

M; Mean, S; Scheffe test, * p<.05, *** p<.001.
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