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The Direction Governing the Future of korean Seafood Market

—in view of societal marketing concept —
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The Direction Governing the Future of Korean Seafood Market

Kim, Soo-Kwan - Kang, Yeon-Sil

Abstract

The purpose of this paper is to offer policies or laws governing the future of Korean seafood
markets in view of societal marketing concept. The environment surrounding those markets is
changing quickly and constantly. The proposals in this paper are meant to help the Korean
seafood market coping with this swiftly changing environment.

This paper sorts this changing environment in terms of institutional side and socio-
economical side. The institutional side involves the enforcement of international and domestic
seafood trade standards, the increase of seafood importation, the adoption of optional seafood
sales system, the openness of distribution market, and the adoption of TAC system. The socio-
economical side involves the development of telecommunication and transportation, and the
changing of seafood consumption pattern.

The forecast about the future of seafood market could be classified into three fields, that is,
the production field, the distribution field, and the consumption field of seafood.

In the production field of seafood, the stabilization of supply of seafood and the production
management oriented seafood market could be forecasted. In the distribution field, the
formulating of enforced trade standards, the dispersion of marketing function among fisher,
wholesaler and retailer, the development of marketing skills, and the promotion of marketing
information system could be forecasted. Finally, in consumption field, the promotion of
standardization and diversification, the appearance of intellectual consumers could be
forecasted.

This paper seeks to offer policies or laws for the three categories of the seafood market-the
government, the fisher, and the distributor-coping with the changing environment on the above
three fields, thereby benefiting the consumer’s long-term welfare.

For the government, this paper suggests the construction of a Seafood Transaction
Information Infrastructure, a Seafood Dealer License System, and a Seafood Safety Security
System. For the fishers, this paper proposes an Eco-labelling System, a Sustainable Production
System, and a Real Naming System in dealing seafood. Finally, for the distributors, this paper
offers a Seafood Production Controlling System, a Nature-friendly Marketing System, and a

Consumer-oriented Marketing System.



