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Development of Product Brand for University
-with the example of Dairy Product Brand
for Hankyong National University-
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(ABSTRACT)
6. cjxlele] 7igt With the increase of milk consumption upto
6-1 w0l & tzFQl 19 54.5kg/person as af the year 1994, dairy market has been

6-2 catzel 1ot mainly shared by a few specialized companies.
Different from these, there are also remarkable

6-3. ol Tzl 2 companies like YeonSe Dairy, Konkook Dairy and SamYook
6-4. &&tjzel 29k University Food which are associated with Universities.

These university-originated brands differentiate from
others in the market with the advantage of positive
university image and resuit in synergy effect between
product image and univiersity PR.
S oy | Located in Ansung, one of the most famous dairy areas,
HanKyong National University designated as characterized
university for Dairy by the Ministry of Agriculture and
Forestry in 1996 has a big advantage to build new dairy
brand with attractive merits as like high education institute
with R&D, good logistics from market area, environmental
condition for dairy industry and historical background as
Agricultural university.

Qur New dairy brand has been created under the
following concepts to have concrete brand image ;
1. Confidence - university logo & symbol designed together
with “Characterized university for Dairy by government’
2. Fresh - Image differentiation through creative brand
symbol
3. Health - Individual brand development specialized by
each product

(KEY WORD)
university-originated brand, confidence, fresh, health
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