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ABSTRACT

The purpose of this study was to categorize brand-switching behaviors into subdivided groups by
variety seeking and perceived differences between brands, and to compare and fo analyze
brand-switching motive, perceived differences between brands, clothing-involvement and buying price
among the subdivided groups. The subjects were 343 female and male to have jean pants-buying
experience in their age of 20-29 living in Seoul and Kyunggi province. For the analysis of the data,

mean, frequency, t-test, xz—test. Factor analysis, MANOVA, Duncan-test were conducted and the

cronbach’s ¢ has been calculated to measure the reliability.

The results are as follows:

1. brand-switching behaviors are categorized into 4 groups by strength of variety-seeking and
perceived differences between brands that are small or large, which are habitual brand switchers, internal
derived brand-switchers, external derived brand-switchers, and combined derived brand-switchers.

2. Among the 4 sub-groups, there were significant differences in brand -switching motive according to
factors such as change-seeking needs and price & promotion. And there were significant differences in
perceived differences between brands according to factors such as apparel design, clothing ~ symbolism,
fitness except apparel shop.

3. According to sirength of varlety-seeking, levels of clothing-invelvement and buying price have
increased. Combined derived brand-switchers have totally the strongest variety-seeking and the highest

clothing-involvement, and they purchase the highest priced jean-pants of the other types of consurmners.



114 At 40%%

Key Word

: brand-swilching, variety-seeking, brand-switching motives, perceived differences between

brands, clothing-involvement ; X A&, T¢AE=F, HITHEF7]. Azg AL 2o,

BEE R

H 2} 4g 757 < P73 sk C’MI
npa}, AxAelut AFEAH 2 (brand-switching) ol
Yolx|  AsH(HWL

PSP R =

£-0]3) A 2L,
1996) S Hol¥ qith walA, 2 7R EL AL A
E FoEhe &HAREY A4 EEA % (Brand Loyalty)
€ Asgste A0 AAGRE Frliste AuRE
E 3ol g AAGEE FolseS 4EAF(Brand
Switching) = FE3Hs Re] 7F 288 v 8 %
£ 9 syt Huch ol BHE R ok
dA7EL Bd=o|nA v} AFF A (brand loyalty),
a|AtgiEo] A8 A7E(d=A 9, 1997 1 I s,
1995; &3], 1999; F)o) FF o|Fe] gow 9
FAF g 9 27 EE AERG 2T

AuEgL

ok &1 (variety-seeking) @ AF
13 AFEL FE HLEFL U
ez g ’1‘:]13]‘9 t, 24 E ke AFEeln, I+
FREA Y Fe QAEES WA d2FeE o
FojF o} (FwE ), 1990) dFE AFoht &
W A5A B etk wet AGA s} g E
B (0] 24, 1997) o F F588 g7/t dasit =
3ol TFAFT BT dFEL AvVRY F
71 AN A ARAEY TS AYste] o, C’]E%
F AEAF PFe AL = UF R

ot Aade g Hog F7)(McAlisters], 1982

© Van Tripp 9. 1996)¢] 28z dejgch
oA weh & FTAAL AL FEAT
9% 209 2UAEAA Ddel ARES0I,
2 F89 vy FHNEE e 5L FuE
;mw 202 HYHe, oF 4 A9 T
g Pk H]ZM W5 Wy F719 20

2 o3 }anﬂ o2 g & dE g%

1. AEEMET CIRFMET (Variety-Seeking)

FEAYDFY BpHe V5T HRE FoIA
Aele) WRA 7)o o3 o] Rl YA
Astelm, 2UIASS Aol WHE wE3Y A
20 QEE =7

W SPE Be

—l—‘}.‘1
—r-l-'—r"

A Hol ATES FolA
7t ZaEA , AR Y AEE

Aoz Fuig o] AYe] H3He) AYFE
dolmA & o, 2 ]%- W} Ed THEH EEA
#50] VA e e 4SS 94
o} oo} 22 TP F T T B AEE Fols
Hete o pejaadeladE 1 4R TugEs
Z&ANANA TET(Kahne?), 1986: McAlistersl,

ri'.E £

e
MoLode d fon



1982; Bawa, 1990)

g FE A dFd SAFA 4H4L 71E
o) vigte )l HEgel= 7
FAERAE oz, BEEstel s #RR Ze of
Yzt g el o 2 Frd d5dHd F o
el e &2 RE fEE wRMd™elzly 4
BE 5 Utk ole HES PFo] ELHEA ==
o]f7F & 4 3lct Bass, Pessemier & Lehamann
(1972) 8] A7olME Hie AINEE A 74
Bz 737 Anbgtell =X &3k, &9Ar)
MEsle ARE A9E FE] /M 2 AT, ok
7 Qi Az o2 Ade g #Ex A
7] W&ol AR sivk L, MeAlisters
(1982) & vt Fydte ol AHAA 49
FEel A 22 ik et wel 58] Za
87] wjFelgt Bekth olZo] Ak thgt Hrt
o] &3¢ tigt Hrt o) 7ol HAN L] B S
£ QA R AHYS 7R 4uy d=olgs
TFAFTE Aste AHolER] 2EAQ A
4 Qe olE T ALY TA(THE)
A R4e miAE ‘ﬂf-% Z3, gigte] drts

o] Mozl &

A, 2R, GAFT S0l A8 doe T
AL, FEAE %ar}—‘;— aHlAE 4F 4EE A

LA EEE, ARy B X U 22
oln A& AAsl= Ao | 243, 53] 5

] ,
el B35 Eaf oA slssA Bk

2. HETES| BT

oy apAgs BEy
o] th3t 2 F(Brickman & D'Amato, 1975) ]}
N 282 FF43(McAlisters, 1982) = #HF
A=54F (Rogers, 1977)% &¥17F 7i<le] H5a<l
S712A, T A 4% FHAA
BRG] FBelAle ALE BY It A=

FOGE AL ASHHA 4o FE &)

29le s wEAD

1

o>

=N
=

R
o
f

h-S
=]

wal
i

s
e

19904 12H 115

o HUE dodE LAY FRFT FII2A
}EAE) GFE P F Qow, BPFTA
ol 22 2ulAE0) #ie) FEE gou, 59
@ HAEE A%HoE ALVOE AW IR

a
#F7t 2 o vk (Baumgartner, 1996)

L ANz AR AR S AEQeE B
A% A7 (Raju, 1980 : McAlister and Pessemier,
1982 : Pessemier and Handelsman, 1984) 52 43
29, &Rt A4, e e HE I8z
];}.OO]:/\C]:%_?- -]3}: ‘=o] z\l—_gzﬁ%oﬂ 2-_]@ r= 7]—7}:] ©
2 FFE PAGL FLen, o] wo &HAE 7]
S dedicte) Wt Sx AEHEY 29Tz
A A et g

2,
T
s
R
e
2,
S
[
<
oft
o
o
=)
2
i
k3
)
2
_(J'l_[I

(Wright, 1975 : Assael, 1987).

Assael(1987)2 TFohdAlAR AL Av]AL
AzretE FEETHY Aol A=) AFo W B
oo Axe] wek 4 7FA FHLE vhyel 488
=, &M AEZEE] AoiE 27 AZEtd, o
2] AEE AB4el AMEsiER, JEETC) ZA
ol (switching) & ¥H88ls DI FFE 8A =
Fomst del A7 Fige] H2) gE
olgtx @WEHth I, Pessemier 5(1984)2
g FETIE A AFET ohg, AEA 9
Fob 22 18A AFY Ho=E JeEdt 33
2, g9E F(190E Bt 33E HBEAIS

=H, °l=



116 AR#fH 4058

E5l JEAB] UEITHE ol WA TR
TRl U BT FUFHRA & DR
NEHATGL B 5 glon), HENIYFo] B
el FEARe] YeuTE ABdelN BE
2 =59 Fue) 4Fe] Z¥ Pz s
a1et,

4. ANEM =

A M 23 Market Segmentation) & A&, 714,
27 59| fA"ER2e) s v oA
A5t Bl FEAA AF9) LA
TE3L, ©o] RS XHuA G ZL58
Aoty AFHoE NS A4S
Wo) AbgEelgont 19709t Fub
ol F, A17el ZHAFE EA(competitive market
structure analysis)°] E}‘?-_}‘E'}ﬂl ATFHEA NS
2o F4EE SHUYE FFANA F= M2
HAge] & ’E}%ﬁl A¥olgde Mdes 17
A ZRTE ety HIZAe AFAEEE
o AE skt FEAES AATE Y E
AE(3RE, 1994) 2 2 olsi3l gleh
27 N7 olZAEAE AF rHAE HregS
Fol dxsAo, AT EME vy UPC
scanner data® ©]-&3t] FEA AEEHIT A LE
Z den PHFonE MAYNE AFAIAE,
TRz Polg 5o AFAAPZR A5
AEFFG el 1249 71E(Wind 1978) 2.8 A}
SHT Stk 28 ATEAA deu A we
ol o125 verd?) el 2ol AAEHA T, o)
&2 T AFAAA 2lelEly) BuE hy
Hdoz ddHE Hed Qd0E B gk
B ad7dlME LA o] FAE A FT
Foletes 4vxe AEd 549 5 agl wA
Aol o] 88 ¢ AT 7 FEY FJEEHS A
JELE At 2vz B viAY sS

e L

o o b
o 9
f wlo

1

=
i
o
ku
i
o

AN

LS

l

At ol ox

FAS) Teid AP Mepers Ras) BT
A i,

=i
ilC:l
o
E
g
i)
)

1. A7 2H|

FuhA AEABO] BY B A7 FAR 2
Ax e 2o,
D BEAB /A 1 Bk e

2) HEABHYE TR 3 Pl AE
§719) %ol 8 Pohrh

3) FEASRDL FEL Aol Azeql

2]
L

rulo

&

4) BBJALRYYE JE AR o) Hjn &

L

5) SEASGE Toj7bA ) Aolg v BA

i

2. AHET

2 AFe AEAHLE AR on APdr
(Van Trip®l, 1996: ZA3), 1998 ; <279,
1998) el A A =8 BFEs Y4ZFH 2FEF A
FAL A4 FHER A0IAL & A,

o & AdEAA AMEEA T

(1) B Rl sS 4371 99 3
= AukA] FujAle] olde 7YRE YEe g2
AEE TUOREA qRE FEIHYL, FHEE
el UL slgenZE A4 9](1998) 9
dT -‘5—% FIE 3474 A7t 5-80Udh 9

9 -~

i

=77, 0Tt o) F37h, 11-149-9ich &) 27t
8 474A) WFg Ay A9 siA stgoh

() HREFFRT =

A2 Baumgartners
(1996) ©] Raju (1980) %] thekAd3

F SAETE o



2oz Jids EAP(Exporatory Acquisition of
Product) =2 1088 & B2 7o AP &
=4 %8 A 62%E 54 lkertHEE 53
33, AHEE Cronbach a =8372% 95
Eip-iasy

(3) 7ridEel nat AR 4EAEF7E Van
Trip2] (1996), 2=N3)(1998)¢] 28 =4 B
o Z1328c = S84 2, A EE Cronbach @
= 63572 LFeRgel

(4) AZtE AFR7E Aol AAn|F - o] 2 (1988),
A7t9(1997) 8 A RAAFHNEYE £ Bt
o, FI3ELLE 54 likertHE=Z2 &4 h}'ﬁ‘—_-l’ﬂ].
o] BAES of-¢ HlgzEtielA] o)W B s
> =2 7kA] 57 oA 178 7R 9] H —‘?*01
8 AzE dE

]ru

ru1ru 0
i
i

=

B2 Aol7t B4E we A%

5?'(1994)‘301 AME-8 &
22 FAsed, &
o} 6ol 2%LE Al
EF Cronbache = 8455

E

424 472 A8 AeF FEANG 209
$iE He FEFSIHEY. AESF 19999 549
3UFE 59 17974 40089 BEAF %)
T, 8% o $ge) BRAE UFE ASE F
U39 S FARYS olgstdth o3 4
A% 2vAE A66PoIRT. HES FHS A

<E 1> SEHEY FEERF

3:9,

1

16994 12A 117

3% F FAE 496 %, 9AE 504% 8929, 3
gz A 627%, BAY 262% 718 111%E
A8 Y3, AEFE) WM E LE 563%,
E 24.8% ,AELolito) 155%F AAHen, A8
thiE 20-24M 7} 51.3 %, 25-29417} 487%E A
on o] £ 7|EAT} 64% °IUL, THEE(93.3%)
ol £ i,

4. KRR

25 2| FARAE 9t SPSSWIN 802 o
Astgen g3 EEd, Qo8 o &
A543k Duncan test, t-test. x “~test, Cronbach’s
48 dA3a e

>3

V. A3Z23}

1. qEHEel 7

0%

FohYSol N FEABE LwRe) YA
93 2R A6 93 vehd Aty @
4 genz  Aujate] whekMEpasie] AEE
WA HFPOE FT, T 7AA FubA A} olsh
299 4EEHY Fo| B AAE AEE 9
2 oA 2 2 st HEBE FYL E D
F 2o) 2RHGT. & FIAETA -e;,kcq 23, 4
E7F Aolg A Az AuR= E, 9FH 27
ABS Auz eud 4
EATRIGT YT, RNFTHES

| Bou AEZ AelE IA AL

hith
>

avlAE

CERE

=] ] AMEZE Alo] HE
1748 AR Al (=60, 23.3%)

o4 AEABHY

(n=67, 252%)

A7 FEL Ao| B

(n=64, 24.1%)

24 Ao % FEABEY

Ega g olg ARABFY
(n=73, 27.4%%)




118 FRff 40%%

—
g

grroz 2dd 370 o5 4ES Aws
JEE 98H AT 9¢ FEADAS
BRRGLH, ISP B, AR
% AA AAE avlAE ulxe) AUH 7]
o] JEES FBHA HDE WRH 4ol
@ AEPLFH DD WA, T, g
NFFHEE T 4B Folx A A &
HAE 48 $o12w ohie) g¥Foz 2ad
57 BRo o3 4EE A@eA HEe =2y
F AP FIAVHY oIy FUIUT A%
4 478 S 4 48E 2

)

oftt

sol

Rl

2an

'
-

lo,

2. JdEMBFYH Fojago oE 4EX
&7

<E 2> Foligtghol 2lE AEFEIET|2| 2el2s HE}

89 1: A%

2 BAse) AEFER Tolx gRBuls} HolA 6%

W B4 A BUEE e = i 2824
A b — : AAWE 23535

B4 U7} ol 83 BA=s} oo glolA B8 2 9353

— THO S X

ME A} BI=E w7 2P T4 653 Cronbache 6917

o)de] 4 BEcrt whdo] 51 golA 547

29l 2: W=

BR YR £o] A1 Ao]A 812 IH3E 1732
y - A HZF 14.431%

G 2 :

A ah @iy 52 WG 37.066%

A Bz vzlgl, ~ukde] gatA 615 Cronbach @ 6631

890 3: 714 9 #Ea9)

olFel 99 BASE WE gkl vlsA 511 243 1302

- AAEF 10851
Al B Anpx)zt ghe] A @A 818 =R e 48817
ML BAST AU Zolela 691 Cronbach ¢ 5259

ar &A= Ak



19994 124 119

HdEHES72 Ao

AuABe] 43
so4 AvA AT | WRA Aol | BaA
AEAE o AEAH A% AdEg g AEHE F-value
(n=62) (n=64) (n=67) (n=73)
Mean 18371 1.8730 20972 1.9697
AR — 1.3510
S.D. 6555 6536 7720 Bl75
Mean 31613 28413 3.0486 34470
HAEET  1SD. 8673 9238 1.1481 1.0043 41550
Duncan AB A A B
Mean 28145 26906 24792 2.1364
717 2 & (SD. 9634 8177 8576 2882 6.9290%*
Duncan Cc BC B A

#p<0.5 #*p<0.01 #*kp<0.001

TRl A8 FojE FuAB F
719 mek ApelE Btk &3 wEFETu ot g
BE 98 AXABe T4 AdolN FHT 2
olg FRA YEIAT RS A2 AL &
T3 A wel AEAG] Yol ke S
2(1990) 2] Zs} Fan) d2 e wE2RAT ) Z7t
g JERD] Bellvs AA43(1998)9 ¢
TAFe AL Stk

Z—]%.”_‘FSQQ.

3. AEHERH Te X2 AT ROl

FRARE 7HA ol 7€ PR 1@

<E 4 > XZE AEZ Aolel 2elEMAD

& AR Aol BA AL YA B4
&t7] Sis), 9A (X 09 ol AR Aol E A7
A ks %
o FAEEHE o) &3 TAZ L0o)A
B, AFFF LR, A5 8e, 54
dagl, g8 47 299 481%1e] FEFHYOH,
AA L1 dHE2 622%H

7t g9lo] mel 4R ASFE S thiF 2R
# Z23dE (F 5% 2ot EXFH 7 !
EHGHYE LA B AL 2
Urnial g9le

JRAAE) WrlEAS

29 1:2F45291 89 3: 8B40

SHE AP 37 2EA 4724 (DB 239 28 6% 245 1397

FiQe] Auls 696 AAR g 29527 P AAEE 8731

LI/BEFY AS 783 wawg sy [$E TR o7 AW 54703

A<tk 799 Cronbache 8177 |cizaze oA 858 Cronbach e 6919

£91 2:8)Fe1 89 £91 4:918 Aaztagl

LR 762 TLAA 2631 | Ao o1¢R 600 A% 1203
HAATE 16,445 N . - AAE 752

tjatel 361 SRR 597 Alo 7t TraFdt 746 e 62224

ER O] 863 Cronbache 8154 |3°1A #tg 831 Cronbach ¢ .5726

#p<05 #xp<0.01 #++p<0.001

a:.oelAf



120 HRAfF 49%%

< 5> S4EHE FEY ¥ Xo| X)zte 214 Xto)

AEAS
89 | 9%A A3 | 9nd A | Bad g3
AERNG | o9 AxAg | % 4FAH | o3 dEAg F-value
(n=62) (n=64) (n=67) (n=73)
Mean 4.1278 3.8743 42048 4.1869
215 tAsl asl S.D. 6613 7915 6722 6696 3.0100=
Duncan B A B B
Mean 2.6500 2.8087 3.0952 26212
o5 g 89l S5.D. 7089 7161 8266 8267 5.3080%#x
Duncan A A B A
N Mean 3.1667 30164 3.2762 3.0051
95 44 aq 21200
S.D. 7479 7439 178 028
Mean 3.2667 3.0000 34256 3.0009
o9& gz a9l S.D. 8756 9953 0180 8810 2.8260%
Duncan AR A B A

*p<0.5 #p<0.01 *+*+p<0.001

HANT A7k Arka Atz 9As Te,
7 HEAT FUT AlE IRARLAL A
JRUALY, A% HE7, GHFFY LAoIA Aol
e RO ey 938 A3 98 4
ABAF ARTAYLYNA FEL Hol7 7

B4 MED IHA §
oA Felrt 2 grkz AAHL AT o8

I
>,

_)'.[_L
2
N
£
ke
x
N
EY
[
3o
32
o
I
e
L
oo N

3
2
AN}
S
~
N
o
1y
o
o

AZHAT, WRE Ao e
B AEABRRL 2 Aol8 Az BHA

o A Folrz] A5t WA ERBAIEE 2

3 99l AR o] 6okl 2THE AAANAL,
Zr gold NFE A4 82 .70, 78E vny =
< Ho|t}

7t 2Qlo) we} hEF EAEAE 2, (B 6)
oAk o} SjEHAZel A 71X 2l F fed

4eg AdF g2 e FYLAF 42
2HEANA 4§ FAB Aolg DB

2
GRHEAEE THE A FYBT A ol o

o B BYH % Tos AdYsts AER



19994 12R 121

AEARE 43
sum AEAD 31%_3-7—‘1 A2 Lﬂ__‘i‘_;“q ’é‘%f’ﬂ %’i}’—ﬂ ‘5‘??11
062, o AEMY| o9 4EAY | 9% 4RAF | Fvale
(n=64) (n=67) (n=73)
Mean 3.4536 3.0529 35185 35970
ojEg4 29l SD. 9068 8344 8308 8558 48640+
& Duncan B A B B
2 Mean 41257 38942 42083 41990
2| 92z04 291 | SD. 6559 7545 6724 6718 2.9310+
o Duncan AB A B B
= Mean 3.2705 3.0159 3.4028 3.0746
#3994 29 | SD. 8683 9836 9179 8344 2.5690
Duncan AB A B AB

*p<0.5 #*p<0.01 #*xp<0.001

% ohiel, fAe ogse

2359 ARANE S5 YEES AT
N FEARGY
Yol sl <lde) ofe BUE 1Y w3

Z23 Ao, $HYAE S B
veht mRels) 455 Purely Faa
48P B & ok oIAE Wright,
#ei7t g AMAES

BRAYE sl FT

Atk W, WH F g

[]
e

p R R U
lo e rln
o de

o

T
(1975)9) AN AL
YHeE AFHolT AFH

-

(]

BEE p(1FEAN
PV A ek olsh ol %A 3o 9@
HEATAES VY T HEDY Fo|E A
Ao, JRBAE RS WOE Auels]

p=s

tlo w

M

)‘\;|.

2 4gets 23 YA, B 278 A
Aol 73 FolguTks B8 F(190)9) ATE
AT ek YA Gl G FEABHY

o 3o g BAE 5T, B ZLAAL
Zagon, fela aglelA
0% JEADFULTGE o

4
SR LR
7 we Aez Jg

e
3, vlZA 234 4EAUE B 4EE 49
AT 2 > 9T $BF FEAVHYL 9%

=

O =

# T EROL 9EL F2

3 A7

g, $92 ASE £5L OE A 452 Hs)

WA e oLz wwA A3m AuAey @

ol 7V BRI, T HRLEE HUH I AR

FEARRTY, FEH JTHERE, 293 474

A0 % ARAVHAS 22 YHun
5. dENETEY Foivize X0

(E DA B vist go] Arty 98 F2
FAHE 2UAEL 9 AF AW FEAD

30 M gy, FAY 9

g L
_}L
1o
to
e
o
N
ol
g
2
-1
jincs

2g #z

e
B
ox
I
2
i
30
ofk
2
N
N
o3t
R4
3
o

| ol% AEABHYIALH

Fogol TsE 4M

g8



122 FRAfE 49%E

<E7 > ATHE Sy PoYIIHe xto] N = 266
BEABe 49
#98 | A%A A3ol | wEA 4ol | BaH 9yl | Chi-saure
A EAE ogk AbFEAE o3 A F AR o5k AFAF
Freq. 9 16 2 13
A7t
% 205% 40.0% 5.0% 325%
T Freq. 28 27 14 20
A7}
. % 315% 30.39 15.7% 20.5%
Ay |Fr 16 15 £ 21 3"'2;5;‘**
7 =
B 7 % 19.0% 17.9% R1% 25.0%
o | = 9 6 19 19
- % 17.0% 11.3% 35.8% 35.8%
Freq. 62 64 67 73
Total
% 23.3% 24.1% 95.2% 97.4%

*#p<0.H *##p<Q.01 #=+p<0.001

Z FHAEY, 9, o) 2R A2 o8 AEAss
&2 ) ..4-’—44-0:157] gon=m A

Ang o

o W2 7tHdlA & AolE

FFET 0% L PHABHY
g THllAS Aol FEAD 57) F 4 2 B

_IO_L
oy
=
©
Jte)
<o
=

Aolg verd Aag A

HAAES AL g 200 Fiel AFupx)

Fo)A] AE B

£3 2o,

Y2 979 234g 2oy o

HEASRHO) 2 AL, B ol
A AFATAFS 1A 2L BE 9T S
743 #7) ek,

3) ARAE BASAA wet AZHE yED
Aolo] gloH 92H A3 9 HEABABL

JEOAY, ABARY, ABHE 2N A4E

Fel

2 Aol g 2 AT, B4E Pl 98 4
SRBHYE GARPPAH IBHEY Kol
SEZE DR ayﬂ A#sR @

=]

o 9% FRAGHYS AF4EL l% EFE
A 29 B cn 5 744 Aol g FA Azstg
ov, 34 AETAFHFIEL B2 A

4R 2ol B HA A ZStE

4) 474 FRABREL dETFAR et F
YAt et A, B Aq Ty 2 YrA
Al AT AEAFHY) /P BRET O e
L2 EFH FEd o 4xAERY. 3
FEAERE, AFA A 9 HFHERHEY
SHE WERGeY, S el E 4537
2ol 7b ek

5) TeR7R slolA] &R A A=l 9% AR
AEAFEl 7P A7H QEE FUstE 9, )



A, S88 JEARFE ] AEL B F
SH FEAE s, FuT o8
tzlel Zole HA AAFUME 83
Aol A AL YA FAF GBS F2
T, 7t B BEY FBL
HEe] FREAAE AFAFelSE, A5dEIt o
Hate 4 fFEEAEC] Adelv #4259 7134
FE AT W, 4A FEigS dod Aeldh
A, 958 AT A FEHEATS o
BHFTAUT AERAREI} Pt £FH FRAE
5, 4EARE 44 dojF Ao} AEs)k
o] Zpol & AAA Azhsid, 7bd Azt o
dste, FEFEA PR LA A
gol e Wolgly, BRI, g2
F 29 2R g FEZ Aelr}
74%}1 AT wetA, ol F Fee 9 F
o] U, 743 “4 BEERE

71 o) W]

[
i

Ha
o

Mo e 91 o
Ry
2 ?m
J},'_'.
ojp
i

o

s

ol
y S tlo
i M 1‘3’ o o o
1o
R

b ox
1
£

i
3 9
3

i
&

AR, JHFH APl 9 FEARIY
NAYZE Wl Fa7MA 7t o|2E oES

FUEH, BE 290eM g7 o2 2 A
B, 98 AR Fol F52 JRANS & A
o)Al TR T
F7RN7 HEE, oE AT AdEelHA B 4
A ZEte FE AEAE

19995 127 123

T 4 98 Aotk EH A SEYAY AZYA
AAHE ABTAY, GEYAY, AR RETE LE
RYUNA BEZ Ao)7} Atk e AHelD
2 o)E Aoy =& graga

PHBE AIY 5
SME o) ejEa AFL Mok ¢ R

A=
o]t

A, SEA U AF FEIEFILS OF
BFTAFOl 52, dEIFAEE 93 2 A
elRew, 7bF A7te) oS TYAT e
ol vla) WMsET 2lelt shAY dEge AHA
TR, FES FFL Yol WL HoIAT, o5
’::}7:3"‘;. AFEE, A% H47 89 By 4R

= &7 7tsle)or & Ao},

23 2 avgNE 959 AFozA 4ED
492 AEHGOL FEATANE 2T BE
59 HFS 993 A3 449 B 5 AL R
o B Q7 200 9 AFY FF8 62
H= PAE ATRHLE AABRoRE QT
Ao} FRAT FHLL a4
S Ao A2¢ Zdek @ Aot

e

- AR (1998), AFFEH ) A A E @A
¢ 9, SRR GT e, G e =T

- g, o] 29 (1988), AFAE FHE HipE
o &g A7), BT 7 x,12(2), 249-257
- A8 (1998), BhFAF TS FHol WE AR
AZs, dANEE ey, HArEgEE

- d&a), oA (1997), AFEo|RR] A7t AEF
% e mAE 9% A7, FEER, 21(6),
959-969

- RIE, RLoRE(1998), A RA Foll i AE o
AT AT G%e9 gFgREA, 2(7),



124 RRAm 499

901-910

012 (1997), HABA R, A2, LA A,
- AYF(99), AEFe FAYY FFHIY
24 A7, SRR BT o, AAA9E

A, A A(1999), A4de AEA G o

glgasE, o FE3A|, 23(2), 230-241

W% (1995), & FAE e FERA X4

#F PR, ML R, GAES =R

<@ A, 2ee(1990), Aviatel AFEE

ool TujdEe AT, A¥AEAEE (1),

108-126,

- 2F3(1999), AEEHBFEE AT FEET

of #E A, TFAFHIA, 23(2), 262-271

- HWE(1996), A &E|A FFE, A 2 AP,

e A, A

- Assael, H.(1987), Consumer behavior and

Marketing Action, 3rd ed., Kent Pub. Co., Boston,

Mess,

+ Bass, F. M., Pessemier, E. A, & Lehamann,
DR.(1972), An Expenmental Study of
Relationships Between Attitudes, Brand Pre-
ference, and Choice”, Behavioral Science, 17(11),
532-541.

- Baumgartner, H. and Jan-Benedict EM.

W He o o
0

2

o

Steenkamp (1996), Exploratory Consumer Buying
Behavior: Conceptualization and Measurement”,
International Journal of Research in Markeling,
13.

- Bawa, K.(1990) Modeling Inertia and Variety

Seeking Tendencies in Brand Choice Behavior,
Marketing Science, 9(Summer), 263-278,

« Brickman, P. & D'Amato, B.(1975), Exposure

effects in free-choice situation, Journal of
Pearsonality and Social Psychology, 32(3). 415-420.

«Kahn, B. E, Kalwani, M. U. & Morrison. D.

(.(1986), Measuring variety-seeking and rein-
forcement behaviors using panal data, Journal of
Marketing Research, 23, 89-100,

- McAlister, J. & Pessemier, E.(1982), Variety

Seeking Behavior, Journal of Consumer Research,
9(Dec), 311-322.

- Pessemnier, E. & Handelsman, M.(1984),

Temporial variety in consumer behavior, Journal
of Marketing Research, 21(Nov). 435-444,

- Raju, P.S.(1980), Optimal stimulation level : Its

relationship to personality, demographics and
exploratory behavior, Journal of Consumer
Research, 7(3), 272-282.

- Rogers, RD.(1977), Commentary on 'the neglect

variety drive’, Journal of Consumer Research,
6(1), 88-90

- Van Trijp, Hoyver, & Inman, J.(1996), Why

Switch? Product Category-Level Explanations
for True Variety-Seeking Behavior, Journal of
Marketing Research, 33(Aug.), 281-292,

- Wright, P.(1975), Consumer Choice Strategies:

Simplifying Vs, Optimizing, Journal of Consumer
Research, 12(Dec.), 341-352,



