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2.1 Acibigolg

L
p

BANE AAYAYY EFHOE A%
AolAe Aduge UE g2
welg AAHnA Bk olg 9l¥

oo Aols Avuuz gt

2

2.1.1 Hcibigel &9l

Williamson(1975)el] &}3f A& A7)=o] @A
5o & A#u|&o]&(Transaction Cost Theory)
2 BAANZE WX AF D 7R Age
Nledoz Jjd s1g9ss FARE N3P @
2 719 WelX e AATZE F AR WAYF
of o3 o]Fojrti A[ghgichD

ol W2l RE A%t AUNSHFAHTran-
saction Specific Investment)$} %3 « Y33
£ 844 (External and Internal Uncertainty)$
7EA 3 17] @&l A u)8(Transaction Cost)
of HAGT FA AFe AT oprjdvi=
Zloltt. Benjamin & Wigand(1995)2% William-~

1) Malone. Yates & Benjamin, "Electronic Markets
and Electronic Hirarchies”. Communication of
the ACM, 30(6 Jun.). 1987. pp.484-497.

2) Benjamin, R. and Rolf Wigand, "Electronic
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sonde] Ad g oM A At 719
W 9A AdE ded 2ol Bostn Ao A

FANE ded dEmeAns gdAY
@, A4 Ade A-4d e e 4G

£ 944 9 ¥ Ao,

Malone(1987)92 o]s} & Au| & o|2%
EdE AF A9 3845 #2714 (produc-
tion costs), & (profit margin) ¥ ZAH&
(coordination costs)2 2 A sttt o7]A 9
ZRuE2 AQulEA4, 7H4, @7), da9,
, AR B AN S 6T F8 3RS 3

EE AEAY A9 Ad(B)ugor

Chandlerd &=
Williamson8)-2

¥ ¥]-&-(administrative
ZA)uju}-&  (Governance
A e8] & (Transaction costs)S ZA
EE A7 Atk

2.1.2 JcjHIe YUMol
48L& (Williamson)oll  ¢8hd A n| Lo

- Markets and Virtual Value Chains on the
Information Superhighway”, Sloan Management
Review. Winter. 1995, pp.62-71.

O. Williamson. “The Modern Corporation

" Origin.  Evolution  Attributes”.  Journal
Economic Literature XIX, 1981. pp.15637-1568
Malone, T.W., J.Yates and R.|. Benjamin. op.,
cit, 1887. pp.484-49.

A.Chandler & H.Daems, "Administrative Coor-
dination. Allocation and Mornitoring A
Comparative  Analysis of Accounting and
Organization in the U.S.A. and Europe”,
Accounting Organizations and Society, 1979,
pp.3-20.

Williamson.- Oliver E.,

of
4)

5)

6) and William G. Ouchi,
“The Markets and Hierarchies Program of
"~ Research @ Origin. Implications, Prospects, ”
In Organizational Design, Edited by William
Joyee and Andrew Van de Ven. New York,

Wiley, 1981
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JaA(ATE e, 713
g44 9 534, A9
2F4), BAY 8JQ(HRY BAP)ez U
893 343 g9 FA A¥HY Ui
53 97 a9ld &% AHLE 729 AAY
(economic man) 7Mgl FH3& 7kt 239
(organisational man)< 7}k &, A< 7}

X

e 29 9

zo), 847 29

r.9. N{EJ

rlo

A, ZAFAE FEHol1 o]r|H oz 3t
£ /M9 O3 Feolgdes 9rd HYE F
AA 713 o]7)Holgte dule HWHE BAANA
Agd FeAdH 7IFY4E HHd =Y3A
. &, ZAFA(Agent)= NAANYAY A
Aoy Ao AT Ay FeAde Fd
gtk Abo]®(Simon)Vo] EHET AAMYH AT

74
grdoz It P& e AL @
AgHozwt Fad PFES  Fhintendedly
rational, but only limitedly so). 22\ HA$
Aol geditd AE wHoz: FAQ
#ae ¥ ¢ Ju. FAEs 49 A8
o] o8 7tA aQlog EFAAM BFAL 7}
Jozm -zl A3 (contingency)ES o &
& g5 QA gdhe Ao ooz Al
o WE+ vgo] LAY o4& e

>

=% AAFA} 4719 18 2 oldg 7
e HgolA TR(quilesA AT F Yot
g 7187 e s oo HYH TL 9

7) DXMBHI MDMEHTN= ZHQI0l 283! aldidg Jt
A1 GANBAE s =&ok=d tBt0 Simon2
Olz QII0] SXEH AEUM ANZEE Sl AISSk=
S 22k QA R BILCIHN Histe &
= JHESILL MBtE slddeiiM MEtEe] £8
8 EMINSZS0He Okd) BEESIOICH ANEEA

MEHC) EHOFOI FOAA 8= &E0IM O 8% &

EHOF ZOIo & 2HeDte Dili=EE 21 ek

2ol SE DIEH#*—%— S80k= Uore Lot B

% SNEICL KNSt A2 Simon(1979), pp.493-

513 ¥XE.

UE fl

AEE0I AR M2 19988 1€

‘%%ﬁﬁf*OﬂM %Xﬁﬁﬁu Tﬁﬂﬁﬁl(lT)

T8 AR ¥, 1Y P B AL &
(Self-disbehved promise) °} JYEd 5
27 T2 AAL MR, ol e PFHYF 3
Hol Qiokyl & Holdd #g AAH Ay
ZL 439 BRFEH 2L 73598 g9
T A7) gEeld B ARy 7 B
LAY, sEe Uy AQRAS Aoz
A 718794 PP FFE L LI 5+ YA

gt F V13Fge AgLFHA 435 2F
3te] A dEE A WP oZH Auj &
o AT #A4 L TWEY.

AL ’6‘3'%—?: AFAAQ A AR
Aol stk A4 9]

BEEA, o] B 73@751 TPoE oF #HA
A go] EAEA & »
v M4 A8 43 Ade] AEE F gt
ALFEAHQ AL dEg<E(Williamson)e] &
3 Axste Ao g AY 2714 FYE s
o] 2250 AdQAG 43¢ T3l FH€ 4%
(dEEW 587 5o o3 AAH AgA
fFAE ¢ gFd 719¥g. & Ve TFAA
gt 189 AAA Alold] 58 YAFE o] Al
G4y 71t B dAE wgiAAde o o
o) €459 F {7 HEITh

3 AR EgAXel AYu| S dog
Z RAFE Ao] o2 E(Akerlof)d] FiA}
Al Z(Lemon Market)e] djo]t}t9 Fual A]#d

o

Rt

£

8) Z=0I-CH2ICHPrincipal-Agent) Ol &8 23l0IM= &H
A S (Moral hazard)Ol2k= 802 B0 Al=26I=
Ol Ol= HoiE Z=NDidlE DOIA0I et U= Nt
S0 Qo SoiXl EXNE X=0ldis s5& #99 &#
Olek= éEOII}\‘I JIgIF=0Qr 2EHC) & F0l- EHP,I@
OI20IM HIB2 HAEDIAIR! MSXIORIEI A
tist FJ!E(‘%I@%EJOIU, AFSITLIS) KOOI 2ia
Sk=0 HIGH. HAHISZ20IM HISR Mste &i2ld. D)
IR0 S HNEDIAIC] SERO QlGH BrAS=ICH
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A ARHE Fade] B HRE P2 A
AdA BFHA dn, FuA Fujze A4
AR FE3 EZ44 AAsA do o4g
7 A=H ZACERRAL A BT, dvjRe
AR A 2 {4 57 AwEA de

W fofriet Fejzt Alold] FAo] WiE AH
agPoz s Agel e Be Hge) 29
g dd25(Arrow)e A ful &9 29 AR
g5 uj&o® gAEHA SEE JHAZ3
Ae FHE HEE] o]FFE FHEHI
E A¥0l EAde AN AL
g AR FFL 2R EH AR ol
BAFAE Aol EdSAd JaAME 2HH

S Rojed dydese ofE AHHY AAKL
2 Aggitt R¥oxe GXME(adverse selection)
2 ARY AR B dojz, =Y gL

AEH ARBARY dolth oldE Fuel B
Age BRAASH AAHFge s w4
18 240 A%E 2AUY A9 A%
%__

=

R

& Aol AdAAoNM F58 71&g V)

o H HFo| o3 +7ua}x1 %cha

AAAdo) BrAsn 2o wElM thee wA
3

fo o b o N

&5 A3 doh. AR EFAA
e AQYE A v &E TANTE 2

2 AFey, 49 WEES 1¥eE U
Lostd tE3 g

Q) Akerlof, G., "The Market for Lemons: Quality
Uncertainty and the market Mechanism”,
Quarterly Journal of Economics. 89, 1970.
pp.488-500

10) Arrow(1983), p.148, Arrow= HelHIRO 2810
N SE2IEHIS 012101 HIMHIS(ANEAITO) OOLO_E
N Q840 S22 HHIMOIE2) 0l 8BRS0l HIg
(28t AN S&EE= HMAHE A2
Do sithe &1 UCH
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omeol =20l sA Qol
NEEESESN ESblM/28N

&0 WA

P

JI51=0 ——————p ey

A& Williamson, Market and Hierarchy, op. cit., p.40.
IS8 YA Q01

2.1.3 7122t HHHISO! Al

2HYHL BAHN, 317 2R 19)
2 Aol AL 4BEHAN ANBANE
o Avd FAAH 74T 4Fo2A A
dg olFrd WMol BAFE Aungh o
A FE Ae oHE A%l BT AY
Hlgol @dl AgAAY Aol e ngw

g e AL o zolw Adug
BANE Ad7t Qojbe £e BT zFe
2, weh ARE sue zHow spobat
a9y Adeg 2HL 3eUE A% £
Ao A S wAo 2PL wE BA

o},

719z Aol Ao A& Aoke] B4
Ao 7%t gotd 4 gled ols 2
AE9 gAY g2 e vgn AGERA
AH(Asset Specificity)e] EATGOZHN A3} =
Bl &1202 U & § gtk T 7190l F9
A 4g FPA AN Fro A&}
NE FF A4H(team production)S Itz F

1) Krepsz &20| 228N [IE2= HIB2, dHE= 2
STOHAIEH BHIERDE 236t BaiMg J1E o=
mofsil  EgZNEol oz 2SI
Kreps(1990), Ch.20 &=X.

12) HUSERIO Q8 HHISE HaDIet 80| £
NS HHOICE H= @EJ S2HHN st
HIBeZ g =& QUL

SLEIC WH M2E 19984 118



A oY AFANTE Bulas BAZ B4

% Fgol #2Y 4 9 A%el daAnd

obFd EAZL Gtk Tey AR BgAA
t} [e)

L.

=
2
T

g3 F9S ¢ F Sl " A 7]
A gow FYA5 A (free-rider)d TA 7 g
ot % 7} 7)ol FEAEANAN AR} AL A
FARGES e Yo ZFANES B
st Wae] EAjskr) ek sty FE W
212 ZFAl(monitoring)3tE  Aojt}. o]et 7o
AR E4AAL ZAAHE T Aol w2
= H]%% 3*17]‘4

Fdst7] fstd & 5
w2t & sHA %5}. A EARAL H
e FHsted 4 dE(williamson) A
W7k g2 EF8eh 9xd 84 (Site speci-
ficity)2 &bl 1A A (immobility)2 A o8 %
#, Aujxejgo] & o dAdc dg wjXH
Ao A ARAY ARSI ddR &7
W ze 7tz A9 ”‘“f:l%t} webA] o} e
g Fejo ko] & Ae] AfAR
AR E AR S A AM] gk
E2 24 A A (Physical Asset Specificity)
2 Aake] olF st B EAo] g2
Z A Az ol g S5z AET
ol o @*e kXS AARwET YT
Aol A AEAA AAA Aol old FHFHL)
AX A4 EFA(Human asset secificity)2 Al
Ag AY FPFozN d= g (Learning by
doing)oll 93 ZHHe AP A4 5L @3}
T+ YeE FoEN ERIAA
oldo] =g Add A4H(Dedicated asset)
EALTE /XA ¥e EAss 7AAN

ol

BFHERM HRBADL HREAHEIT)

54 FURE A8 FgHe AL v

7197 ARlA olHd AYEHA A Aol
EAstE AARP e &8st AES s}
E 9 E4E AAHAT 9E Add A4
AHEEAY L AHRE BHoR 4A W
7l A geER AR &4 B4 AAE T
Eoh ARSHALL Aokl g AWA AHE
Aoz AYs F&Hoz HAAANIA X
dte Fust ApdEez AYEH FAE %I
A de FE& LAY dAxe AT
7135394 s am AQBA &

3 4% g8 2AHE AL FAE

EAFA g AFEHA BAS A XeH

& I EEL A A elth

d

ﬂlﬂ%iiﬁl% NeFds Adass 43
g wEoeA Adue AL AAUZ
2 uY ted 2o AAEIALY EAE
87 gEL BN 1 2AE 2
27h58 EAdolt. 2HAKLEN) 5& A
S440] 242 AZAAE A8 YA
e S92 ) waHn F3ad

of o3 A EAzLe] EAEH ol 93
2 E 7155 2 o (Appropriable Quasi Rent)19

13) Williamson. 1985, pp.95-96

14) Klein. B.., Crawford. R.G. and Alchian, AA
Vertical Integration Appropriable Rents and
the Competitive Contracting Process. Journal
of Law and Economics, Vol.21, Oct, 1978,
pp.297-326

16) BHIC! AIMOF I JHOIONH AR&D TIE Al
QICH=CID KM%, O KKl SlJks8t DX
(Salvageable Value) =1 £2=22 FAISH ot
Qrok ZTRSHIM RIMO| ARBADY QI1XGH= 1ol Jt
X ZEEE FAU JIRM 2oz H=E
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7} g Aste] AokE A At V5T G
7b A E7] "ol

7192t Al ERAQ ALY & n@
BAE AR ATH 23¥BA A2 (Bilateral
trading character)S WA @} A FApArY
Acke] HEo] HE FAAN AL o F
oo o3 FAYRE AFFAT AYIsE
AFSAA A& 23F AT EHHOZ
AHEEE Aol FARET Alzhe] ZH3lwiA
gEEe AAAse 23Hn AT e AiE

[o}]

[od

B3 A WA ZAED ok AAY B
gg A Al olFolAL At 4P
Haze] 3480 47 1 A vgel A
A B AR B F9A9 4+ e 24
o] wiagy) Wold. oJgA =Y A 2
4e 34 549 442 A 91 AYe 9
@ A9 98 44 219 AF SH4AL
27 B o= A4S S Yo
¢ 37) uEd o2 GNE Y 24 E

QU= St H20I2k SiCt HESH A= oMDIE
R0l O 2Z0HH. B= AZRE G120 5000
EdiE AES QIS HBI0 ETS BICE Ol
oD 2EHIRS 1600522 AJt NIEold, a0t
S8t JIAl= 100022i0ILt. TIE S-AR It /)
J12610F 36002812 Qg &~ UCHD JHEsICE &
X efD1ol &1 £z 3000=24( = 5500 -
1600 - 1000)012 AJt COIH QUTHE QAR QT
B A%=0 AIZQl ERMOIRE S0 35008218 M
RIEIO2M 2000€24( = 5500 - 3500)7t H=ls
8 EA0DE S0 COF /TS =AM JFDE Rt
st ZAUDF ECE ODIM (E=01s8h) ZEX0IY S
ZAUE =SoiMe ottt EXIM= HEXKRIval
Asset)0ff LSt NEZIQKISI = 2UAIRIO] NIBRIQIO)
NRED JRN0 MM 2 MRICH HHok=
O HIB0! B0l EHLE £t 8501 S3ISN Akt
2R NEC= 1A S200 THah AKX gt
c MiMHIa= SES A QD1 TI200 Lasict
2L SEAU= UESS2 OIBA JiXIQl dtatol
AR HOLL RAIBE ARl RIQI0] Hat=o2 M
ASICH
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AR 53 2E ugRy ogF
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&(visible hand)ell &8 o]Fo] FozR 7}
| d@ FHAY Folg olHoZH 7zt
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FHoz WA PBPH 289 FA=
P $9g 92 4 gk Fege Qo)
# o,
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tebd Aok FeEMe o ddy 202 A
2F(a once-for-all contingent claims contract)®
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eol 74 £ gle ESAMS oA ZEF
F A=wrt Bl wEtA AdgARER
o AL T4 2Fold Fhsle) B
JHES Gt BAE ANE QY 298 7
o £ e A% +AHES 438
T EE ndsde Aol FHAo)n},

dhte] d2AM T AGFAAN=1, 2)7)
A o g Zo] TeTHE FAE 5 3l
03 86 A, A XE Wale W
M ASFGAREL a) EAY #Yo] ojHFH o
2x ¢god Zzt ), # 0§ ¥&d. a3z
IE9 AY o]& & I HPez H$
FE G ( >M+O2 )& E& Aol

28, AT GE Yre FHEL g3

29 (0 <a< ). o9 av [9A4 Buse %
olt}. &, FAA 1 aG > 1) o2 (1-aG >
O, o)", aG, aG < I ¥ I, (1-a)G <
02 ol’d G - Oy (o] A% JAR 2+ 0.E

4. 283 ojd G-Iz > I o|thg #Z
kit '

a3 FARR 28

(1—3a)G > O,yolx aG > I, o149 (1-a)G

(1-a)G ¢ m; 1% 0,

aG ¢ O, o8 G—1, (o} 2% FAA 1& 0, I+
a@ia ol G-, > OyolthE ZHzd w=o},

2 AdIAREL FAFHE wolsele
A BE O dels] hEel ArlActe g
T WARAY HEFH BAL BANIA @
g Aotk & dwd 233 ReFAe Aot
ARSI Bele TS PHoz 184

b

ox,

16) Willlamson, O, Markets and Hierarchies: Ana-
kysis and Anitrust Implications, New Youk
Free Press, 1975. pp.91-93.
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o metd AGRARER A7) £z
B FRAC ¢ Egdsy HEE 1}3‘1% F
FHoZA A SR Eo] BAEA Hot

©7le A&H AYL AgAr| ] A%z
of AN M2 AR A3 nfgeR
A ZAR A BE2F Agu g A/AS
A RAstE RG] Hddd a3y Hx
o At YEAE AeA $-AHA(first-mover
advantage)® °|3H £ o|&3AY, YA &
AR A @ FAI} o] FRA] ge &
AL #ed

8% &

tle wg

[s]
2
o

rSL
X

e
% 3

.14. r lf .12&
Y
et
L

2.2 HAAHHUIMG Heltig &8

ZWP“HEH Aol A Adrte) Ay 2Ho
385 A7) WE FeiRiet soja SH
M A go] ZA ZaHFPE A7} X
wjZolt}. ol& 7ol ZAu|Lo] AHF AY
£ A9st7] Wit RRIVley 2gd ¥4
o] @99 ZA4)8(Coordination cost)o] A7
gl wet NZE AT T A
Ag e AA} FtsaA.

ojg} #& WA Malone et al.(1987)<
198Fo] ETFHLEZ 2HH B—BFRE
#(Single-Source Electronic Sales Channels)’

17) Beniamin & Wigand, op. cit., 1995.
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qu, 3 ¢ FIYAH A9 97 AdE B9
4% # Q& AAIAAL BHY A5

01 —g = /\é
o] ®0ti sttt ot 2 S A Aol
33 dEHA R dolgo]xe] folatA A

28 F Yo ZAAY wgo] ARHA H
T}i8),
AT AAAY 4oz s wAH
By 71E AY FRAXY Az Auz
o AF £% AFE BEHYY BE FY
o] 4¥& WA Hed, AuRd YFAA
A7y FE/AB2E DY ¢ JdE V)
o2 7]1& 7FXA}&(Value chain)g A2
7k AZHA Hv ARz AY, Az
A AANZ, AFH AF, MEHaASE =
2 7)ed mE n#dAH Ju (FEEY, %
B9 Market Choice Box)197} tiFgo] wat
A AZHse 7bsAdE dAsn g o
gt Zo] AAGAN AL IdAA 2AH
olAE £ AT AR HYE FuyF
T SAE AT g ddH og2: AT g
ol =% g

HAEAY AN E A - F3E A
ol AgtAn v M8 E Faszz AR A
o] &olg FAY 719 FR FL AR F

Moox Mo Mk fmoal Aol
rg
rE o

J

L
ded Z49 ¥AE ¥n ABAANGD o
Aan,

WE 2uzel YFAAE 4 A% BHAA

(Player) £& Fd& 7t9 ZAAoz st J
FHo2 adE 8L 2uRY 2 @

Tt AAEAYY BN Az
A3y wAde AZFIAY £E o8

18) Malone. Yates and Benjamin, 1987, op. cit.
19) Benjamin & Wigand, 1995, op. cit.
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A¥EE EYdA g3 @¥o 1-Stop Shopping
£ d2agel 7o BAY d48 &

v zbo Al A FE Ao] HAthE: 7ot
A
e}

s

al
zy
3
)
1o
o

(Player) =& 3 Aoz Qg v &

Ha 9T AZHY - I HeH g dolx)

T AAY 9L A3 AnAdA 2ot A9

FE/Au 29 ZAH S AFEdF glon
7

2 A AR B 3712 Aer B4t

2Hate] o3 AAE FFA|(Value)s 28 T
T &4 8 &(Cost)e] 117 & 8 (Benefit) o],
7194 fAFeAA e 7hA(Value)3t A7 v &
(Cost)o] w2 4%} (Revenue)o] t}2),
ol TAl Aoz A By dgn gy,
O 282 F99 (Ag)7hx = 2w
- Aefn &
<Exchange Value = Consumer Benefit
— Transaction Cost.> s
@ 7194 429 M = #4 ~ AHHE
<Total  Profits =
Transaction Cost >

Revenue -

-
4p 5% §4 o9 2uAY £ 3

20) Carson, Stephen J.. Joann J. Peck. and Terry
L. Childers, “Preliminary Results on the
Determinants of Technology Assited Shop-
ping(TAS) :© A Model. Measure Development,
and Validation”. Proceedings of AMA Edu-
cators. Conference. AMA(American Marketing
Association). Winter, 1098, 229-23%

Ravi Kalakota & Andrew B. Whinston, "Elec-
tronic Commerce @ A Manager's Guide”, Addison
Wesley Longman. Inc., 1997, p4
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A study on Transaction Cost Theory & Information

Technology of Electronic Commerce

Won-Gil Chox*
Abstract

Buyers are transforming their relations with suppliers. For examples, instead of playing off
dozens or even hundreds of competing suppliers against each other, many firms are finding it more
profitable to work closly with only a small number of "partners”.

IT will facilitate a move from single-supplier arrangements("hierachies”) to mutiple supplier
arrangement("markets”) because it reduces the costs of coordination with suppliers. According to
this logic, Technological developments which lower the cost of acquiring information about prices
and product characteristics in a given market should increase to the nymber of tends to lower
coordination costs, it wide adoption should lead to an increase in the number of suppliers for most
firms, other things being equal.

An efficient merket is defined a one that reduces the numer of imtermediaries, or the number of
intermediary steps necessary fo market tracsaction. It is true that one can order some products via
mail order, which reduces the number of intermediaries and cuts transaction costs further

Similary, the growth of a global commerce nerwork such as the internet may futher reduce the

number of intermediary steps necessary for trade.

* Lecturer of Kyung-Hee University
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