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ABSTRACT

A Study on the Creating the Atmosphere of Foodservice Facility

La Young Sun, Kang Jong Hun

The atmosphere of foodservice facility is considered to be the total environment to which customers are
exposed. Atmosphere is sometimes described as evervthing that makes an impression on people. On the
other hand, mood is best described as the response of an individual to the varous components that make
w the atmosphere. Most people experience some type of reaction to the atmosphere that mayv be desirable
or undesirable. If the individual response to the foodservice facility is favorable, the atmosphere has served
o put that person into a good mood.

[n the highly competitive commercial restaurant field, the planming of the atmosphere for new facilities
is going to be more important. The coming generation of potential customers is growing up in an
environment that asscclates dining out with more than just good food.

This study is characterized by the right atmosphere offerings. Thus, this study discusses the physical
components affecting perception of atmosphere. Many of these conponents will be discussed in detail to
show their relationships to the design of dining areas. This studv identified the many physical components
of amosphere that can be manipulated and arrive at a combination that will give the desired sensations.
With these backegrounds as a guide, this study presented altemnatives which should not only provide
atmosphere but should reach a satisfactory level of creating armosphere from a practical standpoint. these
is o maximise the perceptual effect, ain the employees, and be reflected the advertising and public
relations.
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