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The authors studied clothing buying motive and clothing buying behavior. The data were obtaired from 352
women college students living in Seoul and Taejon. As the result of factor analysis, four buying riotive factors
were found: fashion and individuality, economy, status, advertising and impulsive buying. Three buying
behaviors(information using, clothing selection standard, and shop selection standard) were factor analyzed.
Three factors were founded in information using: human, electric wave communication, advertising and
observation factors. Four factors were found in clothing selection standard: utility, design, marketing, fashion
and status. Two factors were found in shop selection standard: merchandise and service. Clothing buying
motive and clothing buying behavior were related, and they were different according to the leveis of spending
money and major in college.

Key words : Clothing buying motive, Information using, Clothing selection standard, Shop
selection standard.
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M-Fas M-Eco M-Sta M-Adv
C-Pre FEAS 0.02712 0.46548 -0.19260 0.01785
Sl s ar 06110 0.0001 %% 0.0003%xx 0.7378
C-Des SHAT 0.36175 0.17883 -0.04176 0.12687
S sogrsz 0.0001 %% 0.0007%x* 04335 0.0169%
CF AT 027393 0.21499 0.45857 0.50005
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I-Adv SO 4z 0.0001 xxx 0.0027 % 0.0001 % 0.0001 %#*
wxxP < 001, *+P < .01, *P<.05
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s 2 shd 114 3.1890 0.6254 224 0.1085
3433 72 32718 0.6094
) 5 8} 78 3.2909 05330
2l & 94 3.0645 06634
X F A} 3 45 3.1587 0.5484 152 0.1971
A4 < 74 3.1389 05223
o ) 5 62 3.1797 0.7357
-20 143 2.9685 0.5980 B
4 = 20 - 30 136 3.2697 05672 13.30 0.0001#** A
30- 74 3.3397 0.6164 A
Sheffe's test A3 423k o7} U= A7 G F2E AL&sqrh

*+xP < 001, *xP<.01, *P<.05
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30 74 2.1756 0.9415 A
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18 - 20 151 2.6264 0.5776
d 2] 107 2.6299 0.5323 0.10 0.9070
22 - 27 94 2.6585 0.6265
1 3d 167 26239 0.6191
g 2 3hd 114 2.6140 0.5112 0.53 0.5920
3484 72 2.6972 0.5711
Rl 78 2.7525 0.4675
d & 94 2.5170 0.5938
Ny A 3] 45 2.5622 0.5457 2.17 0.0716
A 4 74 2.6716 0.5156
A A5 62 2.6790 0.7209
-20 143 2.5300 05267 : B
& = 20 - 30 136 26742 0.5708 479 0.0088%* A.B
30- 74 2.7689 0.6429 A
Sheffe's test 23} F93 zolrt A= Hd/ele ohe FaE AHgsRn
**xP < 001, *xP<.01, *P<.05
E 1. APEASN Holo wE Muteelel ANOVA ¥ Sheffe's test®4 21t
N q # FEdA F P d] il
18 - 20 151 2.3211 0.7860
A 21 107 2.1214 0.6828 2.15 0.1136
22 - 27 94 2.2127 0.8343
1 3 167 2.2994 0.4859
CI 2 3d 114 2.1535 0.7012 1.29 0.2776
348d 72 2.2013 0.8377
ahisa 78 2.3012 0.7909 A
g & 94 1.9361 0.7592 3
qE A 3] 45 2.3222 0.6497 5.23 0.0004*x* A, B
2 A 74 2.3175 0.7336 A
o # 5 62 24274 0.7884 A
-20 143 2.1993 0.7555
4 = 20 - 30 136 2.2500 0.7769 0.23 0.7976
30- 74 2.2635 0.7990

Sheffe’s test A% %918 atol7k e u7lgds o 48 Agsach
=xxP < 001, *»*P<.01, *P<.05
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Frol gk abol7b glglow Scheffe's testd 3 &=
o] 30Tk o]l iAol £E 209 wwiel
oAt Hl& Fxn 2 FFF &4 34 A
o2 vhep)

AT AAQAL ATFATA ®ile] uw

@ Aggade e An

FAZ2%E B 1Y 29 ARYE: AdH-A5
822 AFo wel P00l FFEANA K98 2
o|7} UsleH, Scheffe’s testA3 o Fsta@a ¢
AA-A A5 AE gl URAYL S
3] B Fuja] Yoz isf-Hsgle
o nyste Aoz veygn

@ #3312 BFAY gQlo] g @3

AR E 129 ¥o ARYF $3 2 B
AHH8dE AFo wal POIFEANAH 793

212 A SAHEA Helo wE 20 9 MEF

2 292l2] ANOVA % Sheffe testi 4 Zaf

N 3y FEAz} F P H] W
18 - 20 151 2.9986 0.6848
S 21 107 3.0518 0.6486 0.53 0.5919
22 - 27 94 3.0914 0.7933
1 ghd 167 3.0155 0.7062
g 2 s 114 3.0403 0.6826 0.31 0.7337
3483 72 3.0937 0.7339
o) 73 78 3.2685 0.6464 A
Q& 94 2.8531 0.7403 B
HoF Al 3 45 2.9333 0.6564 4.21 0.0024** A,B
2 A 74 3.4826 0.5395 A.,B
of &) 5 62 3.0838 0.7583 A .B
-20 143 2.9062 0.6939 A
& = 20 - 30 136 3.1235 0.6536 4.42 0.0128+ B
30— 74 3.1425 0.7733 A, B
Sheffe’'s test A3 F& &ol7t e Jd78e GE FA S 2148499,
#xxP < 001, *+xP< .01, *P<.05
E 13, P EAEA Holof w2 A8M 2212 ANOVA % Sheffe test24 A3}
N 3 EFEHA F P H] W
18 - 20 151 3.7836 0.5553
A 21 107 3.8084 0.5625 0.33 0.7163
22 - 27 94 3.8439 05715
1 gd 167 3.7734 0.5900
& 2 &hd 114 3.7836 0.5358 1.54 0.2163
3.48Hhd 72 3.9074 0.5372
o] &3} 78 3.8760 0.4808
Q& 94 3.8741 0.5925
a4 F Al 3] 45 37111 0.6055 1.45 0.2173
2k < 74 3.7702 0.5114
o A 5 62 3.7150 0.6297
-20 143 3.8939 0.5501 A
£ = 20 - 30 136 3.7352 0.5520 313 0.0449* B
30- 74 3.7567 0.5924 B

Sheffe's test 23 o Aol7t e FL72e & EAE AHE3IHTH

*xx+xP < 001, »*P<.01, *P<.05
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zFol7b A ;. £Eof
Fog Aolzh Ut

Scheffe’s testA ¥ o] F 3 #H AFA7F AR
AY AdAEC val EFuA] HEYo ey
How HFANEE o asin YU, f=o
208k Aol A 309k AleolQl i E o]l 209H¢ 1)
el oA B v Ad ¥ #AFARE 9 2
HsteE RHo g Yehwdo

(2) B E

wet s P<.05FFNA

E 14 AREASE

Heloll whg oA g el2l ANOVA
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O 484 add dig Az
PAATE ® 13% 2o JEHYrES 48
4 a]dd daEAE &8 P05FFEANN A

Apol7h gle Ao Ve
@ GA alel W@ A
JuAEsEF UAY 8 AFEARA
welel WE ol7h gl Aoz yehto
@ 9 % A9 2o og A
GRHUIEF A8 2 ANRAL ATFEA

% Sheffe’'s testE A& 1}

N H Az F P H] @
18 - 20 151 2.9437 0.8052
S 21 107 3.0467 0.7664 0.83 0.437¢
22 - 27 94 3.0638 0.8526
1 8 167 29131 0.8121
U 2 8hd 114 3.0701 0.7609 2.18 0.1145
3,484 72 3.1180 0.8454
o] § 3} 78 3.2692 0.7841 A
QA F 94 2.9840 0.8406 A, B
a4 F Ab 3] 45 2.8444 0.6107 3.53 0.0077#x* A.B
A4 74 3.0135 0.8316 A, B
o 2] 5 62 2.8145 0.8058 B
-20 143 2.9545 0.7712
£ &= 20 - 30 136 2.9558 0.8015 2.64 0.0731
30~ 74 3.1959 0.8593
Sheffe’'s test A3} F213 2polrt e Avkrlgls & 245 A1839
*xxP < 001, »*P<.01, *P<.05
¥ 15 Sl EA SN giolof w2 MH|AR22] ANOVA % Sheffe’s test2 A1 1}
N H Rl F p H] @l
18 - 20 151 35275 0.5367
S 21 107 3.5967 0.6477 1.66 0.1911
22 - 27 94 3.6641 0.5473
1 &8d 167 3.5369 0.5655 B
& 2 shd 114 3.5263 0.6332 5.60 0.0040%* B
3.48hd 72 3.7837 0.4568 A
o} 75 78 3.6941 0.5873
i 94 3.5258 0.5423
HoF AL 3 45 3.5989 05627 171 0.147¢&
A A 74 3.4826 0.5395
o A F 62 3.6428 0.6469
~-20 143 3.5681 0.5412
£ = 20 - 30 136 3.5567 0.6316 0.92 0.398¢
30- 74 3.6641 0.5337

Sheffe's test A3 #-23 zlo]7} e HE7de o F2A8

wxxP < 001, **xP<.01, *P<.05
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