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A Study on the Change & Flow of Shop Interior Planning & Design
- Focus on Retail Stores in Great Cities in U.S.A—
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Abstract

The study is for interior design and planning of new
conceptual modern shop(called “Value Conscious Store”)
through the history of retail store, and its process is based on
most great cities in USA. The Value Conscious Store has
come into existence for consumer and retailer who have had
various lifestyles and characters. From analysis of new
lifestyle consumer to retailer s strategy, we could find
interesting design solutions and, forecast next concerns for
designing store. Store has been designed up-scaled and

opened to give pleasure and comfort and made by a theme to
make unique and strong impact for customers. Also it uses
Multi-Media for excitment, and is designed as exhibition of
museum to lead constomers to new culture and trend. From
these interior trends will go on to next generation with new
concepts : environment and nature, senses and sensibility.
These words will be the new solution for creative and
successful store design by the designer who has environ-
mentally conscious and social responsibility in his mind.
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