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ABSTRACT

I.A4 &

aHztE ohFek Ao oF FEL BrEA
Ak 2l 2 AEd g F 9R 2 A%
E H7HE 93 )8 ¥ (substitutes == surro-
gate indicators) ol &EslA =] o] g2 7
A g (stereotyping) o|2t7 . & = YrH(Cattin,
Jolibert and Lohness, 1982; 2%, 1989). &
Eo] 7}A& &3] AMEEE tlE Wgolny AFe
AzF Ee dAAE o2 F ofE Herd stz
A5 7o @At 2 Qi

1930 ] Wt o] F B2 7)Y Eol FA F9&
Bt AA o] AEe|AAA 4uzte g9} 4
g, 282 HES ol Aol v$ F28H7)
Hdch o)el g #F A Likx] EHIt 4v|A}e)
it g Fotd v e G g dyot
23] o] F oA A = Avh(Hooley and Shipley,
1988). AR 7F A} A zhe] m] A= A o] o
8 B2 A77E JAAA g ) FR 2] ¢ nFont
Fd 2¥AE QAdeg 477t o) Foliny &

% gtk FUelME SF4ES VA £
W& A7} Bl EH 2golth T FURG
% oFYFI} VS BoloT o F54
% AW HYFUA Sgos £dEY AR}
AssEn Uk = FUAAF oelgatol

FRAE AAPIFol IFYIE § AR
NS 87 ¥Ee uAg M 94AE gos

Fad 947t 9 Aoz e,

A9 AR Foe &HA AX BA F
BolH AE $4 T AW 220 U GAY
49 AE=2 ALY 7FsA WEolET ¥ 4 9
o gebd 2Rt GES 48] e oim
# Q4% 2T J=AE A7 Yot Ao 9
A Anol Mgt e aulAel AR B

¢

o) meh Aol7t AT ARHA Fo) P
® ojjel 27 e AVIAE S PoE ATH
A5e B4 9tk w944 0] Be &
N4 QB 4o 2uid Jad 54L et
A& +UAFA Gl A8 FUHZ Qe AH
AN JRAA AN AT TAAY A
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ol el 97} 9 Relnk.

2 ATANE UA 9BA BYe] EA ol
= AZGEAS A, BAL, R A=
£3 e $E) 74 248d 9% ¥
a4 MARAE BGTA 2, £ L0
o AF BAY T= FHYHY W] v 2
WA o) g B AR Hol7t A, T W
Fol ¥ HE ol el stopatalw sk

=

I, ol24 siA

Q4R e FE ATl N dF9 13
Hog Te vyHoz g

Lhol whe} &vlz; Fo] FgE AAm mAY A
o= G2 vld Ao (Hooley and Shipley,
FEFHLE AN A Ao WA F

4 Aed HAae old B4
AHolH AFH

[5]

APoz iro] 2
=77t 2 9Jn:
Bate Zola Fale oW &
Bk A RAHel o|u|x) g Tt AAIA 2wl A
= Wall and Heslop(1986) o] AR AAY &
ak

Sl
B AEI A3
=

g9l % %oﬂ dlaﬂ 1:4 1°17<4 o= "JJ’erh. Acke
Rolt}, 2 miA R B = AAE B
HolMEche WA FH A Fot U E &
HrE Ao ¢ vyt 21tk Khanna(1986) 2
2} &5k gl

YA AR A2 FEL Hrske &R
(predictor) & 58] 1 AEd| et ng 3 =]-2] o]
ge ) 29tk Foh(Han, 1991). =, Hooley

and Shipley(1988)< <3¢ Z}—W}R} Fas o e
A<} FALojrt oA g} & 2wA g - YA
EdE BoldA d=2A Yeht glenz AE
o] £79 SAd uigl A FRAE F2A =
Yol & Ao Z BAT AIFEL 2 HE A
Zg Z7te) I EQlo] /XA e BAE A}
ot 4 Ade] RG] oA E 71A
3 9lth HY 26 aEt ApEe 4P A

73t A A
E 9ol & Fe 4Ry Fgo] HA 1}

2 gEaey AEY Aedel 9
= sgy&z]sa} F#o] glvkx 3t (Cordell, 1993).

927 #E =82 £4¢ Bilkey and
Nes(1982)9+ Johansson, Douglas and Nonaka
(1985) €] Aol 28t 2} kel Mg 2gAE
2 F3t= AL WS 2428 dolx] g o)
Ao Hrte a2 AEe AR o8 FFS @
2 et A Bt i A7 Aol
FE A A8 & EgE 29 3, vy
FEAQ FERA AF zFBEL o ZTHA A
5

a2 fler EAE 2FPIL HHHE Ao
L)
=

o, A
% 5

L}

ol o
o

g uiel gEA Jeid ® ollg AR =
= A7re] dEAE Bigs dES o = Ak
UAZe =7k g 283d-2 T4 93]
e dEE v € F A 941 53
A= AAHA FF] Bt Ao AAH g4
(causal element)® #2332z 2= o3t
A A YAV 2AH gL Has)
&7] M= ol B diF gotol & g
7F ot

Bilkey and Nes(1982) 7} 153 A %
A7 ATHEE FEE fel ohex

FAAIL am 43A ook FE 3’%}71'01] E:
TE F F T g3 dAE A AFen
o MAAQA dF 89l AF Bof S8
S =4, FF T A& Fol ) BEA

of #FHPAME AFHI glrh(Johansson, Douglas
and Nonaka, 1985). 7H?l94 544 M2 4
getet drEL B 18, 947, 252 9451" )‘c}
Foll tisf o AL ] =i S
7} vk &l ch(Johansson, 1989). A= o o
g2 2EF [dd g d2A Jente
e o8 dyda gz g FHHem
RyAoAt g ‘F"ffc’] HE4E Yozt BE
TUE A3 o 2R3A
E}(Cordcll 1993). =2 o]l

4



MAA A Jake] wel Gk 7| = A gt o]o]
o gHHd AT AVF oeE A4 Be
Aol kAR g AT AT ¥ 4 Aok

Bergeron and Carver(1988)& mj=29] 20~22
A RS ez & AFdies 29ERY
79%7F 4R EAE WNEA #leda Fd9Hz,
L&Y ASE 76%, HF EXNE 59%7 &9
StAout AA FAE AT 3 Al A
S 20%%e] =A kvt sl f4A 23t
o] AdHQ FFH L LH|REo] iAo EE
PR A FAE 7| &l T2 B4l g
At FAE=A e gk & & ok
A= A2 #g Ay 4 HAHor T
71 2AQ A= 4 A7 4 “made-in” label-&
AA 2 Brupel 7o AloA 2 B E AR}
ik Fte Aelth 43 97 43 (Johansson,
1989) ol &3t o Atgte AAAE A4t 2
g2 s AHxE gk = o d7(C. Han,
1994) &= AR e AE AR =23 AY 28 A
S0 ALEE 3 dFel o] o8] 4 g v
SAHER o= Aeg e ok E AEY 5/
o et YA H FoANHNE Sk S

£358(19%6)= 9 MNFL4EA T 200
AR5 HE AFE ouAd] B Ay
o A7 dRd ATE iy F FingFe]
EDE uE AL S 243 de 9% A4S
# NE FUYFA LY FRHE o] FAUW AR
Fol Pl mae] Zpolrk l-g Aoleh= AAE
of A& AAlgAch 9 AxY HHTHGE
& Axgy BRzs 2 ANEFHAF, FH

9 #A4G f & dzeA] = Aelgtx
Mzste ATy F9E HEY A48
EE5& o|njx) gt A, AFHZ Q) P B
o 7]

23 she] Pes] 542 e 73

Al

N

o]z H(1990)9) AFANE 4TS
aHAE QoA 2o &
3 AE} =2HYE A
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e 49 AES B FEDY 98 Fo|
A 7+e 9

Ao e BBl &8 74
5 2AEE & 4 Aok Fpe)
2 4uol gs) 2¥Ry 94
o) ol %, TUE7)E B o] 28 o FYk,
229 240 FUHUA FY AEIAGE
A7} e A9k Bol Yonz AEd U
AR 4ol olzh L4k & o7 AF
ARA S B 27 BEe Aol AP P
7b ST ST web & ApelAE 44
B 4E 4w 9Ae) g 2uxe] 24 Ax
SMEH 298 olie Bio) HEY FAX
oz Azt sl YolnnA Dok F, &
WA S5 BAst) oF AulAT] QYA
Qe o Badel Be Aol A A7 o o}

ot7} Ful PF ol e FTFE VA=A
& dF-stara o
M A+ 74 L 3

1.7 =X

2 AT 4B gF EA= oref 9 2k

1) &8AE A5 44XE 4F9 F4L4 4
gate AEZ sty 4R 4EL Hot &
A(vpe=d, 270 74H, ORgl)d geg uE A
oo},

2) &¥zRRe] 7 EAA M4 (demographic

variables) 2} 7wl sl 8] 2 ¥ 47 (behavioristic varia-

bles)o] weh PRl che AR F=] o]
Qe oItk &, &HAe] 44A) A F=q

e} 4] Rpke] ] g Zolrt A& Aojrt.
B Ao A Abgets §of FolA d4A F4l
(interest in country-of-origin)2 4z ©hal o
s Ade] 7kAE AN BEE v s FEA
o] A Z+(ability to perceive quality difference) o]
& QiAo we} FAe Aol A
ZFele AxE o vslH (Eroglu and Machleit,

£ o= A
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1989) FAAHG 2R WEL (E 24 AAHY
gtk L o]gel o YwHoE FTA
A4 5 & olvu) st Fdsi)

2. A7

B ad7s 2L ol &3t 1996d 39 A
49 Atolo] Mg Ag TR F2d AFA
A B ooz o] RojFTh 505 F A H]
ZALE AA Bt Bgo] e g & FARAT.
BEAo AMSH ARE BF 5M4PORZ @A 272
7, &} 252 el AP EZE 18494 354 7}
2 olth, ALY AY, 9% BxE (X DH#
Figes

A7z 282 Erglou and Machleit(1989),
Martin and Eroglu(1993), Paul Chao(1993), C.
Han(1994), Shim and Kotsiopulos(1993) T2
F3z st FPHAT. AE LS gF 4F
9 FAA e W #HH 4Ae 2 NLFH
FAAZTE, 7tARLE, AL, FRFLAE T

(E2) R Yge| MEl= A 23

CH 1 SEAS] MY, Hmd 22X 4E

g A |94 = Al
18~214] 4573 6778 112
22~254] 8473 7993 1634
26~204] 797 633 1427
30~3541 647 439 107+
k| 2727 25273 52473

dE #d @4E 2 20880 dgon 2E
g3e 74 A58 AU 13 ¥37 o
o A 234 g oL 4P E RFelk 2
Ju7de 344 dviz AT 2¥wE g¥s
Ak gEAY AT EAH Wr2E 48, 4,
%Y, A9, 497 £5¢ B 2% S0 A%
. FolgEE sersy] AT Ages

Mzl Fogast UEAZ 7
P2 YAz £49EE BE 23S T9
At} SWH UE M= 49D o4k IF 4
Fe F29 09 7Y F29 M, 24%E F
o) vl¢ HERE F& FH BRI R QA
2 29d9 UE Hxg A9 Prjst

z
S
e
T

ir

4 LI S x| = & Cronbach’s
HE alpha
1 2R 4 W= 2 2o o= UE A FAA S F2F 71 &1t 0.8735
(323} ThetE 29 A2FLE UAA Fast
U= W7k Ale 2] ol Yt A F vk o] 2l
2 EA o)A 2} 2o F4& T8 kel wet Zel 7k A 0.7603
(3%3h) o= Ll BEAFHEXN S ¢4d FA S ALY + 3tk
Az et s 9 F42 &urE Hrlsted T80 ddh
3 FPA = 2 4 de ¥4 538 A5 =k 0.7237
(323 Ui vad et 4 fae] & A
U 2o {8 AFS 42 dth
4 AN e 28 Ald A28 23 9l 0.7717
(2&3h) Ve U ZAad A b e 28 18 Aok
5 g = HEEeoid Mg 717 o 22 Ak 0.7123
(323 A B3 E Fe] A 2
Ui Ad geld g 23 ol &att
6 AREFEAE g B AHe 28 Hd A et 0.6605
(4&3h) EErARe £& AMd H4E 87 2t
AdF Folsle JE7A7A HH £ I 4EE At
e 2 delA R go AdHe 22 A g




2EE Y5 AT AFA YT HE
& AAY HE M2 WFE BT $EA
9 8l FEF Ak 2EAY NS
AA3 7] 98t reliability tests 488 Hale
(& 209 2t

N. 97 A% % B4
1. ALK HEIH HF "otof 0|X]= HE

A R W AF7 Ege] o] FojA=
ol fE FAA L 2vAEAA FE Hte] A&
g sbeAdel 317l WEelstz & 4 2 &, 4
A FEIL AR Q1A H Aol FE-she] &
Hlzke] BGrhe}l Adde] 9E8L oA 5 U7 d=
oit}h, AT FA4 1€ Y4F37] A8 A4A A &
HA e Axel A7t FAY NEAE BHA
wHe g AAstd 2 AAE (2d L e
‘vt Q4R #4l (interest in country-of-origin)
2 (F 29 ¥F 18 ASsH T LA 7 £
of d&g vAerte FFZA)AZ(ability to
perceive the quality difference)e 2 HEH3lH
2 (E 29 ¥ 28 AHEEATh (2" Dl Y
ehd Afs BES AF(8) o™ p<L.0018 F¢]
FEM BF F98 Ao Z Yyt 433
2 ¥y 18 Wy 28 dasted 7 99E s
2+ YOI & = ok F, daXel g A4
& EAY Aoz A7FH 2 QoA A4kA] TA7H
Fdo) NER AHE-HE o2 (predictive power)

A4tz EA@3fe)
%4 IVET T T A7}
(H=1) (H42)

19974 5H 287

2 7L 5 Srj gt

BE Hote AF- 8122 714, YA, 24,
vt ] 47 BE2 A st} FFApe|A o] 1
A 49Eg B4 2 24 $EAEL 49
FEAN BF FAHLE FoF Ao|E AL
de Aoz veyr $EAT 444 R
g9 FAE Hriste dE AR 3532
ov mekA FE 714, g, 27, v
HaA o wret b Aol FZEa A
g = ch
4

froxe an R

ki

2, DAY, 27t vhede] AR 29E
o] A o) wet Arkit ebd Aol Azl
=718 WARES 8 25 F uw (X I 2k

FFAE
e 561 (L42) a
o] z}el 513 (1.53) b
27 504 (L4 b
SR 469 (149) ¢

* QY ALE 74 AR Hage 2 45 ol &
AL ov)Ein ZE e EEUAQ.

a, b, c p<.001 94 paired t-testd#2 7242 Fal=
FALG A AEE o0

2RAS e A0A o wel FBE APF o B
202 AR Bod tAlH 27, v=d
E BE ojges Folv} dvkx BT Ytk
ANA o e AWY 922 7hA0] AR FoA
9T LS ¢ 4 Ak olE QAT U A
A9 AY 27lE 27} AR A4HAL P

39 %xk

B CETEE]

YETT

60 %%

(A 1) $AK] o] ZEROIX 2R AHF T4 2olol 0)X]= HE
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ohg HzolE g £UFl AHFILEE
Jal £ A% TAGAA AA FBH Aol
7}7% 2EF o2 ALHY/ dEoleL T 5 9

o 714 ezt OAUTH 2PAA Folst
Ats BAeD YOnE $5T HAAY A
3 aAe el £YERe AN F29 2
a7t 9 Aoz AAT 4 Yo =T e BE 3
2 ehbd QUA e ek BA = 3 2l )
urx1 We AC2 $UATL V4RI Yk Ao

g o Uk

2. L] B HEof w2

= =
E4 B

ESTEAR ST

A o) e B o] ¥l B4 we} o
A gaAEA E P BEde] dndg o
517] 98] chisquare® 42 N#3AT QAR

(4 217 EAE 542 chi-square 24 21}

H4& (E DA B4 19] verd 33
@ AHasiaen $u% AA 9 3
2 BF vy 37 Re "y, 9
78 HEAM 48 B} 2
woz, 4gnt He By
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e
hi|
o

i)

ik
N =
g rmg,
i
o od

o
a2 p
o
e
kU
L
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rle
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o [
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A

o

7L Ao = ste QP
graphic characteristics) ol W& E4J3F A3 o]

ok SEA AEd gt = Zolrt glolA o
Z7b FART o #Ae] Erix o MAyAL
(Dickerson, 1987)= & dTdiAE 9=5x o
steh AR el wEtM = FAH o2 {23 3o}
N ALE YEhA d¥o] Beld 2 14k

oft
2

demo-

L3R B o) A=A T e
He Fo 2o 1 X2 yalue
A R 1287 (52.2%) 11778 (47.8%) 0.54
o 7} 1239 (55.7%) 987 (44.3%)
Gk 18~214) 67 (65.0%) 367 (35.0%)
22~ 254 9072 (60.8%) 587 (39.2%) 17 754w
26—~294] 574 (46.3%) 669 (53.7%) o
30354 379 (40.2%) 55 (59.8%)
i Ze)st 627 (53.9%) 5373 (46.1%)
o &4y 1149 (58.2%) 8274 (41.8%) 3.57
o] Zo] 4t 72%8 (48.0%4) 78%3 (52.0%%)
Yda= 1009k o] &t 429 (56.0%) 339 (44.0%%) 11.35%
101~1505+$1 43 (47.3%) 487 (52.7%%)
151 ~2007H 653 (67.0%) 32 (33.0%)
201~300%r2 509 (53.2%6) 449 (46.8%)
3005k o) 4F 409 (44.9%) 49%3 (55.1%)
44 e 1148 (58.8%) 801 (41.29%)
T2, i 487 (47.5%) 539 (52.5%) 8414
A9, A2 4 189 (62.1%) 119 (37.9%)
AT = 1673 (41.0%) 2378 (59.0%)
AgeH 177 (45.9%) 207 (54.1%)
71et 327 (59.3%) 2278 (40.7%)

* p<.05, ##p<.01, #%%p< .00l



of g #4do] BolAle Aoz Btk o 4
& 47 (Johansson, 1989) oA H &5 $UF
sl A elsty g A AXFTG & F 3
th 24 Ao wetAs 94 g #4del
Arel7) i Aoz veEhA gHRTE A%
o Fag deety & 5 itk 445 oA
= 798 Jojzt e ol Huled U
(1996)4 AF A FRYE FHAY F7I}
Eoff me}t gekdvts AL Audee Aow
E g 2eu A9 getME 94R] #4
e #oF Ao)7t gl Ao=m ekt
FoR gl e) A W Z=(behavioristic characteristics)
o o] F Ao AolE BN (X 5HE HY
T Agelr EMzS gL, F 771,
I 2FFEI BT FF 2o E B2 3
o A3A #Ao] F4E WEHAA T
Ax7b A3 Q47 FHo] HE AE G g
ot A FAAM Frjsts A= o
7 Atk PRGN = A4A A4l FHE
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< AEA Qed g4o] §& AvR Je T
B e A Wpgs Aol7E B o] F o] &3 A
AL} AF EAMYE dHS AF= A2 &
FHolepi & 4 qlth

T e g] 2pelis o] F FAk AuAVE 2 Q)
= 7t (value) ¢} 21 (belief) o] 2}01‘34_ AL
AZrE o] vzt 8 MPE T ATLE Uy
o] B ARE (E 6l AA 6}9613}. Aol A}
|3 A e (X 24 e FRATE, A
Z AEEAE, APz EeH ttest® 43
Rt 4708 &3 E’i-rOﬂH B JAGd fre e
ol YEPi L 2S & 4 Ut 4R o
g #Adg 1A %_-lf&rO] A GFEAA 25 o
=& AE HAA T AT sk e o] 7
e F o] Aol2 et Aol#a & 4 AL
(AA%, AL, 1996) o5& A2 Fold AE
FHolgta & ¢ Qlvk. YA o] #alo] B2 A
@2 28 e LRy FRAGES H =L
Aol F M ool ARSAETE O B2 A

=

F
o)
o

H‘J oy a%
tle _1}.

240 Be ABds

32

 FujriAe] wren R 437 A4l
£2 97} AZe ) AR B Be Ao 2 &
Bt UEMHZEY LFHEE EW Y94HA
g MzE v Bol &f311L
Aoz vegth uehd 447 B4l B

-l>

(E 5y FOEElE SM0f 12 chi-square &4 21}

o2 yehgoed stdd= o 7
k. AF e Al AgE w8
el FolPe) e Aol Vel Fojga

ol 1:]__

A7 e

s
e

o L

437 By o) 4R T4 o) 2 galue
He Ao 2o Fdd
Tl A4 LR 367 (35.6%) 657 (64.4%%)
=4 767 (54.3%) 6474 (45.7%4) 16,65
7tAgd 3 7278 (61.0%) 4673 (39.0%) )
A A 2 614 (62.2%) 379 (37.8%)
UEH 22| 27+ o] 5} 1159 (64.2%6) 649 (35.8%)
Tl 748 2~49rg 1097 (50.9%5) 10579 (49.1%) 17 4k
4~65rg] 1778 (34.0%) 337 (66.0%5) )
65+ o4 10 (43.5%5) 137 (56.5%)
ez 319 o] g} 559 (68.8%5) 259 (31.3%5)
A2FET 4~79 1229 (51.5%5) 11573 (48.5%) 0.09%
a~114 289 (46.7%) 327 (53.3%) )
129 o4 159 (57.7%) 119 (42.3%)
#* p<.06, **p< .01, =#**+p<.001
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(E 6) WM M9 t-test B4

Ytz PAe] Y= HAef | t-value
e g Zo G
S A e | 3.53(1.24) 4.31(1.37) | 6.43%**
247 4.25(1.39) 4.81(1.38) | 4.33%*¥
AEEAE L 3.97(1.19) 4,67(1.09) | 6.50%**
7H9z = | 4.53(1.39) 4.87(1.38) |2.68%*

78 Hxo| JFgh g3 e EEHAY.
* p<.05, #+p<.0l, s#*xp<<.001

V.o Z2&

S Fe AF st gFAGY T2 24
#F dd=o AF & F43 Wy =
Ao 4F dAd gt FFAHIZ ELAQ
A7 AE7 gedt dAeth AdA A= 4
Zol QA 24T T2 A4F G A=
Az yAPPoT Auate oAl HA FHA o
A Ee Hrh} MEe| TS WA HoZ 4
Ao a8y FYF7 Eddos Frhsta
e dAA F A4E] 43A4 AF JF
Zvlzte] el Ao g FAEHY A7 A FT A
RAoltt, wElx B AT 27 AF ¥
7t A A v X e FEF 2ua B4
o] AAE AFHLA AEFH FEdd 3 U=
W AavA) 524" o)A ARAE AMSEe =4}
o etach

AaA ¢ whet Fdo) dE ez AEa 9l
A2 AEF AT QAR o wel EFo| Zol7}h
AL Aoz AZE e 4E9 F2 74
84 FoAM 4, AR, £, vi=d EE B
5 Ao wet Aol7t Avka et AL
Vel 53 kA2 4akR 4 ae} 7 2ol
7F e 84R HriEde dads 27 A
Ao wet g AR AuAEL A48 3l
Atk vt=FAm QAR o] g Zelzt ik A
Z+E 2 YA JhF et fARl, KgEYE 9
ol7t E Aoz HrElY e Ao Hth
weld YA s 4Fe] F2S Friete 4 A

Fo] TG T AT & 4 Qlon] FF A
3 24 A, U, £7, a2 9] ot
e G g2 UL ¢ 5 Ak LA
g AujRte] zFBFol AAH = FHH O
2 et FEY Aa s Frte] &S w3
2

A7 e P #A e Ao whil A6 PG
& EF A4 AA SR 4% BE Er)
B #4-E HAT dA 9 8% 44X U
BAo] Holon 1% BEolg Fatgrt. &
A AE AT FAFH T T A
utgl z}ol7t g ARJNAE ZASAT A+ F
AY ¥ A, 88, Ao watM= 3}
ol7} giglen d#EF Y4ASY wete o
Zol7b 1tk Aol WH24E YA g
el HojM kA =g AL Jon d
Ho] gold4F Ao g #4lo] AXx 9
= Aoz vel}A FQlolFAA A dB A A
Hile 288 ez RAY, FujdHgE 2
28 JEMZxe] Fig AHE 2o g 4
stAed Tuidhet oA, AR i
A @A we} folg Zolrt A= Aoz e
wWoh AAA] #alo] B FdoA e W3l oA
Fuiets Ayl 22 AR #4lo]l 2 ATe
HA A Folut AW A FA A FE PRI
AL Hrh & Frjrlgo] & AlgE 4
AR o] g gHel of Bz & # ok o)
2B AE ] QA Fx 9 A 9] ato]g g
Rolgti & 4 gled 44X #4o] BEFE
AR = 2 8 Aoy Z47he] AT
FE N FHAEE o 7t ¢ ML o
AetA wgete Ao2 JERET &, ¥R
o] Fejgef e ol AnlAte ALE HEA WS
o] Zpolefl 71Qlsh= Ao §4F & gl

2 d7e Yoz A3 UL Oy
07 YT AHE 18~BARE Yo s 3N
o8z A7 43 4o Fo& @t do=
o Fad el A gte] uie} AR o wWE 2w}



o #of 49 YFL MAJoR 97 Pavt
AT T ATk 2P EFEE o] AFE
o7 AFS A g 2¥Fe B G 2
b e e 246 A 444 A 44
2ol disl dstn=m +9 oF7t QEH%JE-"H A

¥

£ 2 ARgAd £HRY 7H) BFL 42T
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ABSTRACT

The effect of country-of-origin on the product
evaluation and its relation 1o the
consumer characteristics

The country-of-origin may be used as surro-
gate indicator when the consumers do not
have confidence on qualify evaluation, Since
the global sourcing i1s getting popular in inter-
national textile and apparel production, the ef-

fect of country-of-origin should be examined.

The purpose of this study was to determine
the effect of country-of-origin on product
evaluation and its relation to the consumer
characteristics, A questionnaire was distribu-
ted to 524 respondents (272 males and 252
females) aged 18 through 35.

The results indicated that the country-of-ori-
gin had significant influence on quality evalu-
ation, Furthermore product components, such
as design, price, fabric, and workmanship were
also influenced by the country-of-origin, Price
was perceived as more affected variable by
country-of-origin than design, fabric and work-
manship. The interest in country-of-origin was
different according to the consumer charac-
teristics. Among dermographics, age and in-
come turned out to be significant variables to
determine the interest in country-of-origin,
Shopping habits of respondents, such as pur-
chasing price of Polo-style knit shirt, the place
to purchase the shirt, the number of shirts
they have, were significantly different accord-
ing to the interest in country-of-origin. The re-
spondent had higher interest in country-of-ori-
gin were more fashion-conscious, more confi-
dent on clothing purchase, more brand loyal,

and more sensitive to price of clothing.



