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{Abstract)

The purpose of this study was to examine the models of apparel store patronage
behavior of various store types for each of two clothing categories in terms of lifestyle
activities, information sources, shopping orientations and store attributes. The data
were collected via a questionnaire from 326 adult females of ages over 20’s living
in satellite cities around Seoul and were analyzed by factor analysis, Multiple
Regression analysis and path analysis.

The results of this study were as follows:

1) There were significant relationships between lifestyle activities, information
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sources, shopping orientations and store attributes in both of formal wear and casual

wear purchase.

2) Patronage behavior of department store in formal wear purchase was influenced
by shopping activities, personal information sources, brand/store loyalty and regional
store preference and store image attributes, while that of casual wear purchase was
influenced by family activities and brand/store loyalty orientation. Regional store
preference and store image attributes influenced the franchise store patronage behavior
in formal wear purchase. Discount store patronage behavior in formal wear purchase
was predicted by self-assurance/innovativeness and store image and service attributes.
Information search of printed material/TV and store image and service attributes
influenced off-price store patronage behavior for formal wear, while shopping activities
and department store preference influenced off-price store patronage for casual wear.
Traditional market patronage behavior for formal were was influenced only by
brand/store loyalty, while traditional market patronage behavior for casual wear was
influenced by sports activities, brand/store loyalty and price attributes.
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