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_Abstract

Self is well-expressed by clothing, so self-image can be an effective variable for conducting
clothing-behavior studies. But there are some problems in clothing and self-image researches.
‘This paper will be a clue to discuss these problems. The contents of this study are as follows.
(1) The notion of self-image is compared with self-concept, and according to this work, self-

~ concept comprehends the evaluative properties in addition to self-image illustration. In this
part, the problern in translating the terminologies, ‘self-concept’ and ‘self-image’, are also
discussed. (2) The aspects of self-image are explored, thus physical and social-psychological
aspects are determined. (3) Two sub-dimensjons of self-image are recommended relating to
clothing researches: actual versus ideal and intrinsic versus phenomenal. (4) Some comments
for future studies are added. It is needed to investigate the relationships of other social-

psychological variables and self-image in clothing department.
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