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24 43 FAZ de Aol ¥ ¢ A
2HAEL AE9 FAHIIA HAH SA$ of
€3 JAH dME FAd AU St
(Richardson, Dick, Jain, 1994). olF3-FA

A WeE ARG 2do] s F2F 2
ng 2eEg. 43 ¥e FlM 4E} s
d@ AFE B olfolAT o} AEF
W G7E FHIHE A ojFolAR UA @
& dgoln

32 o} globalizations] YL 711Gl A
2949 BAAE o} A A4 WHE
2AHALE olE e Wt wet 2uRe oj2
ol GPg MW & JE AP 9B @
27t Yo A AL, ef al., 1994). =, Fui
Aol FuRelEt AEHTL FEGHES o8
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Atz ¥ (Bilkey and Nes, 1982 ; Rao and
Monroe, 1989 : Dodds, Monroe, and Grewal,
1991).

FEFEPOE HHT S He P oFat
A 1980 T4 o] F FAH e w2 3l
o 90t cl=8 e AFRAEY $9e] FF
3 27h8 Qe | PAA e tho]Fol o
otz Utk gFel we Aoz gibs)wto)
JAE T AYFITI2RE A7t F4Y o] Bol
U #de] AAFe2REE 27 A FEo
A& So] e AUk FUALe] F-840] wolx|
Z Z1Fuge] FolA A IFYALRdE £9Y
ol B mjFFog vXg Jato] "ol Y},
FAHozx A A ggo A FUYES
o AfE7E FREL BAZ YRS A
2 B3l 5HE 9o gluid goE &
doli Ao Fe] AFAFEE ZA S A
o] FHAHI

B A7l e A2 g9 AAtRI A F7)
FZ A 59 AF SN AFI el 73
F2 Fulel 2 P E dFdHe = &gk F
Bt & v A olu|A & WEeE AFoz a2 F
oM gjupo]2i= # A o] HFHA A
o7 BaEn Ao generic nameX ¥ AlLET
At AFE2 A9 50129-& gulolx Fup
A FelA vl ek Adse 2dojtt. H
B & F ARG A S0l @ o] AR B FThe
A Hid s EZE 2on A8 oln)A Y4
of 8L vAE FFoIh E, ALY 54
FLE BAE57) @ol o] Foj7 AJEoln 2t 1
A= g 20429 Q4 o] vlnd gt
= 53l itk Au] AR 2AG FFL o}
HAT & AFEL 7hFo] wrtelnz #o s}
2 Aoz woad,

P2 dFFo] ARlol} 28 AAsE
2 AA Fofdgate Aolst glo] FojoeE T
AstE W MEE Aolmg YAYES ATER
AN FAHA Ao 2He e 7

th (1) Aupx 7oje BAY $TUHY XA
=g HpST AZTRA Y BG H5ALE 0
shgict. (2) 3 7Y7IAS N2 AR
Fol g3 2oz S4L wetach (3) BupA
Fujst BAY EIHrY AN 2 Fepex
£ 29 (1) FriAle) oY E R
.

I. o124 w73

BEGAE 28R stag FFE O 4=
< A 83 g ZHA smm AEe] THe
¥ R+ oha) ¥ =(surrogate indicator) o] F
A& g} @A o]-g0]&(Cue utilization theory)
o &t AETME 2vze] X7t FHsE
=& AT F4E @ FFEAY o=y
(PV, predictive value) & AFENE o] &3] 4
9 F3L Q¥s= 2 TE FAZ(CV,
confidence value)-2 FEF@Ae] A4 8 ¢35
A3 Fdo] AT & £ ek kA o= AFE
9A7 £& PVS £& CVE 23 g™ o] &
Ae BE HrtdAdd S @ 9%S vHA 2
Aeolth o] o] &o) o&td WA, I Frje)
AN 2498 2 @7} ke PVt CVe) o)
2e}x) 7] @ (Richardson, Dick, Jain, 1994).

Aol ol & B3 APAdHE 2 (Rao and
Monroe, 1989) &¥IA-EL 943 W 714, 4
Y, £, AX, 4 5& FFHr ol g3z ¢
o 53] 4¥%-2 “information chunk(F X o]
#)7 oletz @ UF 4E o7 2 o 59
7Y, Alelz, g9, AzA, 4% 59 292 5%
Ao B Ju] a2 wol=dAvty s
t}. Johansson(1989)-& 4 EH S o] £AL X
F3e 2.9% A2 (summary statistics) 875
e

7H 2 2027 BE9] 28 FA o &3}
e 234 drlelnz pejsbsdde 343 &
& (negative role)o] glevt 7tdgM e EAL



WHste sdo sdos FH4 o S(posi-

tive role)o] £t ol 7149 ojFAd
o8] 7§ Erickson®} Johansson(1985)¢] ¢]&}
A 7t dAe gz AFFHoE
48 9L vNAT AE FAXNLL 53
HAH FEH o] ULE e Qo o]
5 7t @A Edg AS5Eeigt e & = vt
Dicksonz} Sawyer (1990) ] 33 ‘7t4 o0} 7}
Ay w o] g AvA Foh e
uf] &~ o] & 7 (heterogeneous)'o] &l ¢ty &
i8] A T3F E= 34 HEE 2uR e
op2} i ok Hele ZEATE Ao &
vjzke] S4do) met tFo g wgs FoE
71 &ole Azt cheFatct AE o] d s A
= FE3 A9 AXFH HHF A (cognitive
trade-off) 7} A 87 |

AE ¥y FolA Ax= AE, 223 7}
Z3H7} avzle] Fojelmnded o|gA g
geAE dF% Li, Monroe, Chan(1994)¢] £
3t o] 3] gL FAA T FA w4y
22 FFE AR ot HHL Folgw
ZHNA Zo AHAHYA 4GS vHe OE AT

g FEYE 498U €L vAA gt .

2 ok E TR dEae o 2 <
Ax 2duc § fEE 2 -ANRDE A
a3 ek,

BEFGNO] B ATFAN T3 FEotolo} ¢
Ae B A9 @AE 49l Agstedd He
AFdste] Hol7k A& 4 Avke Relth A
A wgd] B¢ Axst wol YASE FAWAL
o MRAE A9 o] FolEA HuZ AFH
£ @47} shtzh bR ole A dsbe] whekA
= g} Rolth, %, FulAst 2 AE ol
&AL AR Bol 2 gl dl et
HE A% Wee 9gdo] watd el ot
A alAel AARY SHL FERNE B
AR @ e vetahe o & IYS
maE Fdog ¥l
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oA o] Folol AT FU o A7 ¥z
g Hojo}, FHFE AF dHAE oA
B9} o]g3](1995), 1o (1994), ol & %(1995)
ol A7 vt vk o]AH <} o)A (1995) &
FAEY} RYYEA D@ xv)e] FojFd
TE AU JEE =255 Ut AE
AAGEE o Toieze] Aolsl Y& BY
. 3ol eH(1994) & FAE s} YFYEE 74
= &HAF0] T8 AdF Hxe AojE
FaArh 018 4(1995) S 4 olgd] AL
FE AMNEI 7HYo] FEED 6 FEH{ 4y
<€ Addz 4830 oA} o|F 3
(1995) = AA3EF& AN AL )5 4(1995) &
A AFE R AHFez AAEAT B A7
dXe FAFuA B AxAM TR @it
A AzFojghs 4FEM 23E %F3 @
o ole ko2 FHukA oM gto] opvig} £YF
Aol F23 SdHT Qe AP Yag oA
8 3% 99 AEE AT @t

2ot o o

o

It & R

. A3y

F A G A, 488 EX=(E D#
o FUE A 35 NEE 9 dg8de
2 19494 244171 B ¥ FE AT A=
o ole dAl2 Fuxle] FoAd%e Fggria
FAT Aoz AN, 27 & 19949 109
ol ZAFAE Ned E4FF 4, a8z
A& T FEIA L] Bol Role £FAGAA
olFolAT. dutzos iy AL AR
L2 e AU Bey ol A7t g Ao
£ A ZtH o] mall intercepty4] & A st

(E 1) ZALHAIRIS] A - oigiy 2x

A48 gz 49%
o2} 51%
{F 184 o) 20%
19~-244 67%
25~34A) 13%
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2AMG 4B 2= gupol2 Hulx Fo4 501
g e gt ntelx FuAE A $
2 Yt FAdEe R F{ FoA M ARA R
go] & AEeH Y =FA glo] & X
B}% 71} HAE QA X7 L FFolnR 7
1ol ol NP AY Hol & BAEsA A{E F
2oz QAR50 Ak upeld FolA
5018 RdE & ofE f3oM BHZ e
tiREe) ulel2 A §F44 JI=HE
A%t goepg FEF AZ2Fo| dE FF &
nAe]A 5L dod gt AR o] 479
2o I thatd 2AsRI= Al ol
AEAFY Az digt L] HEE Y
#HAE =g T 317 WFo vF A
o AzHE 5018 292 AFd{gch. FRAL
2 A G A5ds e AT HEE A ste
AE g oy AHAEZRH YFHEE
BAF A& ol FHgo] E HEE I
g 7] 98] gutel2E oA

&M FAM FAL Heke v & =
Ate] Fo ARE FFE g F THAHY H
E& Hel AE Qo st A A A
= ARA 9} §7 av|A7rge] gAY e €
vlo] 2 501 HHIR & 7ol AAsHTt ZAMRG
A7 AAE AE S SR AT RS 2T A4
B4 IEE i ANE AFEL AL A
of & & wWatFel julo] wjgolA 43}
Aelo] Zol3A @ APH 2etdz 7U3
93 e oo BF9 FFEEFT 2
Aoz ey, 240 29 A8 dgo] ¥
A/ A g Az 2F 23790ltk FAA
g SPSS/PCHz dgx Ad HIZE
paired t-test, 293 A -2 multiple regression®
2 2435

o] AFo] 24 AEAE (1) AANE AFES
F3A2, 71AAY, 23 FejYgEE B 3
EEY (2) 9% Faxo PR} 222 27
HEE B2 I (3) Fuix] FolA] 4,

74, £, A, Az A 2498 FF
2 EE BY (4) dFAZRTY HIEE EE
g, 223 (5) AT BAH AME 2 2R
FAHUT v e ASEE A HFE §
ZAAZE AF AAE AFE A2FE 432 AU
EAE B AEH 234 dddA B olfE
Afddd ez B 98 XA E =24}
A SHAZE AFES AW E o AT S
A=A o35 FAsY AEAE H4T ¥
ZA7W7F A FENR-L VSRS e 3y
& B3y} =i 53 =g AHREA
2 AFEA ) 232 Ay (Dodds, Monroe and
Grewal, 1991 ; Valencia, 1994 ; Hoover, Green
and Saegert, 1978 ; Shim and Kotsiopulos, 1993)
oA AHgR A & ATEFHE 957 A8
2 242 Ay gEo] AMEStET

M o

N. 23 2 EY
1. HHIX| Tolet BHE MBS

2 ok Pl glo] Ak 532 0
&AM Ry g 1d Fotel TYeE A Y
7ol 7Y JtFE detu bt zAMAAdAE
A A 147 FAT FupA e +5 7ISeS
g A= (B 29 2. 147 g 3.288 7
A3l Aoz Yeigr, 1340 § dx £Y3A
e ¥R 3% B3R 2~349 FYse
73%-7¢ 74 BolA A A9 55%71Fo| v 1d] 5
¥ ol FYdte dFTYAE 15% ) HAUAh
ol AnkA7} QAR AR w§ A3
FoisEe FE5YL @ 5 AR o8 AFe] Ay
g gt FEo] gdg3tal Zde JgriEx £
4 glt}h, =, g 2FFAAE Abol9
FeFQ Aol 2 o] 8T ANFALFE 7 &
g g7t ek sl



Z22¢ £ 97 QB4 FLAEA v ¥
# o} & AuHPe FE AxFL A
v 7497 £8 A& ¢ A A 2y 9
ZAHE ol ] A e R
23} A ZF:Fo] tk2A Eo}. E, global sourcing
o] uiEE U= cedde F49¢ 4ELAG
T o ZrtA FAel AxHe FL7t Bl
ek, olFM G Fg A e FE Bt
g g AujAbe] 914)0] 8= oo i AR}
D& Aol gastasty Agdng. A==
Aol B8 A7 (Han, 1989) 5 AR 4]z
7 B REE AFY Y e AZIEAMT 8
A B E ATe ANV AA® LM AL A&
& AT ASde AZFTEME FAANA &
= o 2t Sl

B d79 2AL g A vk u)§- s
@ AZoz AxFPLE AR v o A&
gee A i A= 44dd. &, {9
B A0 AR} ARTHRY GH& BEEn
#A At & F ek 53 £4L R HFeol
ool A A e BF LvlAeA FYlF
o Az TP FEE A AFHAL ol&
AHsI Fo| g 7lgole AHAHEI F4H

of AT ¥ 4 gl AUt 2 gow

e AFEA e vty %o FgolFsl {5
Eo) AZFo| TH 2uAe] Qo] aA WS
Aoz B}, nFe ALY #Ydf A
Ffgo] ¥ UsAE £UAF AT F9
F FYol avl &, 4F4F 43 (country-
of-origin)e] ¥ A7t 3FE FE <IF9A
ot 8 4= Yoi(Bilkey and Nes, 1982 ; Johan-
sson, Douglas and Nonaka, 1985 ; Dickerson,
1987 : Chao and Rajendran, 1993: Han, 1994).
B Ao AAE 4FE HeE & ozt
A F2E0] ooy MzHAcAE AR
Aoz AR A ARt 2 AFE B
W ovjFelatz @d Abge] 104Fe2 HA 4
4%°) 2 ol G8 Alghe 25 ez AA
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9 11%o0]t}, &, REATDT & AMEe 10580
AA 9 42%009 1 ol8le] U2 BE Algo)
3%0), ol AZFaAMd & 2H|Re] o
7t 82 dFdnx g AFL @EA
2 498 2 A2 uFo 3z ggd 2uA
9] gEgo] g3 ‘gupel 2z} g Py A
AEZH AZTo] PP Aidel FEHS YA &
22 ¢ F AU FFej P 2ulaE
gl 2E FEE wFo|Aw FFoH TED
2 Az Utk Az 2upel PupA e
7249 4% Rde uF YAt Ao F49)
{32 e YAEE EFE Wol et &
H|AE L old] tha Ael ¢z 9N B Aoz
B35 Ak

AH A7 AEE AHEE £ FAAE &
A BFed AEAE AFE F HEAFE 7
23 F2 3LY UL =AY AS
Boll Baso] sl ARF-E 971 ¢ label-& 49
BEAC 2§ Aok, & AIE|& H pocket
919} 7}& patchell ‘made in U.S. A'gt2 H715
o] AN &, uiA o} o &7]o) £& labeld] A
2, HTEYEH o QA n I egd
xx'e] Wgo] $7 B2 7|29 labelo] 3 o]
A}k ZAMRAFA L] AR 71 YA E S
guAg & ZAE A JdE JETDE dE A
9T ARFOBL HAY BER FI8 718
o) ZAYAAE AA 2378 F 209 o) A3
0. &, 9&7)d YE AZTEAYG FE4E B
718 label ¢ AW BE 2¥RE @A 5P A
Aol 21%9 EsstAh. A AE AT
& M RE 20 9 Fage|R Hthey
28 A AERA 08 fluste FLE A A
o2 Bath

4714 FHFYog 2AY o BAFJ L
R 22 B8 G £7]¢ Qe labelo] Aol
A 15cm7hek 8l & Zof B o] ot what
XN B3 FAL 2T FoluA gevid A%
7] oJH & FAH AFLt AFAEY Az
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CE 2) 19 St e sk Hulx| 5

T8 FulA £ =5(9) ul-&-(%)
0y 7 3.0
19 25 10.5
24 63 26.6
3y 66 27.8
44 39 16.5
59 o4 37 15.6
T A 237 100.0

AP Te] F2 FYsE FvpA S A
& A A3 (E 30 gl vheh 2o ST
olste]l FA7F Fdo] AA S 60%F AA S 5
T o) Fe) FF L F2 FUE B ¥E 0%
FAog vebyr. FAzte sFite 3EE T
sl A-97F Ayt o] olEe AR Mot ¥
23 A 7t 4o F2 FUHIL
= AL 4 4 gl 30 o) de A7 FES F
2 798 485 AT R HAE
2% He Aoz nol JoF AxJA Bl 2
74 Q732 AEE ANsle AL $EHA 714
e 4F& Yste B2 2EAEE Jdste A
olgtx & 4 Qlck. A2 FF FoAM FYHE
709 AFLYFIT L W0 4FE e
e Aoz Bel FrtAdie] AL & AF
ANt A3 o7& vpolot

e gAH 299 s AZTEH g &
N g 2457 A9 Aolm AAF 29
& JEVAA 22 EPAAT DA 9 )
A% LA FAHAT o|E BE THAY A
A7e 23 BRPHA B S8 AN WA
4 ugoze $4 SR Agssth AAE
57k e} HETA ZolM Wl M 2L AT
§ 393 2 Lo A% FERL FLA
Aoz veEyn. WAY 2 43 9
4 2919 7Hdg F2A e AL ol APy
A4 NA @ B3sh YA SrH(Richardson, Dick,
Jain, 1994). E 7470 AEFRT o Z287 o}
Bt R e o1 314(1995) o AR s YA gk,

(E 4y FHIR| RRAA| AHECM

(CE 37 Ik
< 71y =(8)  H&(%)
394l o) & 65 27.4
3--5uky 78 32.9
5~79r¢l 55 23.2
rhis RN 39 16.5
% A 237 100.0

AvA Trish AR FEGNE Yohrs 9
# 4EY, 7H4, FYRE, AZF $9 94
297 WA 29l FA sl FaAtE B
8 2% 2% (E 09 P & 979 B

T 5 F 8=
&4 4.31(0.83)
713 3.44(1.05)
AE 2.78(1.14)
FYAE 2.24(1.07)
A=z 2.00(1.19)

* FAEE SPHT) A% 5= 4 38,32 B
T 1238 T3 @82 gt
¥ U gL EEFUAY.

M FoAEA g R dehde
o o= $2) FARe F2A B4 ZAste
Aoz BNE 5 vk ARPES RENY 5
A4 g Aol Wy A2 FFHER 44
Zbe] A asst AL g7 YELE E 4 3l
t}. @A) private brand7} WeEz] 25 33
Al JE7e) Aole v S vl ER 759 7lF0)
Jeumns gae foz AF4%d Ad
s¢} AEFr} g 27T S 58
97d8E FEAAY ARAFe] o|FolAA H
W gEAETaY 2 ARWE BE A=
EREE1R

AzTE e goted AZIHME
AAE7} e AEQ AS HEHLR AZFE



Foll thet A RE LuAA EAH oz Adst
7] e e 4A B F e 940 2 s s
3 FEEE dAT HAE A= AL a9
st Aol Wa st st U] i)
& S o FdA S 9 stelZlx s L)
el @ @2 FHolge FUAME Au|A A
A3 JEE ¢oF ISHALES 49 F
75T YA A Lulzte HES BEE o
2 ARA vty A deEst 13E 4
e AEH A7 ohEsolof & We st ol
AF AxFoege] HEEE 2T (X 5HE
29 fAde AaZelely € 4 Qe vl=H &
o Ag7t FFot FFRG A e 9l
= Aog Hop v Jdy AzFo g o
Zo) F3§ o7t Yls AL BT, F7te
Al A7} o] AEF AT ZYF 9FL v
gx g dFE JAgyste FoeE AdEd
(Han, 1994). &3¢ AzFos Hdists A=
7t vjFolt FHE ¥ =24 el AL Ax
ZF AN dehte A7)UE5F4 59 (ethno-
centrism)9] G Rz AzZkHY old s
Ae o A9¢ A A8 HAaR 3 Res
BRICHA YT, 1994). = HAZ F£Yed 79 A

F27F A s A9 HFo] d7FEFY -

AzFo] e A Bzt FujaFo] vl
FFEYo] A AAHeolx =elHA A7t B4
sl o § A7 Al

(E 5) o BR|=20) st MBS

129 4 3 =
g I 3.45(0.97)
o = 3,02(0.97)
# 9 3.05(1.11)
x F 1.69(0.79)
£ 7 1.89(0.86)

% AEEE 5AA L oA 5 WS- Folg, 3&
HE, 1& Ag Folatx 22 2edh
¥ TEcke EEHaq,
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2.3 707120l mE A[xe] TojHS

kA NFL mFHoz AR AF 7
ZFo2 ALY £ Sl WEE Bl AL F Ao
U el g F2 sbsdtn 844 A a9
Bxe] JolF Holy F2g 27 A YE¥
Y, 48y B4, F 7Y7tad, 233 o7
Ast 2oz o 7lEoE $4E AESHY
o o] J1FE oA 71 ] e AFHE B
A AL F FYAAEL 7IFLE EHE AL
ok, QA Zol7l e AL FuA o
EFQ UL FEIL 958 2= 47
o AR 2T AMEAZ] FAF glony
BFAo) FxHe AFELZY SN AFL A
¥-3}9] Wpatz 87 oY

AL v Y W FolA 2u|Rte] GET)
of 7 AQAlR AFY JEL s A
F39 AFNNE gy Foie] £33 G3g vl
e 8910z € F gk A F 27t
Add we $9R A%S A8d 24 AN
AZE R 7HNYrtg T st o) g o=
A ek Bolled olE AR g 283
5 AFEE AR JolE Bole Ao e
WA o]5 Hste] WEste 4P AAE Zolst
ook FHg ¢ & Atk F FAAF Y e &
vz ghe] Fel B S o Bl g 7N H, 22
3 AFFe] A HITE vlZdaA 57 o]
ge] FEL F= Fdse A48 A7tdPde
Z 8z 57 Y o4 F2 T A$E 27t
FHdo = 39 paired t-test2 £4 8-tk

<4 = A 145 g FupAe ¢
= AZMATYRAY 3178, TAFAFINE 3.26
g2 fod #ol7t gle Ao vrehd F]17HF
of FAg] WA FYIE AT BAT A
ANE A3EY Fd Yrig2oz EA4Y, 28
9, 22 27 g YAIES & AFAN<E
6ol Yeht gltk. BE P24 AAFIADE
ol AFE U o FHHY HEE HolE A
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o2 geigd. ¥, 3y grigres F47A
z}, 7FAAZ 8 ZFoiedxE 23§ FFAAAME
A7 FYA Gl o AL BrhE & OE A
4 7dASL o Be HokE YHE € ¥5
oA FAHCZ FAF Aol7t Ak &, F
o £33 HEE PGB ¥ Jde] FEH
7hol ol @ Zol7t AU ol 2 A FAA 2
olg Btk ¥, ol§ 74 g 4dAd 7t
Az BGrret AR Aot Pl E FY
2ol fej @ &pelg R

{E 6 XSS Uist =Y WotHlm

H7RE | AZgAe 2P | t-value
mean(5.D.) mean(8.D,)
B2 e 3.05(0.92) < 3.40(0.98) —2.65*
2€eld 2.96(1.17) < 3.52(1.01) —3.80"
£7+e) A 3.22(1.10) € 3.65(0.95) -3.0m™
FAA7t 3.08(0.88) < 3.52(0.75) —3.99™
7rA A 2.23(0.94) € 2.72(1.01) —3.69™
e R 2.06(1.03) < 2.45(1.25) —2.38"

¥ H7he SY 2o At 5= vl F48, 32 BF,
12 #2282 on3t
*p.01, ***p<.001

(£ 602 B9 T Aoy 2% £dAzte 7
e Esl i BFHe pol=u slIzzte
Tolol ket vl ghg JehiEg Fd o
H77t E vE Ry 3o s AR = g8 A
22 Ho|n] 7R g RAPH o] £
TARE ¢+ Ak Tz EIAGRGE
HAZH B we o) Aok F HYAF
(c18]%, 1995)¢] Azis} X §vt 3 TYs
of met FEHIIY Fufel e} Fol§t ARG ¥
ol E A& olF Y] LHAYERSAN 2
VA2 Bt = 3lg Zoz 475 o&d
A8 A 5 (consumer variables) S B4 319t
A (E 7s)

5ol Pois} AW An A4 v
U Fge] Zelrt Bjs &A4ste Re
U AAF7UAGE Jlde 3AY 5§

Mk iRt A veiygd. gddEx
s ZHARNARE AZMATFURDAN o 52 )
A RAAE, FEFEE R BAATEY ¥
diMe Z7tgFYgF el 9 7 Udey ol g9
Wi e thg 7hAFol Aot o] T T
T ads g35e s B

(E 7) 2HAESof Bl mEH

HgE | AAARE 2T | tvalue
mean(S.D.) mean(S.D,)
dEaodx | 2.81(0.87) € 3.08(0.98) —2.10"
A¥ede | 2.30(0.74) < 2.58(0.81) —2.62"
v A A A 2.17(1.13) € 2.74(1.25) —3.54™
ZAFR s | 243(0.87) > 2.00(0.81) 3.78™
geldEx | 2.89(1.27) > 2.35(1.11) 3.36"

* FAEE SHYR A% Se ¢ F8, 3 R
5 12 33 ZasA 258 9
*pd.05,  *p<.01, **p<.001

FupR] FojA] FRASE FEFGAE FHE
AFAE (E 8ol AN A F AL BF FHE
7 8% gro2 Foich 27 FAAG
Mg 3, 4849, 7HE, FUAE, 4239 &
MolT AH/AFUAARANME F4, 714, 4%
B, TUAE, AxFY ¢or JEERY 714
& FoA g Aoz vebdt AEWEE sHH Y
T P22 AY] FoF AolE HelX 3th
= ANATAREL 7 & S v 27Hg
FYAEe 4EHE FAAFEE JIETY F
ol7} B &3] =aux ek FA, +YAE, A=
F7t) g Faxd gl F AL FA4
o2 {28 Aol flH.

(E 8) HuHX| FYA] 4Z B

g 2| AMdEd 2AFAS | tvalue
mean(5.D.) mean(S.D.)
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ABSTRACT

Consumer Attitude Toward Purchasing
US Brand Jeans

The product evaluation and purchasing
behavior of US brand jeans have been studied,
The intrinsic and extrinsic cues are usually
adopted to interpret the purchasing decision
making processes, Among extrinsic cues price
and brand name have been studied exten-
sively, but country-of-origin has not been

19964 5 237

examined in Korea, With the liberalization of
retail industry, foreign brands are aggressively
penetrating in Korean apparel market, Since
the penetration of imported apparel has
increased tremendously lately, the consumer
attitude toward foreign produced clothing has
great importance.

The findings of the study were 1) Price was
the most important among extrinsic cues, ex-
cept quality, Brand name was more important
than store and country-of-origin, 2) The
country image had significant influence to the
preference as apparel production country. 3)
The evaluation and willingness to buy of the
jeans were greatly influenced by the be-
havioral characteristics of consumner variables,
4) The model to predict the willingness to buy
of the jeans has been developed.



