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(Database Focus)

ABSTRACT

A Study on a Database Product Costing and
Pricing in the Online Database Service

According to various information needs of end-users in information society,
it brings forward a study on a database (DB) product costing and pricing
method in order to activate the DB industry. The objective of this paper is
to propose the DB product costig method and to produce critical factors for
pricing decision of the DB service,

The first thing classifies the elements of DB product cost accounting by
the activites of the circulation system of information in the DB service.
Based on the assumptions in terms of DB product cost accounting, the sec-
ond is to develop its model. The third is to present the process of DB prod-

| uct cost accounting by applying the model to a company which provides the

DB service. The last is to establish multiple criteria decision making model
for DB product pricing decision. This model incorporates three primary factors
with subordinate issues and involves a qualitative evaluation of the factors
which contribute to the determination of specific prices for DB products. In
order to achieve the objective of this paper, survey is conducted in America,
Japan, and Kooea, ,_

It is necessary to research continuously regarding the DB product costing
and prining method because their purposes are to decide a proper DB service
charge, The right pricing decisin in the DB service charge will contribute to-

ward the growth of the DB industry acceleratedly
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