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CONSUMER REPORTS

A Consumer Reports materials are (c) copyright 1986-1993
Consurmer Union of US, Inc. All rights reserved.

1. How to Use Consumer Reports
2. Appliances

3. Automobies

4. Hectronics/cameras

5. Home

6. Index to Consumer Reports Artides
7. What's New Consumer Reports
8. About Consumers’ Union
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INDEX TO CONSUMER REPORTS ARTICLES

The following artides are avallable onfine. The date n paren
theses is the date of the issue in which the artide was pub-
lished in CONSUMER REPORTS magazine. The category in
which the report appears on CompuServe is in ALL CAPS,

Arr Conditioners (July 1990) — HOVE
Ar Conditioners (July 1992) — HOME
Arr Conditioners, Portable (May 1991) — HOMVE

Caleulators, Printing (August 1991) — ELECTRONICS/CAM:
ERAS

Car Speakers (May 1991) — AUTOMOBLES

Car Stereos (May 1991) — AUTOMOBILES

Chid Safety Seats (January 1992) — AUTOMOTIVE
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69 3=l A Stereo Components, Mid—Priced(De-
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Enter choice 14
Consumer Reports CSR—168
ELECTRONICS/CAMERAS

1. Answering Machines {November 1991)
2. Audo Cassette Tapes (January 1993)
3. Binoculars (July 1989)

8. CD Changers (March 1991)
9. CD Players (March 1993)
10. Clodk Radios {Novermber 1992)

11. Computers, Home (January 1991)

Enter choice or <CR> for more 125
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STEREO COMPONENTS, MD-PRICED (Decermber 1992)
1. intro/Overview

2. What to Look for
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Consumer Reports CSR—-1708

INTRODUCTION

Audo equpment for the home has steadly evolved and im-
proved over the years. The high-fidelity stereo component
system—which replaced the radio and record player a genera-
tion ago—has lately become the control center for the “home
theater,” a marriage of audo and video that lets pecple take

| canhande two

ful advantage of stereo TV broadcasts and the high-quality
sound tracks on video discs and tapes.

" Enter choice 12 (212 &3}
Huzart yg)
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Consumer Reports
WHAT TO LOOK FOR
RECEIVERS

CSR-1712

THE NERVE CENTER
QUR CHOICES:Onkyo TX-805, $ 400 fist. Pioneer VSX-501,
$510. Sony STR-D930, $ 480.

Al have digital tuning that instantly brings in any of at least
30 preset FM or AM stations when you push.a button, scan
across the dial, or use a remote control.('You can also tune in
a station, directly by keying in its frequency.) And all are ful-
featured models that can connect to the following !

* A second par of speakers. The Orkyo even has a
“rruttroom” mode that feeds-a second music source to the
remote speakers—to play bop in one room, say, baroque in
another.

* A CD player and tuntable.

% At least two tape decks(the Sony can accommodate
three).

* A VCR, and the video output to a TV set. The Pioneer

o 3o °l°1 A AFE T Hn A
o] #ofo] yepdr}.

control a same-brand VCR, TV set, or video-disc player.
CD PLAYERS

FOR SUPERB SOUND QUALITY

OUR CHOICES: Denon DCD-590, $ 250 list. Orkyo DX-703,
$230. Sony CDP-497, $ 220. Yamaha CDX-560, $249.

The four we recommend are ful-featured, singe-play mod-
¢ls. Each delivered superb sound.
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The players take standard CDs as wel as the smaller three—
inch CDs(the 45 rpm record redux). All come with a remote
control, and all et you program the selections (tracks) you
want to hear, or repeat one track or a complete disc. Every
mode! but the Denon lets you play tracks in random order.
The Onkyo and the Sony have a “track delete” feature that
skips any track you wish, even in random play. The Sony
heps you choose what to skip by scamning the disc and play-
ing a snippet from each track. Other noteworthy features in-
clude :

* A keypad on both the player and the remote control that
lets you select the tracks you want to hear.

% A calendar-type display showing the number of tracks
left to be played.

* A headphone jack.

* Automatic start with a timer.

Like most CD players, these have features designed to make
it easy to copy a CD onto cassette tape. One feature hebs
ensure that you won't try to record more music than a tape
can hold. Typically, you push a button on the CD player to
show the cassette’s playing time—60 or 90 minutes, say;
the player will only play enough selections to fit on one side of
the tape, then pause. The Denon, less sophisticated, halves
the CD's playing time and pauses automatically after taping
the first half.

To set the proper loundness for taping, the Sony can find
and repeatedy play the peak musical passage n a given se-
lection. The Onkyo boasts a fiber-optical digital output jack
for connection to a digital audo tape

deck or digital compact cassette deck. With the Denon player
comnected to a Denon dedk, you can synchronize player and

deck for taping by hitting just one button.

CompuServetol| o] #0}E7|(Navigation)
Consumer Reports ] o] Ej#j o] 9] &2 H}x)
HAE o]l 4 Ak WA Compuserve?] Top
Menuol| A 6 3= “Electronic Mail/Shopping” &
Aeisbd BASIC SHOPPING SERVICESSH EX-
TENDED SHOPPING SERVICESZ2 FE3H+=1|
Consumer Reportst= BASIC SERVICESO|A] stem

CompuServe TOP

1. Access Basic Services

2. Memver Assistance (FREE)

3. Communications/Bufletin Bds.

4. News/Weather/Sports

5. Travel

6. The Blectronic Mai/Shopping

7. Money Matters/Markets

8. Entertainment/Games

9. Hobbies/Lifestyles/Education
10. Reference

11. Computers/Technology
12. Business/Other Interests

Enter choice number 1 go consumer

2HA JHE2 So7bd g sHo] vehd

I, 2FA dete Eopg A

Consurner Reports CONSUM

CONSUMER REPORTS

All Consumer Reports materids are (¢) copyright 1986-1993
Consumer Union of US, Inc. Al rights reserved.

1. How to Use Consumer Reports

2. Appliances

3. Automobles

4. Bectronics/cameras

5. Home

6. index to Consumer Reports Articles
7. What's New on Consumer Reports
8. About Consumers’ Union

Enter choice!

66 1904 183 HIOIEHI0ABE,






