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ABSTRACT

Process of thinking on the form in product design includes the process in which unclear requirements are trans-
formed into defined concepts, and the process in which the design as a form conforming to the concepts in con-
cluded.(The former is called conceptualization, which deals with abstract matters, and the latter Fmanipulation of
the formy which deals with more embodied matters)

In conceptualization process the operation which transform the diverse requirements in the initial phase of de-
sign to related linguistic expressions or to an image that directly suggests the form is executed.

In the process of manipulation of the form the transformation to design as the description of relationships
between the formal elements of the design solution resulted from the transformed requirements. It is the job of
selecting the most suitable formal elements, balancing the relationships between them, out ot the possibilities that
reside in the individual attributes of formal elements, and finally leading to the design as the end solution.

This writing focuses down to the wilfulness and ambiguity of design, and the diversity of design solution after

the requirements, formal elements, and the process of relating the formal attributes to each other is built up the two

phases.
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