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ABSTRACT

1. The Purpose of This study research

The focus of marketing until recently has simply been on sales which
means the transfer of goods from the producer to the consumer and on profits
therefrom. However, the excess supply of goods due to the expansion of the
economy and the resulting fierce competition between companies have
changed the nature of marketing. Maximizing consumers’ satisfaction and
establishing marketing mix strategies for market subdivision and penetration
into the target market are now significant roles of the marketing manager. In
addition, with regard to company management, information within the com-
pany which had been collected, managed and processed sporadically inde-
grated manner. The purpose of this research on marketing information sys-
tems in connection with the above will be to seek ways enabling us to create

an efficient and integrated information system for an entire company.

2. The Method and Scop of This Stdudy

Marketing information systems, as a part of management information sys-
tems, shall be examined based on relevant theoretical literature. The research

process shall be generally developed as follows:

1) The basic structure of the marketing information systems, including its
fundamental purpose and necessity, shall be examined.

2) The method for a specific plan shall be presented through fundamental
marketing strategy concepts and marketing decision-making.

3) A general model shall be presented based on examinations of various mod-
els used for marketing information systems and on research of the models’
relationship with management information systems.

4) The direction of development shall be presented as the basis for gradual

development following examination of the scope, pertinent issues, and
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means of improvement of the marketing information systems.

3. Summary and Conclusion

As the competition among the enterprises has become keen and thus the
management of the contemporary enterprises shows the tendencies of uncer-
tainty as well as complexity, all the managers must make the correct and
prompt decision of their mind. Otherwise, the danger which will lead to and
failure in the failure in the business may befall to the enterprise.

Though compter system and information related techniques have the end-
less potentiality for the improvement of the enterprise, those are granted only
to the enterprise which will be able to manage the computer system and in-
formation related techniques.

In the contemporary industrial society, the need to a managerial informa-
tion system has been increasing because all the complicated information can
be stored, disposed and managed by the efficient method. And the marketing
information system is also the integrated system which has been formed and
developed through the efficient mixture of all the constituent elements includ-
ing the definition of marketing research as the definition of the information
system has been enlarged due to the reason shown above.

The common point of the two'systems is the man machine system function-
ing to help the efficient decision of the mind by introducing the computer
system on the basis of user manager centered thought in order to provide
informations to be useful in operation and management of the organization
and the function of the mind decision.

The purpose for the marketing information system lies in making the
utmost use of marketing information available in the course of the mind deci-
sion. The reason why the contemporary enterprises necessitate the marketing
information system are as follows:

1) The stages of the business operation are expanded wide to the world.
2) As the living standards of the consumers have been on the rise, the enter-

rise has to satisfy the consumer’s “wants” than simple “needs”.
y
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3) As the nature of the market has been changed from the competitive price
system to the non competitive price system, the importance of the market-
ing information system is greatly embossed within the enterprise.

In order to develop the marketing information system efficiently, the enter-
prise has to decide on the procedure of the system development on the over-
all planning stage by applying the top-down method, analysis of all the pre-
sent business, and then has to make definition on the information. On the
stage of development and utilization of the marketing information system, the
enterprises has to perform the development, define the relationship among the
informations and conduct the management of information system after clas-
sifying the form of information by stages.

Finally, in case of making concrete development on the marketing informa-
tion system by applying the approaching method of bottom up. I have sug-
gested in this thesis the strategic method of the structural development. The
order of the newly applied program or project must be considered on the
standpoint not of the marketing department but of the total organization ite-
self. Furthermore the user must take part in the above program or project,
whose planning must be extablished on the standpoint of the user.

The important thing in establishing the marketing strategy is that the
marketing information must not be considered as the final output taking the
fixed form, but as the dynamic definition. Thus we have to make continuous
evaluation on whether to attain the target as well as on the process of the
planning so that we can cope with the rapidly changing situation.

Therefore, the marketing information system in the future has to take such
developing forms as the decision making model, financial analysis, integra-
tion with the selling information, assistance to the international marketing,
and the field of consumer’s information system, etc, by integrating the field of
questions occurring a lot through organizing in the direcition that makes the
individual functions more efficient within the territory. So to speak, there is
not such a word as completion in the marketing information system.

Whenever the marketing information system has become effective in one

company, the other rival company has approached close to it immediately by
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applying new information technique. It is very difficult for small and medium
sized companies to establish the marketing information system with their own
endeavor. Therefore, I suggest that common efforts through the network must

be made along with the other companies.
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# 3) Philip G.Elam, ‘Choosing Botween System Developmant Alternatives’. Journal of Systems Manags-
ment, 1980, pp.36-40.

2 4) Ralph H.Sprague, Jr. and Eric D. Carison, Building Effective Decision Support Systems, Prentice-
Hall, inc., 1982, pp.139-140.
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Ak O FEAES FAtEANA A 2d FES 93 FES Ritsty, @EEsti=)
oRH = BFE BEHR AEC #A8 & dow Offfhsts ANadeS RENSE
S el ERECIA RS n 2N B FHES BE e BT 5

Aot

ERoze OFEMCl Bel 51, @ FES 7l olejen, @ KB =Y Gk
ol @77t ok £F @FEAES =gl Wit BES FfA717171 o
HE ol

4. FrRE2 kR #5747 (top-down and bottom-up approaches)

EEE BHES BF FRNA Bk ste E5EE 2 shd o) B E5A A
st GBI, it £ BRRES A ¥BE EENo s MRS sk HikolthY
A BR BMERENAM Bo MEpe R HEsv, ojeld BN Mo 1HEHK
RE BEMNCR FTRAA YH Hoh

KEl TEA #IAES £ AR B 258 EIRsY HR A28 o

T el B8 BEse Hikolth” ¢4 Alxd Fitel BRI HEMOE BT
3hal, HAYS WRESH ste BB A2Rle REEtele), BHEMQ HIRGEE
et BEAZEA BITARES Al29 o g #EAA Yihe Hikelth® TrEk #iT
TS gikE RE o 2

3£ 5) philip G. Elam, Choosing Between System Developmant Altsrnstives, Journal of Systems Manage-
ment, 1980, pp.36-40.

Z£ 6) Sherman C. Blumenthal, MIS, A Framswork for Planning and Development, Prentice Hall, Inc,
1969.

# 7) Russel L. Ackoff, Management Information Systeme, Management Science, Vol. 14, 1967, pp.71-72.

# 8) John Doardon, MIS is a Mirage, HBR, 1972, pp.90-99.
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3BRE L EPTR, REED At 2 ISR

4B L ERERE BllY LERR BE

Sk | BREWRET LR BAS E(bated, TRAI2RS BREhT o] Al

el A 2eg FESh
6EfE [ HlolB mloj s W 209 BAEE Mk IEALE BUESER, old wE Al2d
W g9 BRIERS HESC)

TR L 2 ETE) BHS AY KEEY RES Teth

LR BTTTEE (EES] Bkl uhel ERRIE ERel A MafEste] B2
BEER) KOl ol2717bA) BELE EFshe Hikolng UaEd BA B A
el A5 BIEEARA BREE M ABe AHEY ¥BEHL 02
fEkas WA = Sl W AN AR Lk Bl 5k 2E s
R oheEA S KHEe] o]2A] R mREtke] Aom, 5mBel webd oo R mE
a7 BT g Aol figel EYIStA oAl FatE Avhd o2 g BN A
BE, AN, w5l RE7F BkE

TR TGS BAEE BRI RES FAE S R KEFST] e
e A Konel BESH "Hrh o] Hike £k SHEl Bhr g AsiA =g B
MR ke (AT RA, A2t fiige] ARsitke KAo) A MEd ol
olfdths o] itk o] A% AFE Azl B HFHQ M A EEi
shaat sk FHpe] eArS BIFESHA RSt lojok St FRETES Aol RiE
7 & = vk B s BRdl e (EB Eokvh Bkl ohlER HRHEY
TS A7) oA KB dom Ala® BaER ud Fias BA EC &
%A athe fEsol Atk

Z(W. R. King)"#F A (W. M. Zani)"& FRR BT AES FERNL ) 9t
LRI kS BeERpeleta et glow, I=(P. EinDor)h MR B(ElL Segev)
= TERX EIES RE EEY TBS 28 F e Kol dlon THR #

#f 9) William R. King, Stratsgic Planning for Management Information System, MIS Oct, Vol. 2, No1,
1978.
#¥10) William M.Zani, Blusprint for MIS, HBR, 1970.
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AHES e KB THES 4¢ F e 40 J3 TER BIhES
EY EHRE TRAZE 5 e Kol vty k" IBMite] mEREFR A=
¥ Zt#(Business Systems Planning : Information systems planning guide)< ©] %7}
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FREESH AT AA Y] LEFHE et Hikolth ® BSPY £X &S U
7 2o

(1) 1H# A" e s By HES Rmsior dde AozA ki &
HEgsel JHFE Tt ol5o] LES FRES KEAZ 4 dojoF Tt

(2) e AN2de & FHEEEA LES FRE sty st Begny 3
EEY) #iH, EB0 FH2 Bodel JoM FEMH S MHEs € MEES
%D + dojof gtk

(3) fm#Re] —BMS fEFrstolol dho). ko) hmxk #ir HKe BRHEE Al
He] RIERCERS X, £, Y ERAAN o2& B T—Fird ol 34
she B2 RS S BEsh] f8te £ith ot A diolel g FEdo s —§
WS fERsloF o

(4) MRk 2 B lo] FES 2AA 317 95t & EBRES REjE
EH3T}E, o] Mtop-down planning with bottom-up implementation &) HEfTEkEEN wh
2} BAzEE oh

BSPw= TFE B8k kel atv, % kel e fHie e o
T BT mikel oste Joixin). o2l @ mHEARS Be B BEY BEEY
1, 2R EHEIS BRgel TS 558 BYo] I=u, o3 Ro & HAL
HEe HENY A" HEARelE & 5 o £ dAWU(R 1
Benjamin)& FEAD EFR ELAES HERMTEHNSE B ffAstE Aol vt

2sta Taa gow

5 DIOHAISMBER AlABIo| FASY BiRE

££11) Philip Ein-Dor and Eli Sege, “Orgnaizational Context and the Saccess, Vol.24, No.10, 1978.

5¥12) Business System Planning. Information Systems Planning Guide, 3rd ed, GE 20-527, IBM Corp,
1983.

#£13) Robert 1. Benjamin, A Generaton Perspective of Information System Development, Communication
of the ACM, Vol. 15, No.7, 1972.
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uhE vholA| B Al2do) ol e RSty & 4 ‘C} LLE3 22 R
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3. BR AR

nlol A BiFH A28 9] HR kel v] o) kel R Aael st Rk, BE
BRELYD, BRE-BESES, BB fiss BEmEe2e A 123 [
BEEHR A2 AN M= Este fEEgs] Ao

(1) #E#%(organization)

nlol A BEIR Al ') ATHIRA = M) Bl o8 eEEh Bd -4, =
A—28], 2gi—2gizte] EES ZHVI BE (FF #ERY A2gdM RER
o2 vebdtl webr vlolA BIEHR Al BRI A #ME Aol Y
Bl 3 Stk Zejme Aage] KHE KR prikst g MAfkel 2 EmEE I
342 grotol 3, W& EEUE TA 2RI/ A S B FAES Aol

(2) BRPFEEZ (decision model)

BAES] vlolA RiFH A28 BEEE¥ETES] 80~90% 7t EEME L2 9 fHlEe] obd
OE fEEANA olRolA R Utk Kk RThRIl Alz=®le ORI TS
THEY @ B g By Rtk 22ln @ #FMES K& % (user-manager)dl o
St AT ER Alolol A £% S FME olR: BEATE BEdy ¥ 5 ok

(3) BH -3 S #(cost and benefit analysis)

Bifee) wholA BIE®R A2 HEsted 7 o3 MiEe FERY 5
olob & mz o] EEfFe] mholA BiEHR Al adol KEES T FRE Fo RIUHY
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(4) BA¥EHTS #i4 (integration with financial analysis)

vlolAE 2 BiHse] A FHES oS FER IRAE &5 HRASEAE H
E]ojof & RIEA S Bol Wol ok HiHz B SEMS mmdlA & o,
FFmatA BiRE L e MEE O &EABE (capital budgeting) HiEZA AL
B @ ERS A% Mt violAl g Kt @ EREES KEKS HFE(retun on
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(6) HEHHFHR A% (consumer information systems)
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