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ABSTRACT

The following conclusions have been obtained with special reference to the walnut marketing system in

Cheonwongun districts

1.

The marketing channel of walnut in the producing areas was mainly depended on the individual selling
by 89.58%, and sale through farmer’s coops and forest owner's association by 10.42%, and share of

walnut through fatmer’s coops was 84.58%.

. The market structure in assembling stage of walnut can be represented as oligopoly considering the

market share of 86.26% derived by CR3 method.

. Direct selling from producers to consumers would be recommendable to reduce marketing margin

considering the 77.20% of sale’s dependancy on assembler-commisioner,
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4. Two major reasons to follow the marketing channel of assembler-commissioner were the convieniency

(45.00%) and dealing with small quantity of walnut (20.00%).

Let the walnut producers follow the institutional marketing channels such as farmer’s coops and forest

owner's association, special actions including better conveniency, smaller quantity and the procedures

should be improved.

(53]

36.70% destined to the retail stage.

_ Farmer’s share of walnut was estimated as 54.93% and total marketing margin was 45.07% of which

6. The price index in November was the lowest(83.63) due to the flood and hunger sale and the index in

April was the highest(115.74) .

To cope with the severe price fluctuation and to stabilize seasonal walnut price. sale’s in advance,

credit supply and provision of storage facilities must be considered in policy-making decision for forest

farmers.
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Table 1. Walnut production by year.

Unit : Kg

Classification 1982 1983 1984 1985 1986 1987 Growth rate
Whole country 396, 417 444, 786 650, 258 705, 898 879, 225 972, 430 19 6
(A) {100 (112 (164) (178) (222) (245) '
Chungnam 149, 624 172, 868 236, 188 230, 668 172,236 234,173 9.4
B) (100) (116) (158) (154) (115) {157) ‘
( heonwongun 76, 082 72,833 90, 893 85, 552 64, 747 67, 372 2 4

(100) (96) (119) (112) (85) (89) :
,/A(% 19.19 16.37 13.98 12.12 7.36 6.93 -
C/B(%) 50.85 42.13 38.48 37.09 37.59 28.77 -

FOEL  mHOKE BETFH 1988
BIFEE S FHR 1988
FE )& 19824 AR K
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Table 2. Farm income ratio of forest products in main producing regions.

Classfi- ] : 2k
asstt Chestnut Walnut Jujube Pine nut Pine Vak
cation mushroom{mushroom

Region Kongju|Kwangyang{Cheonwon| Kongju| Yeongweol | Kyeongsan | Kapyeong | Pocheon| Ponghwa | Sangju

Ratio 38.0 40.0 35.7 28.7 21.3 68.0 28.8 55.7 18.6 67.0

BE BEANEERER HERE 184, 1988
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2 Jebioh w9 EIIMET EREE 77 3) El(Entrophy Index)
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b, =, OSES_Lngn
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Table 3. Selling method

Unit : Kg
Individual selling Institutional selling
Total Forest owner
Subtotal At home | To market | Subtotal association Agri cooperation

26, 100 23, 380 20, 149 3,231 2,720 806 1,914

1000 (89.58) (77.20) (12.38) (10.42) (3.09) (7.33)
Wkl e, 1988, 9-1989, 3
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Table 4. Cocentration

Classification
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Table 5. Outlets and choice incentives of walnut production farmers

Unit : Household
Incentiv Higher Reducin Conven- Small Followin

Qutlets * pﬁce risk ¢ ience custom quantities neighborg Others Total
Commisioner- 1 3 18 6 8 4 0 40
assemblers (% 2.50 7.50 15.00 15.00 20.00 10.00 0 100
5-Dav-market 2 1 1 0 0 1 0 5
%" 40.00 20.00 20.00 0 0 20.00 0 100
Agri coopera- 2 0 2 il 0 0 2 6
tion (%) 33.33 0 33.33 0 0 0 33.33 100
Forest owner 1 2 0 0 0 0

association (%) 20.00 40.00 40.00 0 0 0 0 100
Wholesalers 3 0 0 0 0 0 0 3
% 100.00 0 0 i 0 0 0 100
Average 9 6 23 6 5 2 2 59
(% 15.25 10.17 38.99 10.17 8.47 3.39 3.39 100
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Table 6. Marketing margin of walnut
Unit : Won, %
Classicification Cost Profit Sale price Margin Margin rate
Walnut producer” 55, 710 84, 970 140, 680 -
Assembler-commisioners 9, 800 4, 490 154, 960 14, 290 5.58
Wholesalers 1, 660 5, 500 162, 120 7, 160 2.79
Retailer 2, 540 91, 460 256, 120 94, 000 36.70
Walnut producer? 54, 610 97, 890 152, 500 - -
Agri cooperation 8, 300 20, 000 180, 300 20, 000 11.09
RE . Bh#AE 1988, 9-1989, 3
HoD Ve RE - BLE BH
Do MBS
) BRH, Ha BEEc 435 45Kgw
) Rk, BEEm, HRE, B obAlEE 2HrhalE 45.07% o3 Bk
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Table 7. Marketing margin of major nuts and fruits.

V3. 19904 6H 193

Unit: %
Classification Chestnut Jujube Pine nuts Apple Pear
Farmer’s share 64.1 62.3 59.3 69.9 52.5
Margin ratio 35.9 37.7 40.7 30.1 47.5
Assemble stage 6.0 6.7 12.9 17.3 14.2
Wholesale stage 7.1 11.1 7.1 2.0 3.3
Retail stage 22.8 19.9 20.7 10.8 30.0

R SEBTENRR, WREE 184, 1988
mpsed BERE 79-F128. 1979
5 58%, k¥ 17.3%, ol 14.2% Xchbe =% 2
3 KEM 2.79%+= A 2.0% il 3.3%9F ¥l
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Table 8. Ratio of walnut purchase and sales by month

v Month Producer Assembler-commisioner Wholesaler Retailer
ear von Selling Purchase Selling Purchase Selling Purchase Selling
ratio ratio ratio ratio ratio ratio ratio
1988 9 0.58 0.00 0.00 0.00 0.00 0.00 0.00
(0.58) (0.00 (0.00) (0.00} (0.00: 0.00) 0.00)
1988 10 6.40 5.21 4.32 4.40 4.36 4.50 3.72
(6.41) (6.75! (5.5 (5.95! (5.90 (7.85) 6.49)
1988 11 12.83 9.44 8.40 8.47 8.35 8.63 6.23
(12.86) (12.23) (11.46) (11.46) (11.30) (15.05) {10.95)
1988 12 44.38 35.03 19.84 13.06 13.11 9.21 7.65
(44.47) (45.371 (25.70) (17.67) (17.74) (16.06) (13.34)
1989 1 18.42 13.87 22.56 29.07 15.32 12.77 8.40
(18.46) (17.973 (29.22) (39.32) (20.73) (22.27) (14.65)
1989 2 14.09 11.17 7.04 12.78 21.24 17.50 9.23
(14.12) (14.47) (9.12) (17.29) (28.73) (30.52) (26.10)
1989 3 3.10 2.48 2.32 6.14 4.55 4.73 3.62
(3.10) (3.01 (3.01) (8.31) 6.16) (8.25) (6.31)
Total 99.80 77.20 64.48 73.92 66.93 57.34 38.90
(100 (100) (83.43 (1000 {90.56) (100) (72.42)
B Bm#@E 1988, 9-1989, 3
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