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ABSTRACT

In the mordern society where information system based on the computer in organization have
been developed over again, A decision support system is one of the most popular topics. The
computer have been discussed in relation to management strategy between enterprisers and reser-
chers so far, but the accumulation of data resorce and communication foundation have not been
attended in actuality.

The organic conection between business and information technique have been less progrssed
than our expectation. At this point of time, such a technical restrution getting removed, We have
closed a gap between management strategy and computer.

Now we are taking a growing interest in computer use for supporting proceedings decision, a
lot of strategic marketing decision is widely used in such a case, and the technical development
is comming to advanced. In this study, I investigate such a new terdency as strategic program
and proceedings decision system. I will especially focus my study on a strategic program and a
buget control corporation, so to speak, on strategic buget management system.

Concretely, the purpose of this study is to mvesngate what functions the proceedings decision
support ystem requirs in order to deal with the problem of strategxc level and to practically estab
lish the system with the use of DSS GENERATOR - ARISTOTLE in my laboratory.
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