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< Abstract>

In a rapidly changing Korean society, the role of home economics in ideological educa-
tion and practical professionalism is faced to be reset. In this article the author reviews
home economics and career opportunities. The following issues were discussed in detail:

1. Home Economics and Occuation; a) As professionals in the field of home economics,
job applicants must carry their message in person to potential employers. Employers
must be taught that persons with home economics degrees have the capabilities and quali-
fications to fill a variety of positions. b) In May of 1977, Vocaticnal Education Coalition
was established by American Home Economics Association (AHEA), American Vocational
Association, and Home Economics Education Association This coalition defined the vocati-
onal education as occupation of homemaking and paid empolyment in home economics
occupations for women and men.

2. Home Economics in Business: Twelve percent of the total membership of the AHEA is
affiliated with the home economics in business section. A professional management
consultant, Dr. Strain’s viewpoint and Corning Glass Work’s case about business value
in the home economics were summarized; a) Why a business employs a home economist.
b) Why a business does not employ a home economist. ¢) Enhancing the home economist’s
value, d) Home economist’'s roles in Corning Glass works.

3, Creating a Career: a) Mrs, Maineri's story. b) Family financial counselors.
¢) Home economist and displaced homemaker. d) Job opportunities in international

services.
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Since the role of home economics in Korea has had little perception in professionalism,

the following issues require immediate and serious attentjon to enhance career opportunities

for home economists:

-Employers and government’s reccgnition of home economist’s value,

-Home economist’s attitude to enhance their value, -Fair employment and sex discrimination,

Curricula adjustment, and -Support from women’s organization for employment opportunities,

fair treatment, top jobs, etc.
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AVA (American Vocational Association)
HEEA (Home Economics Education Association)
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