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R.1L. Nelson, the Selection of Retail location.
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0. Applebaum the Dynamics of store Trading area and Market Equilibrium, Annals Vol. 61.
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10) J. Johnston, Econometric Methods, McGraw-Hill, New York 1963,

p. 227.
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12) K.R.Cox, “The Genesis of Acquaintance Field Spatial Structure: Conceptual Model and Empirical Test,,
Behavioral Problem in Geography, Northwestern Univ., 1969, pp- 146—168.

13) J.H.S. Bossard, “Residential Propinquity as a Factor in Marriage Selection,” American Journal of Sociology

Vol 38 (1932), pp. 219—224.

14) E.O. Laumann, Prestige and Association in an Urban Community: An Analysis of an Urban Stratificiation

System, Robbs-Merrill Co., Indianapolis, 1966, p-141-

15) F.P. Stutz, J.O. Wheeler, “Spatial Dimension of Urban Social Trade,” Annals of A.A.G., Vol. 61 (1971

June), p.376.



E xojtHe. migdel A FTEeF i e
HFEAA T Aol EEoITH. A EHkel 4
o EEL S BB FHk FRE o F
ol A of7}x] FEe] Hhnrl gt KEel
Eizel wlss o R¥EBG] vebde

& feEe] How HEE AEv AR
EHErt ¥ EREE Rol=z fife] FHE
ot Ffgo] & wiztx] A Ho. =g FH

(EE 1) BEHKHR

(@]

Py :
Pl b\

D, D.D;

16) oj= #igiol A WS 271€ & o] TE 5
J=4A4, i=d4A9
Wk=A4Fo g BFEZHER
PiiCi=i A GollA] JAARAA o2& Fv]as

7b Aol A fgol
(=% 1 B8R

g Dol Ao Higel Pyojel & 4p&ol D,
A D, 2 vl Hfe P2 =lv, = (Higol
P4 Pioz o=wl #HES Dol Doz
% HE WA debdeh 3 HBERS
Dy ol o] Eig(Py)ol =, o] Bho] FTEer #h
B FHgel =& Foldh &, TS fuamhag
o] —%HE £ oA e Av AR ke
Aol e K3 ER—FKED, Pool & i
BERKe) BRI HE/ Rirdoh mHE#
o f—#pol e A—3tch. 23d, @] &
ol et WBERS gebAE Rl FHlol .
e M = e FTES 4 dhie MRE
maRE B 2d =3 29

HojAw (L L EeH.

A,
ci=ix ol e F aulA4

EPquwk /‘Jiﬂ“i T "&7@7P91 HE BRE FWEY R Kol gkalA 2epAs, F

Bb=" 3, '"—i FAAE A% F Ut
H_l/P

Dab=% LM Et

Pa=a @iiEe 7%

Pb=b 59 7%

a9 5 AR0e AAE 5 470 7l5e] BE ASE 19 33 2ol 2 F A A5l HE A

= 23] 49} o] vehideh.
12| 3 Probability contour
For consumers shopping

A=B
g o] BEpl glelA
1\‘:%.“-;1-;(1 1:1'n
Mj=52 %
GieiolAl §7Ae g
gy gz Si=% ¥¢ ¥4
Dj=%4 2 olehd

z=X X tijxij
i= lJ 1

=k, Z xij<si o]ojof Hv =

175 4%

ZXU Dj
=1

O
¢"‘
'.'-
»IARI\F'I
| 3
' ba,y.
\' Sy,

a8l 4

PROBABILITY CONTOUR

FOR CONSUMERS SHOPPING

/

/‘c}?Mj ‘F’EMW z7t Hazt 54“ Foll A FEL o] Fe] vrhdr,

18) R.G.P. Allen, Mathematical Economics, London, Macmillan Co.,

1959, p-20.



(8 2 MEMI R

G- R

A1)

EEEES
D

D

T4, ERI EEgEY fRE 29 =3 33
Zet. 19)

(ZE 3) [Eme Wi AEHAAN PUEE)7
m B BE
Pant ol whel m i

Aol A e HiEE
T P+mt 7} 5= @
P H r7A gl
= P4rt 7} 51
Al el ri
i BAA Py BT

P:7lA t: 2%v9] m: Az e BA tS
TRER Eigol Hok wheba] r Rl A o Hige
ol A 2 JER(P)A rt 7} Mns Eigel ot
ool whe} r el EfES e AgE rtabg w4t
FHEoz @wae AA Ho oeb, HERES
REERS BHN A & EHgez 248 4
Ha 33, AEEE KDY THEE T4 &
Ko FlEg Belw Aol RhAlelch oo whe} fiy
e Bl vebA wlaielrh P

B Z£71 ¢+ iRy 52F)RA Y
= HEBEE fiHdA KX dhe BREY +
dv HRE EED ol

(28 4

¥R Mg D

23, EIE HRHS BES uw =3 45
7t

a8l 5

Probability Contours for Consumers
Shopping

kil =X A
a9 Hizge Po
], g7} qell4
q 2 =y Hige
Pimte}& Hm
A "ol A
A R B
o iAol u}e}
A g KM
o RS e

I dTh
(=8] 5

iR

44, HES EgEete MRE 2 =38 59
7tk B qol Ao EES Ptrto]s oA
Be Fo] At o] Bho] EIES RABE K]
o} o] g Woldw AEE) BREEE B
Hol vk BAE BAEY F 9 Ao o
Al A AR E sk (Max Economic Reach)
2 el d(influence)e] b FhE =lA 4
A #Eelth o] Be dAHW WH: FE
3A et

fEawmnen ahal A FE 48 R4 Py, Do
frol =h=i= Bl mEIEE)C] Rirs At
ol & AR WES HERS WEE &
iE3tel Gap ol fhe Wridel WIEY HEE
HA gl whaiel e,

BREE REe EES KT B2 &
KE TREAAHE Aol 2EL LEolnE =
Z 6014 D7t A4 #H/h=] o] D-Curves} C-Curve

19) B.).L. Berry, Geography of Market Centers and Retail Distribution, Prentice-Hall, inc., Englewood Cliffs,

1967, pp-60—61.

20) T.H. Stine, “Temperal Aspects of Tertiary Production Element in Korea”, Urban Systems and Economic
Development, Papers and Proceedings, F.R. Pitts, ed., 1962 June, pp.68—88.



7 A EE He XelA, & P Dol A Bk
o mEel wES = Aol
(= 6 B W% (2 HEk
HREEE Hel
b Hl lelal A
7F R = HEK
o ATl A gk
BEE WESts ik
e A= 74A7 9l
o, A71A = Br
153 HREE, WP
o 7h= HHE#(fre-
& BEste Wl HErEn

quency) o} TS
FHAE EASG

KETH R HEEY Fahtkme fifiel
sl A& BES Yoty A3 Al B
14089 Fiis gl 7b gHEobe] AAE W
Ha A} re,=0 3827} slgioh. g, JRETHEE
3} kgl JHe HES RHRE 29 7,,=0 9671
=loivh AT RITEE S HESY BG: At

28l 6 Consumner Travel Boundry for

household with essthaary average

mediana income
L&
@ M: Market
&

v

Yo

M: Market

<aasumeir 1rrav Boundn for household
with greater than aveal media income

91) AALAL. paye e EIXY (SIS

IATERE S BtRR T o] Aohe AL 94 gl
of. = BiKH#Ee] e JHat B JFel glef
A IRITIREE SR BARY: el & JEelA e
72,=0. 860 ¥, & Jdol A & yp.=0.31 & 1}
eltch. EE E BHde BRE e
= BET A7) ojd ol o g E
deln)E, EEE AHHS] FiE tEA H
A A4+ BRE WA A BREo=E
SR g mREe 4 $(2y 68%)
 Fifge] &5 9 A s ikKfeha® = §
%] vehdot. a9y, e E RGER
7y #x, GEEke vehva 9z, FiEs |
Beote] BRfRE ro,=0.37 o]tk E#®pIez s
A Prigol IRFTHRMEC] WS BB n)AgE A
oj e}

T, HEREE] BalBAL A FES
€ RS vd g8 2ok (3 2—-TOZR)

(B 2—@  ferIBsflc BaEE
5 e

AL® | AT | 2AF AFER| #t
A 7k o

% % % % | %
¥ 5140 30122 29 35 12 31 15 326 25
10 |148| 32 130, 31 68 32 36 18 382 20
15 | 52 11 67| 16 50 18 38 19 207 15
20 | 64 15 520 13 49} 17] 46 24 211} 16
%5 | 100 3 & 2 7 2 24 13 45 3
30 | 34 8 37 8 013 7 4 118“ 8.7
35 00104;1005‘0.3
0 | 4 1 6 113 4 12 6 35 27
5 | o o o o 3 1 2 1 5 1.3

it | 45| 100] 423, 100] 269, 100 196] 1001342 68.8

B R 2004 2w SRV o 2 kel el
uosleh B o1 10 SLiAel Eel
Sl WHE v wbeba gleh pRlE ¥,
HEBA 5, oA whelA Foe Wtke) &
45 o Be WS W', N
Rl glejAl sk 3bo] FEe WJike] W&
AL g5 AL e H'RL Yok

dHd, WH FAH deiM Hiwe RS
#oh A FAHES KFES ¥ fiks) 312%

V (NEf—(Zfx)2) (NEfyi— (zfyf)zj

A 1+r N
22> A4A. 2=1.1513 loglO—»1—+r o] g

23) H.G. Barnum,The Range of Goods in Rural Area, Univ. of Chicago, 1961. pp. 10~45
Mayfield=. Annnls L111e 4 wlsg RZe-2 Pk o}



E2—® FRATEFM ﬁnu#!ﬁ G
i o el T
A2 F %‘Jﬁ}vri 23T HEEF it

A 7} ‘

: | ;J“%i w % %l %

82 9‘ 15 19 8 8 3 4 &
011 37 18 3 14 6 25 8 6911.3
50 2 1 712 16 718 7 43 7
2 8 1w 9 15 37 17 55 19 10717.5
2 105 3 5 11 5 18 7 33 5.4
30 - 5 17, 10 17, 70[ 34| 88 30; 175 28.7
3% 0 0 1 0 4 2 3 1 & 13
0 0 05 3 5 42 19 56 104 17.0
s 0 1 0 2 1 14‘ 0 17, 2.6
it 2 1ooj 58| 100; 212| 100 283] 100| 609 31.2

#hE7L 68 8%7} Hpew.
MBI Bae Be, ReEmEs 2ammel
72 higer order goods-& Hi#fffio] = Fiifiol
ARV ZE st 32 low order goods-
fEA Gl Wk w3 ajide] A RfTIRRS M
W oA 305 LIRS HEE Zbe Ao 4ol
o WaAE 2d NeEEe 7S 30~404 A
ol ol Fhgfel 4 RG-S WA, e A%
10~20 7 Alel o] Hiffol U+ MLEE FlEs =
Aol wr#kelvh WAl s A ReRe
o3 Aok AR, KBS #Hyew
ol FlAlsta, Jidki, X2AH¢ 4%+ &
At A RIS Bedh (B2 73R
ABER AR BREGENID

| ot £

I

(=8 D

9
50
45
40,
35

25
20
15
10]

T E BT DU BT S0 e B
s A slolA b wo ?lfﬁﬂ" g fi] -2
4hg w7 =oh. #rie ’J‘ﬁﬂ' e Blgs
e =l D E FHRE PR {i]@ﬁ“ T
< Fiskm 9l

&, pidA HEEARES 2 e 2
o (23 2KD

24) CATS| A1 9] §frol (K5H, 70%9) BEHHE BEFHKS FAIT, 0% fHRe

glr}. (Chicago Area Transportation Study)

25) BHIKL MiF TSl Koty 9e e nﬂﬁ%] ol o

Zro] e
26) =¥ 2&F

od Moz e Aol B A

(=8 8 AREL TR RGN D
43
2
25
20
15
10
‘ ; 56 7 8-9'10111‘2;}'1‘4_1‘516 17 181?5521222324ﬁ’i
(HE 3 Ec‘ﬁ'zﬁﬂﬁl‘ﬁ]ﬁ& (D
I & , e
o | 5 Ji | ,\g,ﬁe !'9‘7&‘rr ‘ %—.'n-
HEMAS | 381 81] 430190.6/ 183 38 100 21
#h # 27 5 120 3 47 9 84 1s
HOEOW 12 204 57 12l 199, 41
el 429 29 6180 37, 43 9
X x4 ek | 13 8 7 1 120 4 54 11
it 480! 100| 480| 100! 480} 100 480 100
€'Y i RlERFRIIE I (IR FD
- Q)R A & a
- ;ﬁ'} | A ER A
A A R B
M 78 16 65 13 188 39283 59
g oo 68 14 70 15 90 19 80, 17
o w120 25% 111, 23 89l 18 49 10
A 221 4 r234‘ 49| 114 24 69 14
5t 480 100 480‘ 100 480‘ 100 480 100
ki 3011/‘% ik ﬂ}—er 7EL°l u}ﬁ%}?ﬁ%
%ﬁfr&‘r FEMHES FiHse, XEE &

#HEE PR, A$BEc BRE FIAE
gt Boe Ae & 5 A

= HEEEN A (2 428 ZEE, |
Mg SR /b8 RoaEEl (EEME dige &
ey, X7 AEBRT ARLIlv &l
srhe uE s doss B WAl s
o} wha A EEES R B T OEOM rd
)E° 7he ol Fez vebdt Utk ol 2

£ Boll A feviel dip EmEels 2 BHR
melu kA i AN W #lsel et G
128k webd FEY Bl & Mk
£, Alew AR Ao 2 ok fEael
2A ok A, T BOFE S v

Fpgae #E71

THRBES, BEARMEY G214 wevlet



= ES

HEE ARz Fifsislis Hiel
A BHe HEe) st 2oz EHRE
wel BENA BinE BRI Aoz 4AA
W OBOEE RS st Ape HlLoe®
o B e MEE BA 3 & 7
WEE, AFMES 2 £ otk Y
gAY TER #EKE gre|gte} CBD z ¥
o s oA @ty BEB £ A4 $e
A WHEET oAy, FEFEY AR
B A5 A4 7t Ax

HEESC] MHRES s+ ol Aol A
2 B I AL HFE 29 (F 582R),
(DOWHREHE g @ORBBGEEDR o
(BZE@e) BRI (WOERK] Ao GO
ol ¥k (OFEDsD. Foz Yelgd. o7
A 2 wbeb o] JEMESL SiEe] WEE B
Vel glol A 7lg mEI ERCl sHa gt

(B 5 E R E X
B 3 134 28%
= 7 108 23
ko & 105 22
H ® 95 20
e * 22 4
# 4] 16 3
it 480 100%
3. HEmaT.
HREEY RS REA+ EHR] Folart

£ fEEs] Asd g3 e I FEs
Aok &, ALl BE 480 £ HEEES HE%
o7 HHEY BRE o 29 33 2o

HREL o= WHE 7tu, £ o= #iRel
Ttk WEEY K% e BrCyl 2
el whe} Wbt = RETA ™WHEH m
BHEE, HEE] Bk S HET HME 7
A MEE o477 A4 AR e W
GRS R

Xy Xp Xy X9 & Uil le i e
Aol A HEARGRE B8, #H, B¥ Fhse
oz MHBAMGAT ot oAl dal A AERE
o AelA kel 7H3 HBARGZE Ate A&
& 5 Ak KR FSAKHE, BE Fb,
HEKES S5 vy, WHE F4HuS

B M, HRES B HREET
BAE Al

HEE KBRSl KW A o
i BEGMHEZEEOSH gl W3 BEGH
BRERPON B HESHS AP o F

Himske

A HHEZREE EHRPBBEBHEDZ
ERI, olE UL + U= BRUABECOR LY

Bow AEARY isKE(AKABD)E &5
= B AEMC BHAHE #EKE X, 2
] B, HMNK EEEY FakE
(X °](Z.6. 7. 8 92I) MERTEELZHE
of &S viAthE BT RirsEe miksk

(E6 AKAGD ED BRGx
i % ! %
At 19 4 3 9 9 |13 3
1~2 8 17 % 4 1 2 1
3~4 ' 179) 37 A% . A=z 3
5~6 | 96/ 20 4 o 185‘ 39
7~8 43 9 + + 13 6
o~10 |30 6 3 | 17
11~12 | 12 3 3 A o | 87 18
13ddeld | 18 4 A od | 3w 7
s 480] 100 A w133 7
it 480/ 100

(E 8 0101'—I°|!&(X3) &9 01”1'—4°I ﬁﬁ(n)

T T 0% %
% | 163 34 31-35 | 22 5
s o= 2 30 6—10 | 131 27
s1—45 167 35

& w1l 46-50 | 79 16
FN F 031 6 51—55 48 10
B T 56—60 | 25 5
| 61 . 8 2

450 100 § s 10

At = MRREAN HY BEERKES LBEK
2 33, oo HES vlAt WEE MUME
Xy Xo X5 X2 33 23 3 FREAE
A9 T,
T35 S i 8
y=ut, + 51 X1+ B Xo+ B X+ 8. X,
y=uy+ P X+ B Xo -+ B X+ 84X,
y=i R R E

27) G.H. Orcutt, M. Greenberger, J. Korbel, A.H. Rivlin, Microanalysis of Socio-Economic System: A Simulati
on Study, Harper & Row, New York, 1961, p.161-227

__48__



X, =Frigkdg
= #HE KB YD)
Xe=REE(HRE)
1=FlKkECI W)

o 74 EEEHE Hi#E(qualitative vari
able)o] m2 o] & EHEMINA @godd o Hoh
o] & Sla| A FrBAK¥E  LiAe #EE Dummy
Variable #*® g Ei% g}

BITREN oA X X, X X, B# 0 ¥,
¥s v BERY MfKe 423 2 &5, BB
#El 714 HMEL =& AL ‘E‘ﬁ)ﬁﬁﬁr *
7P, HAERES RES A9t MR
Bl s FE& ¢ 5 Yo, —ﬂ&'ﬁi% B|E
ol A S vIAA g+ BEE BES HF
o} ool MEEEREE LY, EEEA 3
ol M Friss HEMMIL HEES F 22
o, HHREES o] —BRITEHEEA 3l
BHEA BES HWES 2 A ¢+ 3
. 49 A%E XAE BREBEL R
E HfR7 e, ZREHS B AEEEY A

TIRTEE S| MRfT

X1 Yl —Y—> Y2

X2 YoY%

X3

|
|

X3 ' Yoy Ys—>H1
} Y1i— Yy Y3—>Y2

R AR WRfr

x F Y —Ys—Ys——Ys
) ’ Yo——rYs—Y " —Ys
x3 ’ Ys—— Yy —Ys
% l Y'Y Ys——ys

S 9= WE e A & 4 Yk
D, BHWE QoI 2E A Listel EA
234%, WA T Pol BT Sl K
B BB 2 mHe Bt Ao HMes
ety e FE EH 480 &4 335%013}
£ 70%L kS Aol HAolE Ae e 7}
Ak EHY dAE T HBE %Uﬁ%?&n}t
ol ek

28) J. Johnston, op. cit., p.227,
29) HATAA T BFEN I FHE B

30) HAADA S WES A FHR FEl oA AP

31 y=u+B X1+ B2+ FBX3+ gX4

TR MG B
n Xy X X3
Y2 L e ]
ys X X3 X — X}
Y4 , X A3 X2

HRITENRIIAE SV

Ys | Xg———dXg—X|— X3
Ye | XXy X—>X3
y ‘ X—— X Xg— X3
Ys ’ Xg———X3—FX4—>X1

Aol A BE wpsh o] —RHH BEEE A
Folvt B, #HESN= & o] veint
ou, i, BHEE BiFd SloA s B
Hol BEE factoro]w], iF&EHH B oA
€ RS #Eel MET 2 HIRBEEA A
ol #;Ltish MR7l e AL #HFoIH, 7}

X BFE7E A AL ERolch Bl %
% A& factor & Fifgelw, BlL# EES
factor 7} o} Sl AL #HECI I Fans:

BfEEstedl gloA Bl 714 & BHEC slx

ReH, 7 BFE g AL Fifelad AL
& 4
. & %

XA, RERES] ER) BF RE 4kl
A FEES %7 —ET BT 24 A
= BO7t B2 e HHe HELKRSY 5
Fizb wigel Aok EMie HEBFEA O W
o] #teol AA FA=o] Newso] B, R
WEES 71 THge] olAE & BFX =x itd
o] IfpEEe RECY € 43F #EY fBEE
A A = o

s REY FHERS R BXR, LBEYN
EiE, ERVER, £EM BEEEC BAMN E
Foll = $EFE(access), Aok &= (visibility),
o} e (utility)5-o] =, LEAA A& RREE
(competition), Z&@EEE (traffic)5o]r], Y
ol Aele LibHIE(Zoning), Me(tax), FFalHl



Ee(license)z} 1z HBHKEYQL ol RHi(cost)
So] Qo #3 @A BERFAA RLS
ZE AL WS H{e2 3+ hinterland 7}
FAR oA F8A Ak AnEE, X
3%, ZCEMEN, ZOEMM FUE FTEERECL RIEE o
ABEE ol BHiid HREs Hucde
HRES FIEKE HERE, 8, B¥E S
o & BEE uAY.

i) Rarshy) A€ T|EESL Foloks)
o, ZHEB7F HL 7%+ Min Economic Range
7} #oF 319, ZTREE7F & 73 ¢ Max Economic
Range:= Aojxlch. A, FEI AL 7 felx
Min Economic Ranges} # oF =/, Profit Sur-
vival Threshold} &-¢ 4& Min Economic Ra
nges AAH webd, digel Kiretrl 94
A+ Min Economic Ranger} #oF =] = Max
Economic Range & Aof o). = WE A
Thresholde}o] BRfRol A BEE Juel #dhel Thr-
esholdw t} ztis} 7roloput [y A 6] BIEESH
o, 2 RE A$+ miPRzel o A% =
3 Widn B olM HAME Bfe &
J5e] EfkdaChigh order goods)& Eik¥ qtF
FEE 1ol Ackat Wisol WMard .

Agold HHBE FE WHEEY HRes »
H o3 Ze HEE A Yo Ad=z
e AAE = REr BERNe g o1
= @] EAY g o, HiPE Fe
A& BEgels = M2f e J7E R
A gz ok BAE, HHA HHA B
(indifference Zone){eol| REfEsle HEEEL B
oot HEE e mas Rt RIS
%S BEVE it 28, 2 B
7bAl e ¥ E R Ao svige gtopst
£ Aol nEelvh AR FRF #iH B
AlA RER HAEEE: AEE mee X
EE FETES #Ei7)E sl E24BE
© BRES 837 E B viAzE, iR
Eell glelA EaE ERZL Ao FEEEe H
RERRS A ME m%S #arl & Bsd %
2B BeBREE T BONE B & EHY

‘..J

L,

o A E, HBEE EEl oA H&am
2 2R Uk BEEES MEE e
15~20% Atole] Eimes s, HBBEE
HbE 10~15% Alolo) ERE KTH7S ut
ok GH, WmEEN REMES LEE
20~30% Atolel FEMES BRShY, FppEd HA
BEEE 10~205 410 o) EMES MTe]E ut
b G, EAS AEd QoA s Wi
B vlms vl HES 30%, HH7h 0% &
FIRS gloh. @l gdodNE ReEmEY 2
ZHEE EHffe]l WX, ZFEES HAERE:
ot o B Hol kel A=, FE
3 HHHEY, EEst HSRERAN BHiE
TS HHHERST 23, EEo BF8EE
ol A= @Ml o "ok A HHBESIY K
Fi3EES sy BHEESe EHExs
vk o] R RITHE Kol Aok olutel B
EEgES 71 3 wel Be 2AL A7 E 4
shel, HEEEZ Hol £ EE AT wlale
Aol WHEESY —i¥Ry Kol o

olzl g Htk g WiEAS Fi& BHE Foal
72 drlel = HEAY, FHENE FE, BE
o f@H 5ol Yk xRS S E i
Ao} F BHEEAE Fifde] 1 20, oo
o] @i #HAolrh HOMERE RES LW 9
oJAE HHel EAY BEL nAz, Elo
RSl e PFifde] BB mlAc ¥, HHR
ol glol A& Bgel b BEY BN = v
Bt el FuiAe ERe s ok #
ATE Eigel ML Fiffel =& MG
Jb U W - EERIE BEC oA Bgol
EE factorr} slejglm, —giigel A ol
BAGEL sl

g =]
2§

AFsHed Bad APk el
| A Ee A% e AL Aol

i A E FA g e, EFAAzE A

o
i
I"-?‘—"
o

oo
[«]

32) B.]. Epstein,“ Geography and the Business of Retail Site Evaluation and Selection,” Economic Geography,

Vol. 47, No. 2 (1971 April), p.192.

33) W.A.V. Clark, G. Rushton, “Model of Intra-Urban Consumer Behaviour and Their Implication for Central
Place Theory,” Economic Geography, Vol. 46, No. 5 (1970 July), p 486.



T AUt 9% 2P A weloA
£ F+ AYY e
L oolelyel ae?
DIT DEFEE ®IF DAE O
2

2. w1 o) vhol &9
T 30~35 @ 36~40 B 41~45 @D 46~50
® 51~55 ® 56~60 O 61, °
7] g eSS Aol e A &
el F47) wpah .
(DA ZAYE e AAUE ) g

kel zetelold, Algseleldd, A5 5
el e, ololz] =Ele U uy.

3 A dFele A7 F Age AYd A=A
ds Y (O AR AFg FrAR 4
olell Y= &F%F

3 HF AEE AEE om & oo
2 77

A. d&33F

1 A=

O PAEAF @ Aol =) @ W3}
A4 @ FEA4

(2) A3

T Al 245 @ A $=44 @ 4 dH5g
@ A5

Q) A7t e Aol A7, w4 24

DES + @A1 % @A
B. Al4F % AAF
D B

D AhE AR © AstCehlel =) @ W3
AE4H) @ F34A4%

(2) A4

D A=Ay

@ AF=AF @ AHF

@ A¥
(3 Ad7ke B Zee AR A 24
=2 @A4E @A

C xz%

O B4

@ 7PAEAg @ A7l s) @ W
A@AH) @ FIHAR

@ A4

O Al=AY
@ JAF

(3 AlA7te whis el A7 oA 24

@ AXEAY @ AWFY

Oxxd @4 % @A
D. A<+
D B4

@ sAAEAR @ ArHeHel =) @9 3hA
44 @ FEAR

@2 Ay

D AEAY @ AFEAE @ AdFe
@ A

3 AA7te Wy Ae e A7, A 24
o

=y ¥ QA4 F

4. AdFe zHge?

@® &, I, o @ Fd @ A=Y @
49 ® 4 ® FTFY @ IAY =
s @ 71

5. A 719 93T FYL?

@® 1=kslolsl @ 1~22Hd @ 3~41Y @
5~61d ® 7~8xd ® 9~107HY @ 11~
12 13uk8d o] 4

6. FolEAZH FOEARE v, A
e ol g HIAATIA?

@ dHFARE @ FHEAR

(D = fdale FAolet el ?

©Ag @a2%F @74 DAL ®A
4 ® F3(3W)

(@) Hxolz M7 Aol 7hxal FA"o v
B g dol & TR & ARl Zh

@l @ e

® Al



Consumer and Travel Movement

Resume

This paper attempts to describe and evaluate
the functional role of consumer and his travel
pattern as a element of market location in the
Metropolitan area of Seoul and to analyze
the determinant factors of consumer travel to
hierarchial and functional markets.

Three hypotheses tested in this paper are:

1. The determinant factors of consumer
travel to different markets vary with the
personal characteristics such as amount of
income, age, occupation, and educational
level of the consumer.

2. Consumers may go to nearest market to
buy daily neccessities such as vegetables,
fish, and other foods.

3. Consumers may travel to markets with
large selections without much considerati-
on of distance, which results in expanding
the trade area of the CBD and reducing
the subcenter counterpart.

In order to test the validity of the above
hyprtheses no. 1. and no. 2. 480 samples re-
spondents were chosen at random in the Met-
ropolitan area north of the Han River. And
Extensive Interriews of consumers were taken
in 6 diffe rent markets as a means of testing
the validity no. 3.

Materials collected by the above methods
were analyzed statistically with aid of a

computer.
The results of this study may be summarized

Woun Sik Choi

as follows:

1. About 7 out of 10 consumers go to market
on foot, and about 8() percent of this group
select markets within 15 minutes walking
distance from home. The distance to market
has been proved a significant factor in market
selection. Several categories of market selection
are identifiable from the respondents a question
asking what factors help you decide to which
market you go. These include distance, familia—-
rity, traffic flow, Price, store facilities, and
customer service.

2. Consumers travel farther for higher order
goods than for lower order goods. About 80
percent of the consnmer interviewed travel up
to 10 minutes for daijy necessities and 60
percent of consumers travel up to 40 minutes
to buy higher order goods.

3. Findings based on the data analysis show
that consumer behaviour varies with individual
characteristics such as size of income, age,
eductional level and occupation of consumrs,
If other factors remain equal, the consumer
with a higher educational level goes more
frequently to department stores or arcades
than to the neighborhood markets and the
consumers with higher income prefer to go
to supermarkets. In general highly educated
consumers prefer the shopping center in CBD
to that of subcenter, while consumers with hig
her incomes go to shopping centers in subur-
ban areas.



