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Z 1} (Process Modeld)

= Bootstrap F=&*| Bias-corrected 95% Cl 0 =
B SE t LLcl uLci
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+ **p<0.001
* LLCl:Lower Level Confidence Interval, ULCI: Upper Level Confidence Interval, Bootstrapping=5,000 times.
<Z 5> OffE 1} BEM ZHZE Z1H(Process Modeld)
= Bootstrap =&*| Bias-corrected 95% Cl 024 2
B SE. LLCl uLci
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* LLCl:Lower Level Confidence Interval, ULCI: Upper Level Confidence Interval, Bootstrapping=5,000 times.
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The effect of Individual Entrepreneurial Orientation
on Entrepreneurial Intentions: Focusing on the Mediating Effects of
Cognitive Competency and Social Awareness

Kim, Su Jin*
Kim, Jong Sung™

Abstract

This study aimed to confirm the positive impact of individual entrepreneurial orientation on entrepreneurial intentions and to investigate whether
cognitive competency and social awareness of entrepreneurs serve as mediating variables in the relationship between individual entrepreneurial
orientation and entrepreneurial intentions. The results of this study are as follows: Individual entrepreneurial orientation positively influenced
entrepreneurial intentions, cognitive competency, and social awareness of entrepreneurs. Moreover, it was found that higher levels of cognitive
competency and social awareness led to higher entrepreneurial intentions. Additionally, it was demonstrated that cognitive competency and social
awareness of entrepreneurs had parallel mediating effects in the relationship between individual entrepreneurial orientation and entrepreneurial
intentions. Based on these findings, this study provides theoretical foundations for research on the relationship between individual entrepreneurial
orientation and entrepreneurial intentions, which have been relatively underexplored. Furthermore, by identifying cognitive competency and social
awareness as mediating variables, this study opens avenues for academic expansion. Finally, the findings of this study can serve as practical

groundwork related to individual entrepreneurial orientation.
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