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ABSTRACT

This video is based on the newly emerged next-generation Media 360 VR. With the development of technology,
digital content has developed and the opening of the COVID-19 pandemic untact era, people have found content that
they can enjoy without going directly. 360 VR is a next-generation media that allows users to enjoy content in a
three-dimensional manner as if they went to the site without having to go to the site. Using this, we would like to
study the effective creation of local promotional videos.
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