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F|Y=: OTT AB2(OTT service), Hlt]o] =

(media contents),

A2 34 (analytic hierarchy process), $-A<=$] (priority)
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I, Theoretical Background

1, OTT service
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Table 1. Previous Studies on OTT Service

Researcher Factor Classification
Choil 5] Connectivity, Protability, Integration
Information Acquisition, Self-Showing,
Choi et al.[6] | Convenience, Entertainment, Relational
Formation
Kim et al.[4] | Contents, Platforms, Terminals

Kim and Lee[7] | Using Behavior, Contents, Function, Cost

Good System Quality, Ease of Use, Easy

Li[8] Interactivity, Good Program Content,
Habits&News Program
Movement, Contents, Visual, Auditory
Lim[9] Senses, Economic Advantages,
Easiness, Images, Services
. Medium Usability, Socialness, Mobility,
Lim and Lee(10] Contents, Habitual Use
Rho[11] Rest, Self-Showing, Entertainment,
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Information Acquisition, Content diversity,
Ease of Use, Portability, Convenience of
Service, Economic Profit

Yang[1]

Convenience,
feasibility, Entertainment and Deviation,
Connectivity

Ubiquity,

Economic
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lll, Analysis of Research Model

1, Design of OTT Service Selection Factors
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Table 2. OTT Selection Factor
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Criteria | Subcriteria Explanation Researcher
Yang[1]; Kim
et al.[4]; Kim

Charges to be paid as| and Lee[7];
Cost OTT services are |Li[8]; Lim[9];
used Lim and

Econorm Lee[10];

conomic Rho[11]

Feasibility -

In OTT service, share
Account : .
: one account with Li[5]
Sharing
others
Discount events and | Rho[11]; Park
Promotion | coupons provided and
through OTT services| Khang[12]
Quality of screens Lils; L'm[g];
Screen ) Lee[10]; Park
) provided by OTT
Quality services and
Khang[12]
Lim[9]; Lim
Sound | Quality of Sound on|and Lee[10];
Quality OTT Services Park and
Khang[12]
i 141
Apps. Web, Ul Klm.et al.[4]
Design | appearance and feel Kim and
System :?] OTT services Lee[7]; Lim
Excellence and Lee[10]
Fast processing
Processing spged \.Nlthom Lim and
Speed loading time and Lee[10]
b buffering in OTT
service
Information about Choi .et al_'[G];
Contents : Li[8];
. well-described .
Informati o Rho[11]; Park
content within the
on OTT service and
Khang[12]

. Use procedure and | Kim et al.[4];
Simple ) ) ) .
Manipula manipulation are | Choi[5]; Lim
tion convenient and and Lee[10];
search is convenient Rho[11]
One content is shared | Yang[1]; Kim
in the different et al.[4];
platform and terminal | Choi[5]; Choi
Portability And Watching et al.[6];
contents is possible | Lim[9]; Lim
in the desired time - | and Lee[10];
space Rhol[11]
Platform and terminal | Yang[1]; Kim
Conveni Connecti | cross or link around| et al.[4];
vity the content to be |Choi[5]; Choi
ence
approached et al.[6]
I ——
ntegrate individual Yang[1]: Kim
platforms and et al.[4]:
Integration | terminal IR
ntegration enfmnals to expgnd Choi[5]: Choi
their unique services
o et al.[6]
and capabilities
Content
recommendation,
Additional content follow—up | Lim[9]; le.
Function and storage and Lee[10];
capabilities that Rho[11]
reflect the
subscriber's taste
Diversity of
categories (genre,
Category | country, and feature) Li[5]
provided by OTT
services
Kim et al.[4];
Li[5]; Lim[9];
Diversity of Contents Lim and
) .. | Contents| provided by OTT Lee[10];
D t )
versity Services Rho[11]; Park
and
Khang[12]
In addition to credit
card payment,
Payment various payment Kim and
Method systems are Leel7]
supported using
mobile phones
Relief and Rest | Yang[1]; Choi
Rest through the Use of et al.[6];
OTT Service Rho[11]
Playfuln -
. Yang[1]; Kim
ess .| Fun and Enjoyment . )
Entertain et al.[4]; Choi
through the Use of .
ment OTT Service et al.[6];
Rho[11]
It is easy to
Inquir communicate Lim and
Uy inquiries from OTT
Function ) Lee[10]
Respon service to customer
siveness center
. If OTT services are in | Kim et al.[4];
Quick . .
trouble, quick Lim and
Feedback .
post-service Lee[10]
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Table 3. Synthetic Weights

Goal Criteria Subcriteria Weight | Rank Syrjthetlc DS Amax | Cl CR
weight rank
£ ) Cost 0.523 1 0.089 3
conomic Account sharing 0.304 |2 0052 |8 3.000 | 0.000 | 0.000
Feasibility -
Promotion 0.173 3 0.029 14
Screen quality 0.355 1 0.056 7
Sound quality 0.160 3 0.025 16
System -
Excellence Design 0.072 5 0.011 19 5.007 | 0.002 | 0.002
Processing speed 0.310 2 0.049 10
Contents information 0.103 4 0.016 18
Simple manipulation 0.304 1 0.056 6
OTT selection Portability 0.268 2 0.050 9
factor Convenience Connectivity 0.163 3 0.030 13 5.005 | 0.001 | 0.001
Integration 0.112 5 0.021 17
Additional function 0.152 4 0.028 15
Category 0.332 2 0.077 5
Diversity Contents 0.511 1 0.119 2 3.003 | 0.002 | 0.003
Payment method 0.157 3 0.036 11
Rest 0.381 2 0.080 4
Playfulness Entertainment 0619 ] 0.129 ] 2.000 | 0.000 | 0.000
) Inquiry function 0.250 2 0.011 20
Responsiveness Quick feedback 0,750 ] 0.034 12 2.000 | 0.000 | 0.000

2. Priority Determination
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Table 4. Weights of Criteria

e System Res
o omic Conven | Divers | Playfu .p
Criteria . | excell | - : onsiv
Feasi ience ity Iness
" ence eness
bility
Weight | 0.170|0.158| 0.185| 0.233 | 0.209 | 0.045
Rank 4 5 3 1 2 6
Consistency | Amax = 6.013| Cl = 0.003 CR = 0.002
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IV. Conclusions
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