2UFEF o]

%]

o
ol
1o

£03| =2F M23A H235 (2015, 7)

24nicloiet & HlolE Otold 7[eS olEst 2

SALA|AT

AAIH°,

- *
37

A

R sea, dEaset AEeAs

"B UARIA )=

7lEdTa

e-mail:cgkim@ut.ac.kr*, jmseo@web-d.co.kr**

An Youth-related Issues Analysis System Using Social
Media and Big-data Mining Techniques

Ji Ea Seo®, Chgan Gi Kim’, Jeong Min Seo
“Sangju Sangji Girl’s High School,
"Dept. of Social Welfare, Korea Univ. of Transportation
“Research Center of DCommunications Co., Ltd.

Abstract

Ao 2 & = 3
o L_—g_

Q=2

Arlrjole]

Aekg Bato] ¥4 ¥ 5

=

%= 53] oMy a“%% A= g HAAE 7he] Mn|tols 75‘*‘—& 4] tlo[Eje] mjold 7]&e E-gdto]
izl Had ZAle] Fakg WA 3 5 gl AlEl AR
FIe: 1) dlo]E (Big—data), wFol'd (Mining), 41| Tt]o](Social Media), %4 (Youth)
|, Introduction Il Related Works
2rlE £ olgsiel 24 vt} 59 eI K T o o o
F53E Holal e Had Aldis o2 AloldAo] ¢hxd3)
ofFolxA] o} ¢1e] el WiRta heste] Aoldae] sy 22149 vleld(Opinion Mining)2- kel $hdah 24 wtiel
A Qo7 Zw ek £3] AA ol slwZe], otk upsey /T A5V BREEM 2% o2 AR Eduo) g A} Sl

So] sy} slo] Ho] B Ravtso] ake A 354
9 AR oIS g, el BadEe F2 debloly
SNS 59| 2 vltlo}s el A7]e] ¥ 1A uE EHshe

7857} Bk ol B =l e 24 u]r:]o1 A 2
olg3te] 1B dA g S BAHshe AlzElS Ak
A2ES A8slr] g8 ASEE Aol X8 orluSEtw
16‘]-12] ?‘5’]—/@.54 o] ulo]_ Jﬂo])\_ﬁ_ 74];%]‘]/}_ 7{]:?_ uu7] ]—0%
adse] 26 skl F4sklt

CIBSH 7K. S si, 7jee) s vlold <) s

23 A% BHow ke 2w gl ealuel vlodelrke
Bl ~Eo] UA|E 7S %—5—]—_ AL B o2 st "l AEdX]
W ARE FEshe e AR Tles o8k Asdt
1] Aefera] A2k olgshe W, el e ARl

AREe] QX e olgshe wAE % w[2lel Ik

o =

2, 2u|Ud olold Zd

oA To e ZyHel ;ﬁ = 7je12e] ) (feelings),

HH(views), 7 (emotions), 2I'A(beliefs) E= L]-E}‘/‘rl?]- o] A
gt le Ak o2 3 HAo] e B3Ew, ol B8

7] o5t @ig 7Pz} S A8 o1 ARE So] Awr) ARt

93



b

0l

SI=HFE AL

ok

o
ol

%]

r
o

£03| =2F M23A H235 (2015, 7)

7P} a8k ARE 2GR 38 Aot 243 oWt 22
AT HE] 7] Fik oojddl A 7EE 2 B A
SentiWordNet[3]0] )0 o]5L 7|& tho] AlA22~2] WordNet
ofl 7 s 71k ol el dolel go] wolr) Fake
Azl Apolo o5k dHA7} EAIGCE

Positive

Subjective Negative

_, Term Sense
O : Position

<— SO polarity —p

Objective

Fig. 1. The Structure of Sentiment Score

lll. The Proposed System
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Fig. 2. Analysis Result
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