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Abstract

Many manufacturing industries need more efficient organization since the
customer expects a greater response to orders Due to this increased expectation, a
supply chain management (SCM) has become one of the most important methods
of competitive advantage in business today. This study has developed a simulator
for the supply chain management problem. The simulator designed to help
determine considering to the capacities and the costs of production and distribution
facilities. The simulator developed using commercial simulation tool ARENA and
the results of computational experiments for a simple example were given and
discussed to validate the developed simulator. The simulator can be used to decide
an realistic production-distribution planning in the area.
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