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Abstract

In this paper, we develope new goods for helping of increasing income that tube
arched POP by wusing PVC papers to PET plating films. General market is supported
with high quality POP by using specified goods and increased value of goods. Also, it
is easily developed with new material with re-combination of existing materials. The
purpose of this paper is that good design and materials of POP spreads widely not
only big markets but also small shops.
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