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ABSTRACT

According to common use of smart mobile devices, various services based on the location become to
appear. Futhermore, as the number of social media users using the mobile devices grows rapidly, the needs
for Social Media services based on location also increase. With proposing the method to access and analysis
the location-based social media database by standard SNS API, this thesis introduces technical methods to
generate and the information which users want to get and to service them by mobile in real time.
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7‘%’5‘&‘“%‘5&%6?9' User ID, Screen/Display name, Real name of user, Location, Profile creation data, User
Information) description etc.
ABxIR| S4 Author typefjournalist, blogger, scientist-), Favorite tweels, Types of lists sub—
(User Style) scribed, Style of writing, Num of followees, Author type of followses
AExIo) 8] Agefireq, of profile, Frequency of posts, Adding freq, of followers, Timestamp of last
(User Activity) stalus, Num of posts, Num of lists/groups created, Num of lists/groups subscribed
AP Far Num of followers, Num of mentions, Num of retweets/forwards, Num of replies, Num of
(influence) lists/groups fallawing, Num of peopie following back, Authority and hub scores
AR LHR Length, dala/time, localion, User ID menlioned, General topic/event, Named enlity in
(Explicit cortent) | the pos!, URL mentioned in the pos!, Hash lags used
A= Relationships between enlilies, Preferences, Sentiment, perceptions, Intentions,
(Implicit content) | Viewpoints, Trends and hol topics
Hyt 2 2 Linked news, blogs(explicit content metadata, implicit content metadata, posting
(inciirect content) | metadata), Linked images and videos
HA| Est Published date and time, Posted location, Posting method(, app of smart—phone,
(Posting Information) | webltwitter.com)), Permission, Receiver
T A Community size, Communily growth rate, Size: of strongly connected net, Size of weakly
(Structural Information) | connected net, Average degree of separalion, Clustering cosfficient
= Type{name) of relationship, Relationship strength, User group similarities, Centrality
(Relationship) and Closeness, Shortest paths
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