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Abstract

Owing to the deregulation, low interest, sufficient liquidity and etc., the real estate market has been recovered
in some areas and some investment products to the degree being concerned about the overheating., In order that
the construction and real estate industries, which play the considerable role in our economy, may be soundly
grown toward contribution of the stable growth of our economy, it is being requested to acquire the transparency,
predictability and trade stability of the international level conforming to the deregulation during the sale in lots of
the building.

For this reason, keeping pace with the trend of the construction industry and the current of the society, which
are more and more large—scaled and globalized, it will be necessary to solve the social matters and to construct
the more efficient and continuous construction management by widening and activating the field of CM through
scheme of more specialized, sustainable and general CM method and establishment of new business bounded
system in the construction management,
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