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Research on Personalization for Social Network Service in IPTV

ZAd A, Hyunsuk Kim*, ZJ4d, Sohyun Kim**

QOoF Ao 7Ho 7 Fl= AMYEY A H]A(SNS:Social Network Service)= H|2FZ BFHE #E53fo] thofsl 3
2 AREAA AlFE ek A/ 71k g AMuAR ARFES] Fojel TA Y| 9S4 Data’l Aol ol&
E3) oAl A&H¢] Zojet BAE GEdhs Ao SNSE YL 7Hte R AJZsle] HujdAzteg SAbEgeh =
v Aol A e] AJF A SNS AR E L] A2 muto] ZEA|AL Q)= AMEARS] AMEEE VREe R §F AfujA
Aol L aglo] itk & 4= Qltk, ol uiAelA TVE 283k SNS 7idko] IPTV ARIAE F4l 02 =<l
A A&EHo R A= Qe SHATE SNSE A3l FAY a4l TvolAe 7iQlIEk= TV 334 AdZdl g3
A Zlgo] mFIgh AFolrt, o] At IPTVOlA Y Z|/IsE Heke AMEAF JeEAE Faf S st gith
VO 78 ARSARE 913 AiRISte PCYU Hebd 7]719te] AiRIstel= thE MY AiRISHE ettt webA )
H, 7Y 35, VST AAME ARlEtY] 53 Bt old ish ejRAs A it 3R
dA0] Z3st TVelA Y] RISk A NSt Fx, AASY] 77, NSt w4, JHQISte] FAduAlef §lo]
Al PCY ®utY 7]7]9F T2 ZpolHol 9lgltt.

Abstract Social Network Service has been extremely popular these days and providing diverse
features and functions to users, Social networking and interest sharing in between users are
key factors of SNS and this circles back to draw more users to the service, Web is the first
media to provide SNS and mobile is the next, The service based on mobile environmental
uniqueness such as Location—based—service(LBS) is the key success factors to convert users to
web SNS to mobile SNS, TV has also been a possible SSN market to draw users to share
interests and participation, However TV has been always community electronics in family
members and personalization to provide SNS has been barrier to overcome, In this study, we
explorer ideas of key factors of personalization in TV environment and conducted a field study
to define characteristics of TV personalization in terms of depth, method, style and structure,
Research finds out that there are significant differences in these categories,

gf#/o]: IPTV, SNS, Social Network Service, Personalization
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