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In this paper, we present the results of two studies on Social TV, In one study,
meaning and possibility of TV as social media was theoretically studied and based
on this meaning, we reviewed existing social TV systems and literatures, By doing
this, we could extract the conditions and issues raised by designing Social TV s
user experience, Based on our analysis, we could conclude with elements which
are (1) channel communication, (2) Co—viewing experience, (3) Interaction Devices
and elements, (4) Personalized contents browsing and selecting, (5) Accessibility

and usability (6) User interface design.
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