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1.1 A9 i

:LH]X* QFHE ‘%Ol 1990 ﬂEH% R EER

B A

T AXEE g et UE A AdS Tl AT A HaAAg e fA9 W
AEAe FE Eokel oM w-flE Adsta duh olHE IEEA ] AR W)
of wE =, F, ATAF SO ZARA, AR sEnsle] AiEe 21C0 B
A4 #F4S 1y B v oyl AR AESAE AR JhdEe §8 FUIAAY
ARG GRSE, Js}, efdory 8s Bad FUIAAE detsd 9ol
=30

M2 F7IAAIE el 92 SA T $He = 19709 =ateked
a5 FACE =7HY AgelM dAe] ol=a glow, RIZbAYME A FE W
AAE3] A ks g e SHAI7IZ] 1@ i%‘ ol #lol o] FolAaL Ut §f
ARk, TAE AR FIIAA FoE FESve AS AR V1ee 99 Qlols v

5 AFEH 7] wiEel WAk A S #Adstel FAE 9% WAL o] FTHiE L
A A s AF S A4 wo]l FrRACR AFshs WA A3 9] o

[o
i)
I
=
=
2
12
s
o

o] T % ol R tFHI

ek B2 HAA IR X =] gejabdel v Rish= Sl Aol g
A el os Akl el &dEkE S1d w2 WIbh ARESIAL olel uwhet
2009d A A3 9 FRINFTE o] FolH ool

-

s AHFe wBe AYAT F oUEx BHoR:
Shipley (1993) 51 €3} @78 9= AP 7199 Fu), FA AA3 F7H4

1
gof ¥ q.gﬂ%%%ﬁ}ﬁgz@%OxuWLJ%ﬂ%$W}ﬁaﬂ vlste] 16744
Fo oo AYseh AW 1670 Fo o Fol ABA g Bil wEE

e &
AR - YA 2 27, 1976 1€ 1569 FH
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s Qe g,

Hensen(1999) %= A|3le] F7tshe A B2 A7QAISlA a3 viAg &
FolANE, @AY AAIZ] ¥ SHE ATHAACA Fogk aQlE AEstA whea
RAA Zee sy, WAEE 9 435k #Y AR ARHESE S Ae
7HA 9] A &S FE LAY G4stE SIE AT, 7 ol AldEke AR AL S
o A, WabdAg e s s AT sol =9 $tvh =S S
(2005) = st=oAtd e FHCRE 3 FEuAY A=k FE ke AdaAel
Hato] Askalar, A, AAS, TS, FFE (2006w AFH WA A
Alg] ket dist AFE F&l dAbdA E e digt kS A Al ST

A9 Zo] AAIslol F7tsh= Mg #ek 2y} e i HFEE B
AAE A 7t mA = G} FAA, AAS] e SE 719 A A
A A3, v AFA AaE EA sl shAT A 3] g2 el FEA HeolH
E TR 79 ATl nA e FFS A A= AlgF ol gl

uebA] 2 AT FA 2 AAE] FtEEel] #d A58 E SIFE Abste] W
AAAA ] ATl ARHAor JFgFS F= 7199 WEAY FEH, dolold
of mX= S EA st sglvh

Il. o[ 2& ©i|4
21 ®AS EHIIES MBI
2.1.1 HAZ 9 7HE
AA 2ol G5 AFAA Suel AEde] st FolE Avn ohey) gk

A A, Conventions (AHA) o2  ‘“AFeAy HEH3 5
Hrbd el A= g olstal, Weirich(Z1&3# 9, 1999)+= AWAS
F7tAbz kel Abw A s argolel skt

=4, Exhibitions(AAg) = ‘54T 2105 Hol e dnkelAl Furt =
Al sk BT o= AR A Qg dAl AWl AlelAdE VIde SXgdeR
g APl Al gl F Tle—AdAd X HH-oln vmm=AdAIE A3
(IAEM : International Association for Exhibition Management)+ Exhibitions
= 719 AE W ARAE FeAbete] AeAgS S A 2 mEA el T

2
o ezl e
L ERCOE
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ek 4= QQE=E A F o7 FAE AAZ olgta stk
AR, Fair(#o]) = AFAZ Quz  ‘AakEe sfzdd 4l Ao %
A, &4, *?M A 22t AFES Fol Wolya whvl, Ad $AAAE s
C ATl s BRI AAEE S e Rkel duj Az 2]
b 2o A3AgS Fall @A 2w ARl e
718 A AT 2T e A ST ekan A oJskoiTh

>~ 2
>,
il

=13
=L

2.1.2 ™A= HIHH[E2t &It 4

rO
fo
N
lo
=)
ri
2
tjo

(2007) = 719de] FaHlE AEshs o4 =
gjaty] 915k Zloltt, weks Fuads FHsks 7HE oAl
dofjell dvints & vIF=7HE Brbske ZlelE siglnkr o714
slo] A7 gs x@etu glov, A9 g Ve A3

Aol JFS Z

SEEIE

oy
o ol
rulo oft

N
N
=
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o= AE %
of ¥ Fo % A€ Shipley 2] &gl
o=z = ﬂgr A AAEE Blaste] AA F
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% EE W, EIA 9, oY AU

9 AUZ PES FUE AV, LIS $7054 Bl go] Q¥
o ol AAE o9l vhE whAY Fukel $1,14000 wis) AYE] 4 oreta
ik glo) AFeldE AN vhAY FuozA o suje]l ARaNRE: Bl U]
Aol A HE BT S gl oW WAL AN R0 A Frhulge] o
@ w32 224 s 9

© BAE, CBIAMNAAY 4RI JFS VAL 2elst AREHo] Athyte] v A
39, AAstarlehe, BARsH =R, 2007, pp. 157 33.

QR 7199 BEAQ AN Aol B Q| ol shol sk vskel AAbeLel i
i, 2002, pp. 257 48.
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=,
G To% edor Fgeta, 53] vHAY okl " makAdl ELO o7 A&t
i Qna & 5 Sl

AAE Z7Esles AT ASs 24 Tl 4 dAge] #d wEE gl A
5 A7 EdeA AAEAT. gk, AAE o] FUEslE T dnrt A A s
Ged] Ve AgE Tl dTFE BAE Jo] FE AT dEeldid

A3 (200D = wFuAde] vAY vl ATE T AFE, A, AGH
H, F7Esled oA ede we BARA S AAed. 58] Fksled o4
daclel #dh BAkd Atz JrEsled R AuEgS o 23] Jrh dA4Rl
AN By =4 UesEs Skt

e =wold e F7EsIsrE AR ol el 2dEHe AAEE Sl wek £4 6
UM TR E W] Ay EEE et Jlor Y|]ie] Sl A
AE 7RSI T oS xSt

ol F# (2006) = AAIFH AL BA vpAR A FLTF A3 Aol vA = Gl

Bk ATE Fatel BRG] wE 90 A wAY A Y9l et go1A B

e ATe A3, ANHE 13 AR Nde TREY BN YEAEH

UsAlel Aol Aol A A ()9 #AZ 7 Aelehs A wAle] Ae]

= BEd BAAF LS Fobd Zolehs AL A4ed o8 g A3

o2 WFel TAS A wA A% vl i AP EAE ey
= Aol v AEe] FARA e AL BAY A @A
OO _9_

Lol ofr oo

O
-

Qo) 45E Fal B AL Fol: dee] Fad How B4
Ak 919 Aol B AAE BRI 719 ARE ehg
eoRA AEE 5 QAT BAF AFe] wet ANHT Bk D57

o o
i to korfr
o,

o

2.2 7|y 2 gu} MEHAL
2.2.1 I &
Bonoma(1983) = 7|4gol dAlgel F7tek= o]+

= =
= l
woll A gl BET AR BEow Frae] AHele W) BEOAL
W owAsel gl B At AR AH, JE wA 9 3 2 4

+ 798, wpme] AP ME AT, AY|dSE BFARGEA, AR
2001, pp. 887 98.
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Ashel M 718 shu, AF D Az Bl #d Fuel st ADHA AFE

oA HEE FS LAY A4 0 olol A AL HAT 5 T A
REFER

anse Bhe 4090 AV B9 S99 AL 3IL 930l

% UL £ ARUANA BFORAE 44 /1Y @ 14, A S o

7

B

3o o

7149 olw Al FA, BAZIFY AE, 7 W A #g AR, A
]'7‘] Ao AP, AlE 9 Mu o] 9] 9l ] gkl et AR HAY
AAT8HA T
7318 (2007)2 Dorfman—Steiner®] #Fan]el 7] wiEH7ke] FAA o] &~
FF7H SUEE Fske V9o w2 Fart ATdE el
thd Fare] ghAlol&ol ES] Fhe Zbe 3 Fa AES SURA
o= WE7Idel et o FAde ol ATIAY 1L
W71 wZel A7) mjEo g ol g FFE vHE Zlolet
A |

}11

% = .
Ar s =3 7ol B FanE fekst QL] e A SE et
o, o714 AAE] A7hEE FaHlE Adsidle A9 wEdI olfel ¥FS

ud Roleh et

2.2.2 =&A

AAF(2006)2 FhFE7IH0] HAFsor & AJHAZ FEviAE Ed 3o,
ol A3 YA 71d YgAF LIl FAHAY] HIFAHd FEAAAE A,
g-5471 ko] g9 ol 27" ol tidt Bt T TAFEAA AFE T olv
FeloA BHAT oA E FFHI T U7|Yd BEH=9 Co—branding@ =4 3|2
A NHE =R AS AAIEHI T

Kotabe®} Czinkotas T4AZ7IQ9 WAV =25 AEH 5432, F
8%, AFY vHAY AR E85Y, #eey, 94, FEAY = A4S

04 Ao Tk 5"46* A+t o *0}% Az 71golgt EAgE FA Y] FF,

o N o
é
ﬁ
-
ozi
2 .

o _>L
L
lé
ro
2&
bt
2
ga
:g

FAFA, VT FTIF W PAAY ANHY HESY3 Bopdatel B AT A8
stw paTietel, AAbersl 2005, pp. 8730,

o g, AR Y] Akl e viA= Qdd AFntso] Vg Fhe] wA =
FE At s, ‘#*P@M%%, 2007, pp. 157 33.
o A, pEluel 2719 FEAGAE el w3 ASATT , FSHSw Beke v

Aber =5 2006. pp. 41~ 44.
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52 Aol
9 F 3d WA 5de 2 ATAR At Grlwole AW AEANS
S|

i
lo

=
i—‘o

il
o
e
~
e
1o

AREUODE S WOl 99 ol FEEAL dehle HaE oo,
AT A AR ol HEe sl YT WA Wk FEA ARTE
g AYUm Jrks RS AUHoR R A5 dvisne Bast e /18le) vl
) 2 gelelo FEWT sriehn oldulgo] JUHOR Ho Prlgelfe 1
W wobdAl He, 3 /19 AU EEHOR £85n Ak S FALYE
of ¥ ol MW AL FASRL Yk A0 qWF ool AU G
CIEF Stsier

Z=0]1 4

'T' ]

H] & (Profitability Ratios) 71999 AYA A} JAAd W HG9Eds 5
et d3g2A dg71kste] A9 3E gulstd, o4 vlEel= z
[e)

i
o1& (Profit to net sales ratio), A+#o]2l& (Return on assets ratio), T3°]&
(EPS : Earnings per share)©] It}

<FEN-1> LA =2 52 ofAAH F0|
whe) o ulekg)
T= 2003 2004 2005 2006 2007
AL A| 2,944,173 2,094,197 1,918,900 2,579,572 4,866,229
gelolo|
LMEZ 154,338 141,298 250,033 267,316 262,916
S|ALEA| 2,279,651 3,294,451 2,558,971 3,296,118 5,291,733

HAE R 96,710 92,546 150,290 167,956 213,418
S|AEA| 1,673,833 2,580,824 2,169,662 2,465,327 3,855,441
27|&0]<
YMEE 83,066 73,796 137,061 122,859 162,730
a4 AR TR, THAA A AL, 2008
* AR, AL, ‘T FYET , AFESHAE, 2006, pp. 537 142,

I

. 7‘:][‘:@%_ 2003) “)\]-CQZH?S‘HOﬂHLO] ]%]94 76-]081/\5]3].0]] U]j]% oéhgc}: od?_” , %\‘QEHQ-E EH
9 whabEke| =2 2003, pp. 97 ~ 106.
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3.1 7z
BT WA A48 ksl 1de ATl nAE GFS AT
st gk A48 AABES SYWFE S NS Arhugn @S
AR 7199 AGYAE FEAFL ST AANFA P, T, YA,
Y B ARAOE FFol Ut ME, FEA, FYolofNe BPAAT. E,
99 EYuse FHUS el 28H 8L AFeAY fekel Qe FRE 23

A5 sk

eyl
=
tou
oY
02
0x
3]

nH%OH
2JHHlE —I |f
J yy > +EN
21314 L
— Al
g 72
<Jdgl-1> 47 2o

3.2 A7Utde A3

3.2.1 HAg #otgsit 7Sl 4g9datzte 7t

=

A8 B3RS 199 AGYTG BAE AFFHnA e Lol HEE
cEETEY
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BAg FEE0l TS FFYLl DAE IF -FAMANE FU2=2-

[P 11 AA 3] Frtedss 71 izl 4 (+) 9 9FE vE Zeo

7 1-10 782 71949 miEetel F(+) 9] 9Fe mE Aol
7P 1-2. A7 71949 g edel A ()9 9Fe i Aot

[7Hd 21 #AA 3] FA7tdss 71 sEded F(H) 9 93 vE Zeoln
7R 210 7S 71949 FEdel (09 dFe vAE Aol
7P 2-2. Z7E8e 7194 FEde] A (09 dFe vAE Aol

[7Hd 31 AA8e] Frhdes 714 ol el A () o dF= v 2o

o
7 3-1. A7HE2 7199 el del d(+) o dF= vE Aol
7Hd 3-2. ARl 71949 Fold el F(H) 9 dFE v

ol

NitEE 2719 mek @AE FHEES 199 A9 el 28 avt
0 RO Jlghsle] thest gol U Ak
o R A FABES fE o] 28H Gt AL A

[7}d 4] 7]
o]t
7Hd4-1 71949 wEE Frh g wEd kel 2EA 2t oS Aotk
7Hd4-2 7199 EE ZUEEss wiEd kel A at oS Aotk
[7Fd 5] 7199 #EE A3 #7185 559 ghel 2840 a7t s A
o]t
74d5-1 7199 tRE JA7En FEd ghe 244 a7t s Aot
7Hd5-2 7199 tEe AUHEg e FE el A a9t IS Aotk
71 6] 7199 EE AN S FrEEH dgoldd el A anrt s
Aoltt.

P61 711t 7S ddeld el 2849 adrt 9le Ao

o}
7H6-2 7199 tRE ARG ddolold el A adt 9lE Ao
o}
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41 BEMA W AB4F

EPE 20039%E 2007d7H4 9 8670 WA Ale] AA ZAE AR AR
2 ARE JEE ERS ST AAS BABES 2 7199 WA @ @
Toz APE 249 WErE WeoR Atk FHAFE wEaAn 2, ol
o] ol %

24 FHE AAE] A7 g rEsles 3 g
F93], F2 falAolalob(Defence Asia) FAFH STEE o
| AFhAd AASE FHSE () AAS Fotel ARE FHEAT 714
7 N FEH, FYgolode vid sk WA RS 3] oA
AAA FAGEAT W AA 2AHE EdE dlol"HE 3 AdEsksl
3l 2003dH-H 2007d7HA 9] A5E AT F

o _u‘ il
e
e
=
s
24
r
™
oot
ot
o
BN
il
offt

N
N
e
o
=
gal
>
ol
o2t

t7HH| S 1t

ikl

7!

A
n

ol

199l winkel 971 4070 7190 (54.8%)0laL, 199€1 o] 7 109 ¢ mukel A5
7F 170 7190(23.2%), 10914 o] T 50 mnkel B9-7F 7 7191(9.6%), 50
gl ol T 1009el mkel A7k 14 719 (1.4%), 100979 ]7¢el %7} 874
719 (11.0%) = M=ol A B+t Frivlg, 199 wiwkl 57 7bg @okeh
100949 o] A3 7190 870 71910l itk

AR gl ZIdAlEe] B At 18] ol AAISe] Frbehs Zlo® ek

o 139 A7 670 719 (B8.2%) o), 23] T 33 A7 170 719(23.2%), 4
3] 7530 AS7F 1470 7199(19.1%), 63 77391 A5-7F 2371 719 (31.5%), 83]
o)l A7 1370 7199 (17.8%) &2 Ao At A 5ol Frtetes re
317731 AS7F g w@skt
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4.2.2 HEY, +5%, HAO|

1 100919 mIREQl A9-7F 1470 719 (19.1%) 13, 10099€ ©]4 = 1,000

o4 wwkel A7t 3278 719 (43.8%), 1,00021 ¢ o]A T 500099 wwikel F$
7F 70 719(9.6%), 5,00091¢ o) T 1% vwel A9 37 19 4.1%), 1%
A o)A AT 17/ 119 (23.2%) & EA o] 10097¢ oA T 1,00091¢ 1)
Tl A7 7H B Ao ® FAE
FZq0] 199 wwkl A-97F 2971 719 (39.7%)0laL, 19 o] T 1094 "
Ql A7 1971 719 (26.0%), 1099 o] = 5094 wwkel A7t 770 714
(9.6%), 5091¢ <7 7 1009 wwkel A-7F 1070 719 (13.7%), 10091¢ ©]¢
A A7F 871 719 (11.0%) 2.2 Ao 1949 mwl B97F 7bg w3 3=
ZALE] LT

Fold o] 10919 wwkl A9-7F 257 719 (34.2%)°laL, 10919 o] T 50
o9 mwukel AL7F 1770 719(23.3%), 50999 o] T 10099 wmwkel F$-7t 7
N 719(9.6%), 100919 o4 T 1,00091¢ wwkel A7 1270 7191(16.4%),
1,00099 9 ojakel AS$7F 1271 7191(16.4%) 0.2 EAHo 1099 vwkel 397}
M we Ao ZAEQITH

ol

423 7| A2 (XA 71F)

2 2A7F 100999 wgel A7t 1570 719 (20.5%) 03, 100999 o) ~
5,000939 wwrel A97F 3970 719 (53.4%), 5,000 o] T 8,00091¢Y wwkel
AL 270 N1 @2.T7%), 1529 oAl ASLIE 177 719(23.2%) 07 A w0
10099¢ o] T 500099 mlwkel H9It b B Zog FARE QT

4.3 7t849 43

4.3.1 3HREY =&

B AT ARYTHE FEUFE AP oleld FHus JFE v)A
EEYUSES A48 @b g, AESE AYse] HARAL sk Ay
_]

o A% 07 B4 mye e 2ok
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Yi=a+ AIX1 + g2X2 + - - - BkXk + e]j
Yj: Agde v 4% W

o o
Xi: B 49 W
Bi: 37 A
ej FEHF(AD)

4.3.2 2t Jt40f tiet 43

ol

4.3.21 DA 3| Eotgsa dFgato] gt Jtdel 4
7P 1-10 Z7H g 7198 wiE el A (+) e dEdFs wE Flelr
EV-1>014 ®Hi= uhe) o] 7 Ee =325 t=6.7252 FIFF 5%
HTE 2A7] (p=.000) witel wiEHel] Felnstrial & 4 Qlvh. olelsh A At
wel 7hd 1-12 Aol dAjs]e] A7 g2 719 B AL mEdel A (+) 2
Qg3 wxE Aow Yehgth W, R2 S 0.21974 37 2P AEyge
21.9%%9 % BolFa Q).

<EIV-1> &7t 1 of ol cist 3724
SEUT F ] HEESHSB t sos=
¢+ 26.241 000
: 18.120 .000
oI 325 6.725 000
R2 : 0.219 SEH &N

7Hd 1-2. ZA78lE 7199 WiE e F(+) 9] FFES nE Flo|rh
ENV-2>e4 Hiz= viel o] #I7p3l4E g=.10301 t=7.2512 FFF 5%
Bt Z7] (p=.000) wiitol wiEde] Fovetcta & & Ut olelgt 4] Ao
wet 7Hd 1-2% A"Eoo] AASe] sl 719 A3 miE el A (+) 4]
JeS mxE Aow Uehgth W, R2 S 0.284FEA4 IARF Awee
28.4%%% HojF 1 Q).

<EIV-2> EII32f tfEdol et =M

B F Sol2g EZEALTD t e
NS 13.826 .000
————1 21842 000
T 103 7.251 000
R2 : 0.284 Zpie: ofEy
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7Ha 2—-1. F7H 82 71949 FEd F(+) 9] FFS vH Zoln

ENV-3>A Hiz vpel Zo] 7] g2 =583 t=2.4512 FFF 5%
By Z7] (p=.002) wol| FEq| Fo = Utk olelgk A A
wet 7R 2-12 AEEoo] AAIS e JA7HHES 719 A FE R A (+) 9
JeFS mxE= ZAow Uehgth ¥, R2 S 0.1797A4 AR Awyege
17.9%95 Bl Q).

Lo
=)
_C:L
g
El
z

EEES F SolatE REEASE t EEEE
Y = 16.279 000
24.295 .000
EoHH|E .583 2.451 002
R2 : 0.179 Zauig: ol

7Hd 2-2. A7 S 714 FEH A (+) 9 JFE vjE Aotk
KEIV-4>eA B vpel o] J7p3l¢= p=.695011 t=7.2652 F2FF 5%
Hoy 27 (p=.012) wZol FE=de Bl
upel 7 2-2% AEEo A F e FH I
Y= A= AewE Yyt 4, R2 2
24.5%%0% HojF 1 QI

f
N
_H
l[‘
Al

S F RoEE EZ=SAIB t FolEtE
& 14.349 000
19.265 .003
ot 695 7.265 012
R2 : 0.245 E&H L EH

74 3-1. F7HEE 719 el de] F(+) o] S nE Aot

EIV-5>0)4 KB npgl o] FrhH| &L p=.7920]1 t=5.234% HFoFF 5%
Bt} A7) (p=.004) witel] FHolelde] fovlsttta & 4 Stk olyd 4 A
el whep 7Pd 3-18 AEE o] AAF e 7SS 7Y B Ed ] FPolel el
() FFE vA = AoE YERRh 3HE, R2 32 043224 AR dH
o 43.2%US HoF Q)
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SEHT F RolEE EFESAFB t folatE
o T 18.249 000
_ 25.427 000
EHH|E 792 5.234 004
R2 : 0.432 Zasb{>: o30i0| 2ok
7 3-2. #A7ESlE 14 FPelel el A (+) o dFS vE Aol

KEIV-6>04 Hi= npol o] i3l *—t— £=.3290]1 t=5.292% FFF 5%
Hop 7] (p=.014) wiol Fdole]de] Fofnjstrtar & & QU olzfst &4 4
dpof] whet 7Pd 3-2% AEEo A3 JUFSleE V1Y) AT ol g
()] J&FS vA = AoE Yepgt $HE, R2 k2 0.186°2.24] AP A
W 18.6%9 S HolFal gl

sgips F FolgtE BRSPS t FolaE
o T 16.777 000
= 9.241 .010
el .329 5.292 014
R2 : 0.186 ZHH4: eiol2lol
4.3.2.2 MA 35| &rtetsa AEHuzte E 0| st HE

7Hd 4=1 7199 qtis F7HR ) v Eey gkl
BENV-7>04 Hi= whsp o] H7pwj g2 p=.2540]a t=4
5% Hrt #7](p=.017) wWiEol mEqel Fevlgh a7k v & 5 Sk ol
gk A Aol weh 7hE 4- % AE o] A e Buee 719 AAdAnie] )

X
el A1 anrt gl

BN
i)
)
l-'O

fol
g
N

(S
%0,

[o

.
)
)
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The Influence of Exhibitions as a Marketing Tool
on Business Performance
— An lllustration from a Defence Industry —*

Abstract
Han, Jung Han* - Jeon, In Oh**

In the early 1990's, international security environment bring on the
change. So each countries should have renewed the defence policy. The
developed countries make efforts to keep the superiority of military industry
with an high technology and huge capital. One of the efforts is the defence
industry exhibitions for the management performance regarded as the
marketing strategic principal method.

The result of the opening exhibitions has been studied by research papers
and treatises. A exhibitions' goal is different from an it's characteristic, type,
industry, participator, institution and participating nation.

An enterprise's management performance is runs as follows.

First, an exhibitions participation activation has an effect re—participation
following the satisfaction.

Second, an exhibitions participation activation contributes to be on sale
promotion, The result of the exhibitions participation is classified with sale
performance and non—sale performance.

The third, an exhibitions participation activation contributes to the effective
company management. The huge fund advertisement is a financial burden,
but a exhibitions takes effect one—fifth economical retrenchment.

Accordingly, this study researched the exhibition participation -choice

x Ph. D, Dept. of Exhibition & Convention , Seoul Venture Information University
#* Assistant Professor, Dept. of Business Administration, Hoseo Venture University
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properties, an exhibitions participation activation properties and investigated
the Korea defence industry's income statement, balance sheet, growth ratios,
profitability ratios, productivity ratios, stability ratios which were substitute
for the enterprise's management performance through the exhibitions

participation costs and the number of times.

Keywords - Industry Exhibitions, Exhibitions, Management Performance.
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