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A Study on the service quality Indicators in large discount stores development
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Abstract

This study address the variables affecting
customer satisfaction and purchase intention
of discount stores and outlets, based on
service quality affecting on customer
satisfaction and purchase intention, aiming
to help provide a service quality affecting
on customer’s interest, satisfaction and
revisit around discount stores and outlets.

Today, consumer needs are diversified,
continually changing and differentiated.

Under the market conditions of unlimited
competition  to satisfy those  needs,
businesses focus on relationship—building
with customers, as well as on quality of
Services.

The present age, an age of knowledge
economy, with blessed three changes:
‘information’, ‘globalization’, and ‘service
enablement’. The most noteworthy fact is
that along with the development of
technology and increase of income, the
phenomenon of soft and service enablement
of economy giving a great deal of weight
on service has been progressively spread
throughout the whole process of
development, sales, consumption, and
employment geared with development of
technology and gains in earnings.
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