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A Study on The attitude of consumers toward
advertisement

HEFEx-2 A Hr

Ho-Joon Kim* - Jai-Rip Cho*

Today, Advertisement affects the daily consumption life of consumers because of
the features and advantages of advertisement. In particular, and so does the TV
advertisement. Therefore, customer education is required for the consumers so that
they can lead a rational consumption through TV advertisement quality.

The purpose of this research is to offer basic data which can help consumers to acquire
necessary information and conduct rational consumption through TV advertisement.

Also purchasing behavior of consumers communicate, demographic background, TV
advertisement quality of what is the attitude of the relative influence presents.
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