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A product review summarization system

using a scoring of features
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in case of an online

Abstract
Meanwhile, it is a burden to read all reviews about some products.

1PN
As a number of product information is increasing in online markets, customers can

market, since customers can’t see products directly, others’ reviews make a big influence

In this paper, we explain about the product review summarization system which can
provide to customers as show evaluation scores of product features. Natural Language
can get chances to buy a feasible product that he wants to get through this system.

Therefore, we need to provide refined information to customers as summarizing whole
Processing skills and computational statistics are utilized for summarization. Customers

purchase products with no spatial and time problems. However,
Moreover, Enterprises can find out the needs of customers deeply.

to customers.
product reviews.
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