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Abstract

Many SME have difficulties in marketing activities from early product and
technology development because of lack of internal marketing abilities. This
paper presents the strategy for the public information service providing so that
the marketing oriented information system should provide appropriate
information in every step of production from raw material procurement,
processing, outsourcing, sales to collaboration. A prototype of marketing
information system is implemented in terms of product information, market
information, technology information and enterprise information.
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