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A Study on the Design Concept for the Brand Identity Communication
of the Housing Cultural Center
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Abstract

The purpose of this study was to propose the design concept for the brand identity communication of the housing cultural
center. The case studies, case of two flagship stores and two housing cultural centers, were used in this study for analyzing
each case'’s characteristics, brand identity components and design components.

As the result of this study, there are differences between the flagship stores and housing cultural centers. The major
differences are as follows. First, the flagship stores offer variety of experiences in the store so people can enjoy a lot of
unexpected programs whereas the housing cultural centers do not have ones. Second, the flagship stores have dramatic facades
so that people want to enter the space even though they do not need to buy anything. However, the housing cultural centers do
not have any exciting elements in the facade even most of them are located in the downtown. Moreover, people can have a lot
of visual and emotional experiences in the flagship stores from unique merchandising display, changeable wallpapers, movable
walls, etc. In other words, designers who are in charge of housing cultural centers should consider carefully to design both
interior and facade. Also, company should invest their efforts to make better housing cultural centers because they are the best
way to express their own brand identity.

Keywords : Brand Identity, Flagship Store, Housing Cultural Center
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