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Abstract

Prior research on the user experience assumes that when
users acquire good experience through the usage of a
certain device or system, the user satisfaction increases,
and the user satisfaction can forecast the user loyalty
effectively. However, theoretical model based on the user
satisfaction does not vreflect users’ emotional or
relationship-based experience factors which are fostered
through users’ long-term interaction with a device or
system. Therefore, this research developed the new
theoretical model based on the concept of emotional
attachment and integrated the model to the existing user
satisfaction model to overcome theoretical and practical
limitations of the user satisfaction concept. Also, this
integrated model was empirically evaluated to check its
validity by surveying users of 4 kinds of electronic products.
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#HZ IS (Information System)} HCI (Human-Computer
Interaction) #oke] AFoME Al&x HE (User
Experience: UX)oll ti3t #Alo] F7tst Atk [1; 2]
oje} #TE& Algx g #AHHE Ry JE
AFEL A 77y A" A1EE& 5dg
APEAEC] F& AEE S W 3 v)ie] it
AF&2} WHE (User Satisfaction)o] SFAE a1, o] 9}
Zol A" AgA WUFo] AlEA FAHE (User
Loyalty)® &#H Ao g &% 4 gz 75385
ATt [3;4].
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ArelA AR ol FTF 29 HYAEE
AFHez AFstuz s

&F WA: AAA AR AHeA BE

ZA3H oy #AHE 7|E AFEL FE Y
AA SolA oy Aol dE Algd] i3
=71e AR fuUde #HAAM Egsglon,
olg} e AFTE he #AH FAHNA Bowlby
915 2334 RIFE “ArF (Person)d FAAY wld
(Specific Object) Atole] ZAAA FZ (Emotional
Bond)"2.2 Ao}, Al AHels o JiE
ATFELS AR oFo] Fo} AHde FEE
ez FAHAG, AFsHA oMol A,
g FEI} L & AR FA FdiHo
FAHAETG L FAET 9] £33 ALY HE s 2ol
71E A8 WEY BAHFY oFo] gAgd uidl
dad Al Ee 3 kel Adx AolEH
(Proximity-Seeking), o1& & W& Ed#d
7lE ¥rA (Separation Distress), A UE A&
3 Aed dHEE =7A @} (Safe Haven) [9].
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e Ea Ax (A7 x8)d o 2FEG S
ojo} e A3 oF o]E2L ojwd do] dstd
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Bt} [10; 15]. o] W&o AAHA ofFa PFEH A&
A7 AYEL EF diddd o 2

s A wsIdeE dF 2
8. & wE™A digto] EATAHE ZAHA
e @A ojo] FAH S nAtnA e
x g ZAAYA H: [16], 2 A #AAHFH
of&o] FAE e A AAAo] fAEHT
[10]. wetA ol AAIE npo} v xR, EF
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Adow m3d ¢+ UL Aol
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P82 ©E B (User Satisfaction Model)
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AztE AR HAAEE AAstn glow, T9 Ze
F b @gst ALERE vbEo vl A E ekl oid
HE% olul o]Fo] X u} o} T3 J|EY 7E
48 X% (Technology Acceptance Model: TAM) [20]]
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Azkd Avlol BE&ESFE, AIRAEL 11 7174
Al =gEe] AlS Ago] disted ¢ & wWwERE
=4 Zolgtx 7+Astglct.

FHE 4: AZ4H HrojYL A& vFo F)<
Y¥E gd oo

2 off ok
ofk i
tjo
2

A oj& 2 ¥ (Emotional Attachment Model)

2 dTFoAe g 2 uAY ok #HAHA
oz #dHd 71E ATES BeR, 29 2%
Z2e AR oA RYE =&

A ZE
ROt i

-247 -



Algst BofolAE Qlzto] owd AL A3t
AL 1 YAeE T zotE AYste €5 v
ol AL A - FRde EFoletn okt
[16; 24]. #AIED RokilldE ol TS AHeEH
2%  (Psychological Ownership)oll t©d =9E
7o g A &g HAYstn g, A 59,
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e A9 Aol A9 (Self-Definition)E
FASFAY AMFA FxEs7] 98t ALEHT, #ot
Aog #A - Fxsed 7193t dde A
g3 zpoto] AHE (Part of an Extended Self) =
AAHHA, 2 ool disl ZAHA QIS
gAsHA Evn FFg. o) {FAMSHA Balld
Tasaki [25]% Ao} 70'd (Self-Concept)ys A3t
Fzs8l7l fsted  AHE0 AgHE AEE
o Zoletn Aot = &t

gH Richins [26]5 AFZEoA o ud didy
AHE 7104 2lu] (Private Meaning)9} A13 % 2] u]
(Public Meaning)E S Alol] 7}Al1 Qoin F33oh
metx]  AfFEo] o} Ao EE op JhEE
A Fxsted AMSEYE oY =9
AAA oujo SHI A A o o] SHolgE F
7}A) EW@e A e oloF g}
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A3 Qe Aot MEF} dAste AL A 2
MAe Ao} AEE AFFHOE  {FAFEH
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£ it st zale] zbop AdH dA gt
Azl AEZE Azd Aol dAAZ  (Perceived
Self-Connection)o] 2t A&z}t g} [13]. webA
Aztd Aol AZAZol F2 U2 JAF on 9
ZdolA FFgE Aol RFOoT AAHWUA,
AJLE 2 el disfl 2R q&dE FAeA 2
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AdE wgsts gde I A i AlERE
zZtol @& A H o2 Fxeed 74T + JS
Aot} ¢ & Eof, “ZEFogE ot MEE
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AzZtete J=EL AMEToZHN T Al dig
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ZdolA FzE F Jd& HolH, I AFL 1
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Fne F#E 78 Aol

FH 71E AQT Fole AFoAE B9
e WFE 9 o2dAd  #AL
(Bi-Directional)?! A7} &= E35}i,
ve] AWy #ARSE  HEe
QERoIUTt [28]. B dAFdME & ?
ANEL viger AEx w5z gAAH &
Aol o] oFubakd #AE sMdgstn g
Thomson 2| {6]& AM&AF WFo] A ofze]
kg AFdTn =AU ole §F 77y
Axglo] ALE AHgol didt ApgA wEo] &
AL, A7Berr 1 771V Aladgdl dEy
ZAAH ofZo] FYAHIE A7 wiolt. AF
Eo}, AlgA7 Avtyoz AuWEd W=E ALE
Ao v EUF sddd, o ARAYE 1
o E Aoz ZAAA {Fu@s YA
AL oHE Aot uwehr Alga uHL 5F
el weteg  FriHoezm  ZAHAS fFuzto]
PN g Fe A ¢4E & Yo}

olg} & FAHNA, uAY oy 71E dTFE
gad, 5 didel ddtd g8 7BHAEQA
Fujgol o3 o dide digt FEAAES] AHE9
gako] AAHE whd, FAHH AHRE I Uy
Awre]  Wigt Hrbel HFHE A&F (Spillover
Effect)’} SAST [29]. & #AHA g oo
FANE g Aukde AL Agdew
FARAHc=z HrstA He &3 (Endowment
Effect)yE ©oF718te Aotk [30]. whebA  oju g
Aol gk A o ae o il e AnkA
ALg2L S F7MAI71A € Aol
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Zeo] M3 s
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e f& Hoj

e o 2 Algat vEEFo] AbgA TR miA &=
g 3ke IS Hofkel 7|& IS Continuance Model [12]0] 1}
a2 B8 AFE [17-19]004 olu] T g el ¢t
BA) diF ol&8F =9yt olFof I wh i,
AFFeozx ATE v Atk BT TAHF ojFo]
AFgA FAZA uAE J¥E viAlYg  Foby
ATFES T8 o9 AFHE vt A [6:7].
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AlER FAEE AE A8 gr EE AT
oxgwr =3}, Jones9 Sasser [8]% THAY

oY
ol (& of &
‘R o -y ot o2

4N xS

AE o+
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Word-of-Mouth), A7) 2% (Intent to Repurchase),
AA AT o (Primary Behavior)ghe Al 7HA]
Aoz =38 AL Adsgdod, B dFdAE
gt AT (Cross-Sectional Researchyoll /]  s}eta}7]
ol e dAl AFu oRE A A+ =
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B dAFdAE 4 dxR AE (R=E, MP3
Edolol, TV, ¥31) A&AEE UHeE #
YR AEE AAst AFA L oY T
239 g3 S AFHos HFEstua 3.

B dYE 95t =g HES 2y dE9
AAEGger, oxeql MEMN L9 AE
d7 239 FolyE gy Aoz FgerHuY.
HEolE F 244390 Fdsigon, ojF BAAH
SEHA 2 AE 599 Udo He B AF
71719] AbE Zgo] 119 wRkel HAE §EAY
dolel & Alejsta, F 228082 dolgE HF
BAlo] ALREATH (R=E: 5679, MP3 Zdolof:
64793, TV: 5259, 31 541%). 48 S99
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AE SEAY P9 8 21242 gobE Rt

Y AL L 54 =79 934 43
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3 3709 oz 235Yon, & AP

ojml AFAdR @Al dFd EFE A4 A

g eEdME AW A €A G 57 2y € Fx 249 a4
A5z @@y FAHY FAG & A7 4w dE YRS
ANEA Zged, AANA 23 A AFo) ePch

-248 -



AEL Ao 2 SR 8T Az
ol AZZL 4EY, AzZdE Ay Y
5%, AMEA BEL 459, FAF oFe 5ET
A7 s 28¥go2 FAHHJOH, 1 0]9
HEEL B 38gog A

E dAPqaEe 53 =79 34 2 g8
2%38t7] 915ta] LISREL 8.502 &83la &4 2
of Wi 53 8 #4& AANFGY. 1 #A3
CFI (> 0.90), NNFI (> 0.90), RMSEA (< 0.08)%} #&-&
23 AYE FXe ZE 779 FFH EFA
AF JIEAE AFsglen, EE 79 EF
2o 7+ Fg9 99 AAF FAR 0.70&
qEste] 2 AN 8% FH =3 TH
BgAdol Qe Aoz FHoHy. =g B
AFoME 53 =79 AS4E Cronback’s Alpha
(> 0.70), Composite Reliability (> 0.70), AVE (> 0.50)
FHE 7utez EAFYPoH, BE FXAEL BE
71718l 53 EgA BF JEXE ZdEsid.
nprlgto 2 A 7o #E BgAL AF3
98] Fornell®} Larcker [31)7F AAE WS
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oo g 714 F Utk =3 £ A7V B yLe
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BAE 8425 1Estd AF ME 2 gaigl deo]
o] Fo] Aof gt AAAE AFTAGE HoA B
Ao Zie Loz &49 F g AHolg,
agy B dde @FAMT 4 AR AFE
AEAES YALE Jug oY BF Ry
e3A8E AFSU] e, £ dAFe AAE
E Fto dukslate] H&3br] o gk webA
B Ad7de v 5 (5, JAE, £9, #AoholA
gt Aot T ol&d EYFH F5H IS
7IHe 2 @A FHEQA oiuE AHES AAEx
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