Session |-A : HH{E | GIS&LBS

27 BUHPE B3 DA 35

Customer Value Creation Through Customer Monitering
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Abstract

Recently, as grow of digital and internet, market is
change consumer orientation from provider orientation.
So, if firms detect and offer customer value to cope with
this environment, they can expect to positive business
performance. Because customer value affect on business
performance, many firms are playing diverse marketing
action to create customer value. For offer important
value to customer, firms must monitering continuously
on environment change and customer trend. So, The
purpose of this paper is to analyze on customer value
factors through customer monitering action.
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