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Abstract

This study attempts to investigate a
general service sector model which aims to
describe the extent to which customer
repurchase intention i1s influenced by
customer satisfaction, Customer loyalty,
switching cost.

This study attempts to investigate
different group. Brand group 1 is higher
Brand loyalty than Brand group 2.

Brand Group 1 i1s 276 and Brand Group
2 1S 271 consumers in service sector that
they were used into data analysis. The data
were analyzed by factor analysis and
Structural Equation Model using SPSS and
AMQOS program.

The results show that nearly all of the
hypothesized relationships construct are
supported. First, the direct effects of
customer satisfaction on customer loyalty
and switching cost were confirmed.

The  service company not only
strengthens customer loyalty, but also
strategically makes the most use of
switching cost to  satisfy  customer
satisfaction and create sustainable company
advantages.

Second, the iInteractive relationships
among switching cost and customer loyalty
were very significant. The proper
management of these mediating variables
plays key roles 1n connecting customer

satisfaction with repurchase intention.

Third, the effects of customer loyalty
and brand ©preference on repurchase
intention were supported but switching cost
rejected in the path analysis.

Implications of the results for path
analysis are discussed and future research
directions are offered.
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