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Abstract

Online game industry is one of the most
value added industry and continues to grow
rapidly nowadays. This paper classifies the
diffusion patterns of online games according
to online game genre, estimates coefficients
of

model, extracts the Bass-based adoption life

innovation and imitation using Bass
cycle model which reflects the properties of
each game, and then analyzes the diffusion
pattern of each game. Through the research
on the diffusion pattern of online games, if
identify the of

market and n

we  can

characteristics
changing consumers
accordance with the product life cycle, we
will the the

marketing strategy, which have to change

provide

implications to

at every stage of adoption life cycle, not to
mention to investment plan.
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