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The Influence on the Viewing Determinative Factors of Pro—Soccer Sporting Events base on
Viewing Satisfaction

usd Kim Hong~Seol
iy feimd Paichai Univ.

2 of
2 A 25T #dAadle] APUE v This Study has the influence on the viewing
QS sk o 2 B30 gislt) )¢} e Bae determinative factors of pro-soccer sporting events base
37 Sig A7 WdezA 20063 S Ze & on viewing satisfaction.

AAIEY YHY=R A ARRERE 2hde To attain the goal of the study described above
2 AAson, FEUSTHARAREL o8l & paragraphs, some viewers of ‘06 season pro-soccer
40078 AEAE RS D, 11 F 38857t Al ¥4 games held in Daejeon province was set as a collected
A AREHAT AR BAS 4% FAVHoRE O group. Then, using the stratified cluster random
3|AFEAo, sampling method, finally drew out and analyzed 388
oo} Zre AT AXE AA Aojd B A7y gL people.
oS3 2 The material collection device was the brochure named
AN, BFEHRANL A drEe] Jg vk <A Study has the influence on the viewing
A, BFEH8AL AL} J¢E v)A determinative factors of pro-soccer sporting events base
AR, FRAA R0 WA ARF 43 v on viewing satisfaction>. To analyze materials, the

regression analysis techniques.

The conclusion based on above study method and the
result of material analysis are here below.

The pro-soccer sporting events viewing determinative
factors influence on viewing satisfaction.
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