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1 | WakMart | DI | 2879 11.8 SIS/ S0 |HOPY S HME/ S HASH/SHOPY YD YHEE

2 | Carrefour |Z=Z2| 903 6.7 SOOI $EHME/SHAS/SHIPY 818/ Bl YnYsHRe
3 |Home Depot| iz 73.0 137 FHRMBE(Home Improvement)

4 | Metronc | me | 701 53 &Zﬁiﬂliﬁl'ﬂl!_g{:gg%fﬁ%g%/gﬁ;l&ﬁ%ﬁlﬂoIIH'!H!/

5 Tesco a@=a | 625 12.6 BI2I2Y/ 810 | 0P/ 4= ME)) ST A E 04/ T 0PN

6 Kroger | OIR | 564 45 Bo|E/S0IH Py HME)/ S T2 E0)/#7HA S

7 Costco a2 | 481 11.8 HoHTHEH

8 Target o= | 468 6.6 Bt 343/ 3101 KoY S HME)/ S HAE0

10 Aldi & [ 358 411 HolR/SFHOPA

XE2¥ : NRF(2006), TOP 250 Global Retailers (www.stores.org)
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> ol ZA2CHAIZ STEEXI=I1/7IstiR0] S8 22 MESEIEIR
= Mallen {1973} : Functional Spin-Off
= Bucklin {1966 : Principles of Postponement & Speculation
- Quick Response?} Z2|FSEE SHUSH T FEEI?
= Coase {1937}, Williamson {1975) : Transaction Cost Analysis
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» McNair {1958} : Wheel of Retailing Hypothesis
= Hollander {1965 : Accordion Hypothesis
» MHIE /200 28 o[E : 55| QIEU 4HTE T
= Goldman (1975-1976, JR) : 7} PE ASH MI0|27IA
» Hirschman (1978, JR) : OIS &0l m}2 AHEY FHEO|EIIM
» Aspinwall (1958) : Characteristics of Goods and
Parallel Systems Theories
« McCammon {1563} : Explanation by Human & Social Factors
= Howard (1983, M) : PLCOJ| CH3* Marketing Theory of the Firm

<2|2] o] F2 (2)

> o Al ZH Al L} &TMIE] 2 ARAH}ER0| 0|R0HX[=7)1?
= Christaller (1935) & Losch {1954) : Central Place Theory
= Reilly {1931}, Converse {1949}, & Huff {1964} : Gravity Models
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= Store Choice Models : Huff's {1964) Revealed Preference Model,
Direct Utility Assessment Model &
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