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MM GHRAMA S0HRE HIIZMX0IX szIADP FRE 0IRD Yz &3 AAMY K0A HIDSY
SFAE SO A MYl 2HAS HMAHE DX St

2 = dMARE et HI0 HE OIER 2HE HIE2zE SHAE ¥ 2 Ug2 242 S
8 St=HILAIES &S XZAISHH OI0 CHEH AMtgtorg RIAIGHD R STt

Flet 22 g7 SHE oIS M SHE O0Sy 20

HW, HUS SA, =AML, S & S4, SIS0 g, Zal, M=ol 28 0128 NS
stCt

EM, =W AHILSES MAIGHD OI0 CHEH Xetgtors RMIAISHCE.

Ao O|8H &

1. HIS O3 & AA

HI2l HRAAHIIC K0l CHSt &0l Z JtXl ASLE Orgoiol 11 ®e2lg FAtRSE &1, AL

HAXZ2 Sot= OICILQIOoe] XISHA LigCin 8L,

Kaffacte %2 OIE20i2 ‘8" 8 Sat=0 OICIQUoY HIUSIL Ordote R XIH0IJIS o
Ch. &0 2A5tH OHHIAILIOH &N OICIQHIOHE &I Ofetdlorelol HIE gAst) 1 L2
ZAS 22 OFcHHIOIN Q! ‘Kaffa’ 2= 0182 XIHFACHD SHCH. 01242 THAl ofetdiorE 21140t

‘Otst(Quhwa)’ 2, EIIMIAE  ‘St¥(Kahve) 2 HHEIASM, F320 HULIIJF X 100 S
165088 SHE Z0l M822 ‘coffee’ cte LE AEol0 20 0I2H =IUCH

Ol HEE UAN RE2z AU ZHAWA Cafée, OIEHCIONAME Caffe, YE0HAHME 12ol(2-k-),
OI=0iAdE=  ‘Coffee’ 2 S2l10 UCH.

OlM& 1 O30 22X &2 2 dMee W 2R o0, ML0IL Y3tz Malee U=
et DHXIOF QUCH 2XID) “ZCI0F 2 0l0I2, Ol&2tw AFHIOI Al “0F < 010k}, 12l

1 OfcHHIOHSl F==At0ll 2&& 0102 S0l 2AN0]ICH.

X0 &8t 0100l OSH 20. AJl 6008F & Scehodet Monastery @XM OIAM 2|
£ SE0 U ZUOF chs X2 HE0t ¥S0| A28 XN2H LHEs 250 st =32
MHE 03t H}MCL. Olo AINIES E&8 £ ZEF F 010t 20l MEY Holet

MetOLH He 28 /O, IS2 2S0| Ho 22X 28 HRSME
8422 O URINE ZIHA S0E 2 = s
£ . FIRH O Sils ‘E82 2D g&22 ¥ on dHze g
O ARCE.
201 9 0I0F2l= oA OretdIor BI3tel 54T ‘0 JF 1 ROIAM Zedol 2a
2 AUTH 0L € A Y S22 XU Zd=d W 1
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A EE MES0HAN =22 QS0 Ho F2 YUE F6H IA2M, O N AI—REE 1O 04t
HEs SSE o= Z0 2te AS LA HUT

1 = 9 S0l 40 HISHHMA i 20t FHE}E QR TAl SO0 «AD, 1
E0HE 2222 Hel EZotH U= 010FI|0ICH.

O & JtXl OIOFDI= OFMGHE HIILIRIL ek AFZSHH LAXAH & AlES 0l0IZEA ©X A
X8 Mol X1 AS 20I0H, HIL0 Holl HAIROZR U0t e X9 JIE2 NS222H 2 1000

@ & Atetdl 232l 22X HHAOSH A48 2tMlA(Rhazes, 850-922)2t= 218t KkDF OHHIAILIOH & XH S
OICILUON) XA L= BHBun)Ol 25k D=8t 2H0ICH
‘B 2 AHOURE £ote AS2RA, 1 S8& ‘Bunchun’ 0lctld #C. O= HUSO

FE Ol
S0 oA ABOZKN g2 ZXT5IYD, F0I0 1MIIE F0il= Ot2tbior 28t AoIH &R
ol OtElMIL}(Avicenna, 980-1037)Jt HIIE JISS8ZctD JIEE 2101 HII SEEAM L0ME Fx<
E80lct el UL,

HAEXICE OFHIAILIOHOA 2 THQE Alg 2 S22 M0|E HIB2 BWHHE 0 O, Hi3t, 3t0lz
SN2 dMEAD, CHAl 13008 Z0= olgtez 2l 15008 d 0= EIINK A2, 312 R
HEESE AIZ RYNI0 AMEHHIEH & MAN LAXAH SACH

fallietel AHTSGANE HUDL M8 S0 A2 Y o2 MAS M8 ADIQ A2 Hellt,

HAIOHZE 2201 f2lLicte] OIS 2ot 2ES HolE Wol AHLIOH Msi™Chs HO0ICH. 2 AIOH
10| MHCHD Sh= 01E UL L=OIO| MO dh= AFRT ACH 2801 26t “eiuetdlA =
E2 AHUIE Ot AHZE2 OZEMI 1895 OL2AMECZ A0 ZALR0 HEHAM AHLE OLATH”
et TIORUCH

fcitier 2z o2t & = U= A2 HAIOH BAL HIHZ(Kar| Ivanovich Waeber)2l 0Ol Q!MH|
HECE ot At HEE €018 XL HAIOF SAHY 2UA ZHotAE FSAHL0ICH 0l
X2 7N UdS 48 R2ZT AT URY 242 H2A0D 0. SEHz= L20 LitRet
I AE0 22 8 O USRS 2x9 20A Ooletns st 018 224 T2 st g
H20 S0 O+ 22 AU 0SS 2F 45 DASL0| SLEY RO YEBOIE2 206l &
2E AFZ ¢ = AUACID Bt

Of SAIN HILE XS OtA= 2Lict AHZEZ 012 0lats J22l =20I2k ot 0

‘AERT olet 0IES 22U

2. HIS % ¥ 4

AHLI=E A0 otetdIzt, EAEL, citiel3tel 30 @Ee2 2FE . il cldieldts Hel da
SIX oH, LEHHOZI  OfctHISHM 2&& OIS Mild)et Ect& (Brazil), el ZEAE
(Robusta)Jt AMIHIAHIS 30 B@E2=2 YD UL

1) 0L E(Miid)
OICIQUIOLS] DAXICHON RAXIZ, SFDF 80| FLID d=2% O 2IE HIRSIH ZEH|0,
DAERIIE, HAIR, DHIZCH, 2FctA, AAaHE2, HR0IE2, 0ICIQUI0H. HUlFEdet SHA

B =l 0 QUCH
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SMOICH AD &0

rr
Ol

®2IH(Mocha): &5 OtetHIotetD £2= HHUXILNAN MMM, S
E20 HOL 18 XU AN ‘AHIIY AHZF' olatd 2220

@Z8HI0HColombia) : EtE CIS22 MEHO0I Y2H, HSM ASIMW LUO0IJF 0 LIFHGtL.
S0/t A%, ©3F S0l HOLI0, 8212 20l Mot =& Sct220 20%018 O U220

QeI cHGuatemata) (2 EHRE T= S2 229 HEM 2S2, MY SO0 UL W A0 T
otCt.
@OICIRU|Ot(Ethiopia) :OF2tHI3L E2 EHMAIZ) HI
, 502 It Hix# X2 UH, S
GALHIT2(El Salvador): CHMZ B52 370t 71 D20 oSG2 =42 010 %% &0l &
StCH.

©HMAID (Mexico):S0/2 HEAEQ HIZAH AX0l 28 HOILH. E2 MELZ= 22T HL, HIdHR
24, 22Xt S0l UA2H, HHEE2Z Y0l A% UCH.

2
=

2)Eect& (Brazil)

M Rl MAES (M B4 24/3)2 Kcts BERZ, A5 Y2 A8 L= B6EE
O REHD A0 LotT. =2 HIEY JIx2 Y0l AT JALM, 5ol Ectd dELAE Bt
0A &= HI JI20 J1E 22 S22 EotE A
St HUE No.2E8 SZ20 et BSE 26 sotH UALW, DU

HEQ=E No.20lA  No.8MA

A, 2@, HEL0L § RYE AT UCH.

OSR0I2E(Blue  Mountain):AQIESHEZS 3JfelE oty fAXIs X0HoItd S%9
2,500m DXIHOIA AMES=E HIZAH MM 25 HOL AAHMA 20l Y E2H, It HH
LEA A Hi1g HIZ 2N AW, No.1,2,322 LHO UL,

@B XtLIOH Tanzania) : &2 St &A1QH01 & X3S0 JUes HIUOIK, Sol SXLIore Ze|gthnz &
S0AH MiEE= et Z2 s A0 sl 260 820t =2 HIZA Z29t2t S2SHI0tE Higst
22 A2 AUD AN AEOIEEBSZ 0| MSELEH.

>..\_’

3) 28 AEHRobusta)

c

2OoZeiote) X0 JMXNZM, OtZe|otet S22 oLt AZUIAOH Kbl SXINA THYH
&gt 200 EF0I0.
vory Coast):OtZ2{3t0IA JtE B0l MatGlsE B2 MAERZ EctZ, 2
BAD OS2 HaetsE NS
@S’—.JEF(Uganda)S%'?— OlZ2iotel RALNA MUEHMH, BFE S22 A0, %2 A2 U228
ot et

|>
m =

0, 2%0] 256t0 LBIECZ OI0IAHIIEO0ILL HIEE2R E‘;’OI MOICEH,

@=ct(Angola) : R2HCHOI HIGH # S 3210t &1, A% S9H0] UAL0, AS%D €901 A=
LE 2301 260, S 592 WBIQH EKIJH UCH. 2Lt *D} SHE0A MBiElE Hils SESHUA O
tol 2+0t0H SHHIBO0I2ID 2110 AT, Ol A0l 23401 =80 UL
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3. ALY EF

p.s]
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DALY A2

o

=
T

5005 OlAtel =1k 60005 OlAtel =2 HEaists HOO st Bstxol HRE HS AMES AMER
Ul (Linnaeus)OICt. 19

TR0 25tH HIle BSFALIDH(Rubiaceae) DHIOIH(Coffea)22 EFEHXIC ZWOIHS 2 A
20| M0l JtHICIS &8Rot) UXE UCH, StHCES &Rdtn UT stHE ABHLZ SRE
A2 25 20

HEE ZO2 OlgUXZUAM HHNozZ Nete HIC B2 600EB0H 02XS Ols2 o4EH
JEXIOF g, AHEOZ JIXIJF A= 1004 EPH0I HIIE(coffee zone)Olet Ecl= XSMAM THUHE L)
US 20ICh

AMOZ JHHIEI D U= HI= AAXN et OICIL2I0H(OF2HHI0r) JF & &Kl OFetI2H(Cof fea
arabica), 21JF AMXel IR AEl(Coffea canepora), clHil2|aot &Kl elticl3H(Coffea

liberica)2l 3th S22 FHFIL JIscHAL, M &4SEAE IHXOt &= cldlcizte Hel MELN
Of2tHIIIE OtL S (Mild)2t Bet& (Brazil)E2 26l 2R AES 80 U }E52=2 B/ot] UL

OttHIotet 22 AEH= Xl | UOA Tt XHOIDF UCH. Ol=lol K= EotA &
E 22 AMA(Coffea exc U= OFMOA X2t 28 A0 SEO0ILH

A
e
to
e
e
09
[ ]
2

D
w
o
~—
J
—_

>
S
0K
0%
13
2
8
]
AL
v

Hil= IS0 et M ¢UABHE HIQ FSFHIZ 2858 4 JACH

OIAEIE HIls HX galg] met 2561, JIEHIS 22 22HXE HIi(spray dried coffee), &
AAHIOC B2 SZHXHIU(freeze-dried coffee)2 P28 4 QULL.

ASHI = 2HE oKX 2 HUY 2HE &8 HIllz 22T

JNAEZEH A9 28

MEZBHNMHE HUE RS & EROZE FAEHSID UASCH “HIUIASFE IJtx388t A0IHLE £&= Of
Ol AE = AEFHISE D18 IS4 AEO2 HostD UL, FHE AZHHENZEU s HIY
=S Ot 20
DS AHI : HIUKIFE 2 A = 0|2 =2H8 212 Lttt
QLUAHEHI : 82 U INISHTENES HXE 22 L5t
@XTHAHL : B2 HIOl &= AAHEHIIN AE F= AZHIIESE S8 A8 YsHh
@M AT 22 HILQ =¥ = SHU0IU AAHEHNIE 20 Bois R L= 0l

ot &R, S42, HIKDE =g &glst AS YUstl}

4. HIA 2t=29 Ct2st HIIE3S
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2> <H 32 8N L2t HI AIZSE2 20058 Z2& H 2006¥ HEW HIS

QIAEEANT . AHIYA HUSE &30
e =9 EU8 3% 28 =9 sU& 2% S8
2003 1,897 -9.0% 3,506 27.2% 2,151 0.9% 315 -10.0%
2004 1,768 -6.8% 4,484 27.9% 1,973 -8.3% 300 -4.8
2005 1,627 -8.0% 5.642 25.8% 1,736 -12.0% 295 -1.7

Hgd : AERsSHZ, ASKHE, 2006, p.286.

CH 3> HIIYEA & 2 HA(2004-2006)

HEMU(AR) HEsZE EHE2(H)
gl S|AH
0414 | 051 | 06 | 04VS 05 | 05VS 06 | 04 | 054 | 064
AEPHA [((F)AEHABEION 721 923 | 1200 28 30 109 | 148 | 182
HOR | (=)AHDe Delok| 312 460 - 47 - 34 43 65
mARRK | (F)DelTetat 128 - 250 - - 14 22 29
Xiet3i o (F)=dl2lot 94 158 329 68 108 21 28 35
(F)ZZIHA
I-a ﬁ - -
el S 2| AH D 65 168 34 39 56 100

Aad . Usd cIAXIdE RS,

1.9ABHEAHT

AAHE FHIANE2 HIUAZO JAS Adl MOl =xAHY &0 S22 280 24510 U
OM, S35l A0l HUlet st dUECZ DRI YSHINIS 220 2 EQ=2 24518010 &
EII0A =2 AHIEE ERAXIIDE 252450 UL

SHEZ 28 1AM SHAZSE2 UAHEINIY HIAALY A HO| L s3UISAS AX
3=RE /S SFF AY L OHE SsS2=2 2610 AELL BE0 =8 SHLAE0 -10.0%S
JISotR ] dUHCZE sxUSd=E ~7.8%0 QAT

UAEHENT A LHREHQ Bist= 5009014 22 AHISIHDE N&5H2ZE 0IROXD UL
HIHSHE HOHSE2 SAS SHSLUMH 0= 2EHI ASHEI SAEOILE JtXI0 HIGH 210
MBS AHINESO0l HO0I2 CHE JtEHDel dEMENAN HOIEI M2 FHLD ASH 0ls
SOIHO SIHZ Q8 AHIXNES AT #MEHo Pisiet el AHIE X&sts AHl 80
AeZ AgEl

-20-



(B 4) QAEHE Il MY HIHIH, S L SUIE NZIRE  (HF:AL/E)

EHAME saUE CHad

e NE A= e
2% | =¥ 29 | 2y | 2% | s

298 H98 HR8

2003 | 1,281 5,825 | 70.20% 602 2,434 29.3% 2 19 0.2%

2004 | 1,231 5,577 71.6% 522 2,180 28.0% 1 13 0.2%

2005 | 1,110 5,020 70.7% 495 2,010 28.3% 2 14 0.2%

»+xxNjelsen data JI=

Ngd : MERSHZT, AIEXMYE, 2006, p.287.

2. AI YA
19763 128 SHASH 2ol MSC2 ZLHE HIUYA= HOH =J0= B0 RHotA2L
MNA3GlI AHIDF SHE0 S6l, IMF 0IF XsXHo2 AEG0H 20028 0lF0s HLIAIES 19 JtHLD

clot &AL
HU AL SEEE2 AE, 20 MEH
24201 HIUE BM OlAlE 232 E3 %
29| AHIBUE OFJIok= AIIJH & ACH.
2005¢ SUHER B2 SAHAER HY Ul SZ0A 22.8% HFESIAL s=Uisds 20
24.1% S &otALt.
HZE2= Stick¥Eiel 1
ot0f 20054 &AM HLAUA
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o BE JI1E 2 TR Rolz My
24719 23 20t MHEJel AYEN
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SHAE e CH &t 2R
2
NE NE NE | aE
29| @y | |3 ey | 39| 8y | |39 By
2003 | 2,555 {37,152 75.2% | 796 |10,425| 21.1% | 47 957 1.9% 102 771 1.6%

2004 | 3.327 |47,910| 75.1% | 954 |12,780| 20.0% | 41 869 | t.4% | 156 | 2,186 | 3.4%

2005 | 4,215 [58,845] 75.3% | 1,190 | 15,8641 20.3% | 79 [ 1,328 | 1.7% | 168 | 2,110 2.7%

*x*xNielsen data JI=

Nzd  AERSHZ, AEXNYE, 2006, p.288.
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3. HIE=R

0

20054 HHDAIZS AZRE IIHZ2tol SUSHAOR 0Ist WAIH L ROELUMA Xt It
5=8 ot o

AN Z 20044 ChHl 7.6%2 £Z2 SJAXLH Fe|sh orAs2tn Mo =442 UAHH X
ROE L0l SHEDISE AZEINZA ASAFH 20058 HMB= HAUH 2% 3% AIE0 248 N2 2
oICtH

HAHLO AZ AAl Xt R G20 HAFBAHOUAM -4%U2 AELAS8E 20IH AHME HX Eotd U
CH MAFQ HISMEQ AEIHAQ MAXN HEE U2 SHASE0 &F AEHA HalE I
HEAN MES S A0 Tt BHO AEREI HHE A2 oladsty AT

HE MEERES 0 ALt B
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Hil A ANBERES

(E 6> HMS2 LMY HHIY, 2Z Y SYIIF NZERE (et9:oa/s)
2003 2004 2005
e NE NF NE
a
2o | mw | o | 3w | By | | 39| 2w |
2003 360 14,369 | 19.9% 356 14,171 | 21.5% 312 13,669 | 23.0%
2004 344 14,079 | 19.5% 241 9,318 | 14.1% 226 9,034 | 15.2%
2005 582 23,145 32.0% 643 | 25,002 | 38.0% 587 23,060 | 38.8%

@ AERsSHZ, AEME, 2006, p.289.

4. AL
ASAHIE NSHQ IAM IE JHE L0l 2S HI FeD2l0iH FIIEME AHXESS
A0 2AB B AUNOI DIIOIGN BN SHHANE EllE FEIHY BTS NLHOZ
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24 AL
D2l #5232 USAIE SHOR AEMAS ME2 5t 012 02 YH S8l A2 Y U
OHE Zalo SOl MLHHO AR 2HNE 276D WS HS S0 A0 It 5=
O CHAl 888 4 s JissS A%t UL
B2 SUE, £YX2 S8 EEE JAUHUAN T2 BN slUE2 HIS HISES Hs =0
St s AT ASHI A HF ZWE 200 A0l DS 200 01218 FA2AY MSHQ O
SAHE U2 ASED HATZA HDAZS WEN SFst22t WA, & 1728 U2 8F
HIO 2 AZS CHEAZNA AT A HOIA HIARCE Hetgles e LR02 SH2CH
(H 7 2530 AER2(2Y L 27) (&2l E)
2003 2004 2005
g
=R 23 2 2 2 2
531 315 3,150 300 2,900 295 2,700

el ASRsSHY, A

Mg, 2006, p.290.

i

2 7= HUo 28 012X DE 562 HIAZSHES WAGHH AALSIUA 2HE = U=
HeHOtS MAIGHD X 8Tt

AN, SHXGJANA HILE HA8= J20 X0l ERotC
Olgt 22 OIE =2 M M &30 SO UD YS AAHI ZAX0IX0 RXEH = HIIZeHX
OlZSIAE FHEAIHO &0 el MAZE MEoH)| ol tHE AL UE SEAIIH HFPLE 2
HSt ASNQ wMg DAGH0F 0 Ol HIIZHIOIZSIAE X6t ZHHs ot of
OF &tCt

EM, OI5d 2Ex L6 LIJHOF St
BM, AAHEINIIE H2 HLotH 52 S SHOAES S50 +=Sciorettt. deld oiAa=d 4
HIANZE U= #Uot= &8 0SS HAINMLS S0 MAAZN ZEoH0rst

AR, HIQ 2eE DEHES S H35IoH0FSHCH
AU =U=, AHOQ MERAX, AHOG HY S DEUEE FHAIH AMLMBAZUAY SMEES
BEOIH MAHQ B2 SHAHOE 8T
DHI0IXS 2= GEEME, (2, U8 o2 =2 S0t0F ettt JdM UE
HEMES 2EO2 DEAMES JHLYSH LHOF 8t

W, IO R2l A2S H0 MUE F0sS)) fcide H2OiRH0] ot Zetls dUz 8 &
2, OXRE &l OloHEg = AZS ofior stth. 0240 /i HH SHEE0 2Rot) A0S HA
S S8 EEM0| 2o,

CHA M, AHIX EiSQl HUEMEN RXEAHAM A20 =2 HOH Ue AF2E NHEH2Z ML
LHOF &Lk
MO 28 220l Mo ACH. ABUHAM HSE AHY HABHA Rl S0 A8 F22 HFHA
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The present condition and strategy of the coffee market

in Korea foodservice industry

Yang - Ho Jin
Young - Bai Park

| . Introduction

Well-being trend which has influenced our life has effected on food service industry very
much. specially, well-being trend in coffee industry is very strong. well-being coffee lead
well-being trend in coffee industry by the reason that the coffee has natural polyphenol twice
than coffee.

It is attractive to people that drinking coffee can prevent disease and aging.

Recently, many various coffees have been producted. regular coffee, premium and hazelnut have
been popular. also, packing methods |ike canned coffee, cup coffee, and bottied coffee has
developed.

fn addition, the consumption pattern of coffee in Korea is different from other country.
Korean like to drink mainly instant, canned, and dropped coffee by the reason that these coffees
have common taste and are convenient.

In this regard, coffee culture became not only favorite food. but one of the most important
parts of food service industry. as many researchers have continuously studied coffee and major
of coffee in college has been made, coffee industry in Korea have been developed rapidly.

Therefore, the purpose statement of the research is to suggest development plan of food
service industry through current coffee industry of Korea that big coffee franchise companies

from oversea has occupied most coffee market.

Professor Dept. of Food Service & Culinary Management, Kyonggi University
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Il . The study of purpose and method

This research is to propose various strategies for coffee market based on precious research.
to achieve the object of the research, first, history of coffee, kinds and character of coffee
bean, menu, coffee-growing region will be examined, second, current coffee market will be

showed, and third, strategy plan will be suggested.

1. The present condition of the coffee market in Korea

Coffee market in Korea has increased rapidly based on instant mixed coffee called coffee mix.
actually, other coffee market such canned coffee, instant coffee, and dropped coffee has
decreased by growth of coffee mix.

In 2004, coffee industry including dropped coffee, instant coffee, coffee mix, and canned
coffee drink increased by 6%. however, in 2005, growth of coffee market became blunt by 2%.
moreover, instant coffee market decreased by 8% compared with 2004. But, coffee mix
maintained to increase by 25.8% compared with 2005.

Oropped coffee market was considered as 1.7% decrease in 1005 because of recession and
influence of growth of coffee mix.

In Korea, consumption of coffee is closely related to economy condition. also, by the reason

of pursuit of convenience, coffee industry except of coffee mix has been reduced.

1. instant coffee

instant coffee industry has been decreased because consumers have changed pattern of
consumption such as green tea and coffee mix.
Internal change of instant coffee is that sale of over 500g product has been grown

continuously. this is because these products are cheap and popular as a gift.
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2. coffee mix

The growth of coffee mix is effected on change of life pattern. in company, people drink
coffee by themselves. constantly, sanitation problem of coffee vending machine has been laid.
also, water purifiers have been spreaded. in this regard, consumption growth of coffee mix has
been increased.

Classified by product, stick style coffee mix has been grown, and occupied 76.9% in 2005.

sale of the stick style coffee mix will be increased by the reason of needs of consumers.

3. canned coffee

Canned coffee market has been decreased by 4% for some years. however, dongsuh food has
contract with starbucks, the biggest coffee franchise company. dongsuh food will change canned

coffee market from strategy of the company.

4. Dropped coffee

Oropped coffee is influenced by recession. even though dropped coffee is very convenient, the
sale of dropped coffee has been reduced because of high price compared with other coffee
products.

In spite of recession, however, take-out coffee stores including starbucks have been opened in
metropolitan area. therefore, if economy condition will recover, coffee bean indusiry will be
grown.

Recently, food service companies including Dunkin Dounuts have magnified coffee as important

sales' menu. espresso coffee market will be developed very fast.

Ill. Conclusion
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This research presents the improvement of the food service industry by grasping the
theoretical consideration of a coffee and the coffee market in Korea.

First of all, government support is necessary for organizations that researches on coffee.

This example shows how domestic coffee franchise needs to be brought up just like the other
foreign franchises. Also, colleges should create courses for coffee and run a coffee research
center that will constantly grope for development of a coffee to globalize the coffee franchise.

Second, it needs to be expanded as a dual model .

After improving and exporting instant coffee to China and Southeast Asia, globalization should
take place by developing and expending the espresso coffee market.

Third, coffee related co-brand needs to be vitalized.

Co-brand such as donuts, sandwich, cake, that goes well with coffee must be vitalized as well
as the coffee to globalize the franchise.

Improving the franchise must be done step by step, going from diverse stores, to diverse
brand, and eventually stepping into different countries.

Fourth, rewording, and more advertisement toward ordinary people is needed for coffee to step
into our food culture.

Fifth, constant research on coffee is required to follow the consumer's well-being trend.

As mentioned above, the whole world is in well-being trend which means healthier product must
be developed for people to prefer coffee over other products.

Last but not the least, manner and correct etiquette related to drinking coffee should be well
spread to create an ideal coffee culture.

If all of the above is followed, the franchise will grow not only in domestic food service

industry but it surely will expand world wide.
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