A Study on the Fashion Icons through
Modern Entertainment Media

The advance in television and film industry
had a tremendous impact on not only economy
and culture but fashion as part of popular arts in
the 20th century. And now, this industry has
yielded a lot of super stars, and the audience,
namely people in general, are under the influence
of movie stars and try to imitate them. Specifi-
cally, they have paid huge attention to fashion,
and movie stars are accepted as fashion leaders
or fashion icons. The main audience of fashion
industry associated with television and film 1s the
younger generation who is very sensitive to visu-
al image. As movie costumes have closely been
bound up with fashion, the concerted growth of
the two industries could contribute to creating
new cultural value.

Existing studies have focused on the costumes
of specific high-profile movies, the role and
symbolism of movie costumes or their impact on
mass fashion. And the purpose of this study was
to look into the image, fashion and influence of
fashion icons in television and film industry,
which is vital part of modem entertainment
media. Fashion icons are highly prized as strong
role models that enhance the productivity of vis-
ual media, thanks to their image and costumes
worn by them. Therefore it's attempted in the
study to shed light on the role and image of
fashion icoms in association with modern mass
fashion.

To define mass culture, cultural industry and
reception, relevant literature was reviewed, in-
cluding books, articles and journals, and how
cultural reception phenomenon was affected by
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fashion icons, especially Hollywood stars, was
examined by looking into modern entertamment
media. Especially, Hollywood fashion icons who
had affected fashion since 2000 were analyzed to
find out their images and fashion and to present
some of the right directions for fashion industry
as part of cultural and entertainment industry.

The images of movie stars projected through
diverse entertainment media are the very fashion
icons and strong role models that are copied by
consumers. Now, the public take the lead m cul-
tural industry, and they create new images as
positive receivers of the images of fashion icons,
not as mere imitators or followers.

Fashion icons have contributed to diversifying
the styles of ideal feminine beauty, and their life
pattern and image are one of the major sources
to stir up the imagination and inspiration of people.

Thus, the times, fashion and entertainment me-
dia have continued to evolve, closely affecting
one another, and fashion icons play a role of
fashion leader, through entertainment media, who
takes the initiative in mass fashion without just
being confined to the field of entertainment.
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