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The men's shirts are introduced in various
ways due to the current man's trend of feminiza-
tion and sensibility, and the shirt, which had
been only man's inner wear of suit, came to
stood out as an important part of man's fashion.
So, this research studied the present status of
shirt's brands, as an important item in men's
clothing market, and analyzed the design spe-
cialty in order to help understanding domestic
men's clothing market, and as well to contribute
to activate men's fashion industry by supporting
men's design marketing and practical business.

As an adopted research method, we visited and
surveyed Seoul's major departments, Shinsegae,
Hyundai and Lotte, for three times in June 2005,
and market survey was performed on total 13
brands, and also was referred to internal materi-
als and newspapers, magazines, Internet sources
related to other men's shirts business.

Most of brands in domestic men's shirts mar-
ket incline toward Prestige-Luxury/Adult zone in
target/price(8 brands). Among adult groups, there
are about 3 brands toward Mass-Volume, and 2
brands are in Prestige-Luxury/Young zone, which
shows an extreme consumer trend.

A half of Shirt's design images depends on
Authentic Traditional/Separates Inner-wear zone in
design image(6 brands). The consumers in favor
of this brand incline toward traditional manliness,
and have very low preference to the feministic,
luxury, sexy images. Besides, there are 2 brands
inclining toward to Trendy Character, which
brands are preferred by the consumers who are
in favor of more modernity and logical shopping

inclination. Especially, the brands that recently
brought public attention incline toward Total
Coordination(5 brands).

The current Shirt design can be categorized in
the following 3 specialties:

Recently, stylish men belonged to ‘Metrosex-
uals’, ‘Honors’, ‘Leons’ have strong power in
men's fashion. Those who belong to this group
are highly interest in body, makeup, hair as well
clothing, and worst of all, in the field of
face-lifting. Accordingly, men's shirts are also
presented extreme decoration, sensitivity and soft-
ness far beyond the luxury of printed pattern. It
is Feminization. Nevertheless men's interest in
accessories is getting higher, domestic special
stores are so insufficient that clothing industry is
targeting very offensively for it. In men's shirts
stores are equipped various omnamenting iters
from metal goods, such as neckties, tie-pins,
cuffs links, etc. to leather goods of shoes, bags,
etc. as well cosmetics. It is Totalization. Custo-
mize technique has strong point to digest charac-
teristic design required by an individual through
countermeasure method of 1:1 with consumer.
Although it seems to be somewhat inefficient
and to take a long time, it is wutilized for satisfy-
ing consumer's personal sepsitivity through a var-
ious detailed ornaments and new processing
method. It is Personalization.
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