A Study on VP Cases of Fashion Coordination for the Purpose

of Establishing SI of Department Store

In the community rapidly changing by the
information-orientedness and by the digitalization
in 21C, needs of consumers have been changed
which
concentrate their effort on selling fashion com-

and varified emotionally. Departments,

modities as its central business, should establish
the foundation of SI by extending and diffe-
rentiating the role of VMD in order to satisfy
the emotional needs of consumers and in order
to heighten its competitive power.

This study will present VP cases of fashion
coordination for the purpose of satisfying the
consumers’ needs and establishing the foundation
of SI In order to satisfy consumers' needs and to
establish the foundation of SI an emphasis is
made on producing the homogeneous presen- ta-
tions with a theme or themes on the details in
the production plan under the general concept of
VMD. The particulars of the production plan un-
der the VMD concept of department stores fol-
lows:

1. to give shape to the imagery of colors,
print patterns, styles and accessories under the
theme called "Poetic Bohemian" on the purpose
of presenting the first autumn commodities of
2005 with the autumn VMD concept, ie., "Life
is Art"

2. To choose the fashion commodities and ac-
cessories for displays and visualizing the images
for coordination.

3. To Display them at the VP sections in the
department store and transform them in order to
fit to each brands' visual presentattons in their
selling areas The main procedure of the VMD
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process for establishing the SI of a department
store may be epitomized like this;

Firstly, to analyze results into which the last
year project was developed under the VMD
theme of 5%% (which means 5 kinds of pleasure)
and establishing VMD strategies on the bases of
shirinking propensity to costume, rational pattern
of consumption and international distribution pro-
spect of economuc circulation and mternal man-
agement, satis faction management, planing man-
agement of the merit system under the economic
deflation.

Secondly, to analyze lifestyles and providing
pleasure and satisfaction on life according to am-
biguities in a consumptive form by image map-
ping, extract imageries including the entertaining
elements and stories, and create the trends of
clothes, foods, housings in images.

Thirdly, mixing emotion based technology and
spiritual essentialism and presenting a visual
theme named as "Neo Human Drama"

Fourthly, to reenforce the conceptual position-
ing through the Image-Work following the theme
called NeoHuman Drama' which is Theme of
"life is emotion, life is nature, life is art, life is
expression”

There is a significance of this study in making
a solution on reenforcing a department store's
image and differentiating it by giving cases on
fashion coordinations in visual presentation for
the purpose of establishing the foundation of a
department store's SI.
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