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The Most effective factor in visual aspect in-
fluencing consumer's choice is ‘color’. However,
the preferred color varies as time passes, society
changes, new culture develops, that is variable in
its nature. And the underlying meaning or ac-
companying image differs in every area.

Information on color often exaggerated in its
subjective way or badly interpreted. In case of
fashion color, lacking systematic study results in
Iimited information on export target area that can
be used by Korean manufactures to study pre-
ferred color of targeting countries. Thus, we be-
lieve the study on preferred colors is meaningful,
especially on BRICs market, recently gathering
attentions for their market competitiveness and
growth potential.

Gathering of raw material took place in 7 cit-
ies of 4 countries, by 1:1 interview, in the peri-
od of 3 weeks in Aug. 2005 that totaled 823
answers. Color chart for research was categorized
by using COS Color System into KS standard
color 10 grades plus 1 neutral, with 5 grades of
tones. We were able to find followings from the
study:

First, analysis on consumers' hue & tone re-
veals that preference on principle colors (R, Y,
G, B, P) is higher than intermediate colors and
pale, light, vivid tones were preferred to dare
and deep tones.

Second, distribution of consumers' preferred
color in fashion item shows similar pattern with
distribution of personal preferred color. However,
consumers’ personal preferred color differs from
preferred color in fashion items. In tone ana-
lysing, personal preferred color tone vivid where
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preferred color in fashion item was dare tone.
Fashion items, that expresses individual's identity,
shows similar preference with personal preferred
color but it seemed people tend to choose dark
tone.

Third, biggest difference by country from hue
analysis are neutral and PB colors. Neutral,
widely preferred color in every county, more
preferred in India, Russia, Brazil than China.
Contrarily, PB was notably more preferred in
China than in other three countries. Tone analy-
sis by country reveals more difference showed in
tone that hue which leads use same color but
different tone in each cultural area. For Russia,
vivid colors are more preferred compared to oth-
er countries. Generally vivid colors are selected
in light colors. But for India, pale colors over
vivid colors are selected, where Russia showed
unbiased preference from pale to vivid.

According to analysis, consumer's color prefer-
ence is reflected in preferred colors in fashion
items and products, and thus we may conclude
preferred color in fashion item largely influenced
by country characteristics. For color planning of
fashion item by export area should be accom-
panied by both information on color trend and
information on consumer preferred color of the
country. We expect this result can be utilized as
a basic material for developing BRICs market.
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