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Mainland China has eventually become a fashion production base of the world since the 1980’s, with
a great number of manufacturers operating by means of processing on giving matertals and OEM and
with significantly improved quality and enhanced crafts. However, as a result of the homogeneity and
the lack of a mature brand of those manufactures, a trend of mcreasingly fierce competition on price
has become apparent. With the changes in the international fashion market, the Chinese market 1s enter-
ing at an accelerated pace a period of competition on design and branding. In recent years, a number
of Chinese fashion manufacturers have started building their own brand names, and together with the
increasing international brand names operating in Chma, leading the Chinese market to an age of more
internationalization and diversification. All these changes have issued new demands for the design edu-
cation and creativity education of Chinese fashions.

Since 2001, fashion production in China has entered a stage of high growth rate. According to the
statistics of the National Bureau of Statistics of China, the fashion output of enterprises above des-
ignated size amounted to 7.776 billion pieces in 2001, 8.843 billion in 2003 and 6.32 billion from
January to July in 2004. At present, the fashion production and market in China is divided among fe-
male fashion, male fashion and children’s fashion, led by the female fashion and followed by the male
and the children.

The female fashion industry in China features:

1. Considerable improvement in terms of variety, design and style, but with very few brand names of

international influences, while the high-end market almost exclusively occupied by overseas brands.

2. Eventual shift from sheer enterprise strategy to a comprehensive convergence site strategy in terms

of manufacturing competition,

3. Lower concentration rate of female fashion production than the male, except the underwear (chiefly

the bra), with unstable brand names.

4. Relatively weak design force with respect to the size of the female fashion market, despite a

number of good designers already emerged;

5. Uneven quality level among the manufacturers and several bottlenecks restraining the quality of

the female fashion enterprises.

The male fashion mdustry in China features:

I. Noticeable trend of the casualizing of the formal suit. Although a latecomer of the fashion world,
the “new formal” has immediately become a conspicuous new element.

2. Strengthened branding consciousness and gradual differentiation of brand names. The trend of
strengthened brand operation is shown in the construction of the market network, the differ-
entiation of the market and product positioning, etc.
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3. Accelerated entering of top international brands, leading to the birth of high grade male fashion
consumer groups.

4. Serious copying and cloning, which disorders the competition in the market.

5. The design to further cater to the trend of self-emphasis and selfpursuit.

6. Famous brands to increase the input in design and quality.

In an increasingly active fashion mndustry in China, a number of national agencies that provide agent
services are playing an important role. Currently, the most recognized and influential agencies are China
Fashion Association and China National Garment Association. Other organizations such as China
Fashion Colors Association have moved their headquarters from Shanghai to Beijing, expanding their in-
fluence from the garment sector to the fashion industry, showing a trend of cross-sector integration of
resources.

Actively pushed by professional organizations such as CFA, CACA and local fashion associations,
and with the support of the local governments, various branded fashion promotion activities and fashion
design release activities are very active in recent years. Activities such as “Dalian International Fashion
Festival”, “Shanghai International Fashion Festival”, “Fashion Ningbo”, “Jiangsu International Apparel
Festival”, “China International Fashion Week” and “China International Clothing & Accessories Fair”
have become mmportant regional fashion industry branding activities.

Fashion design education started late in China, and it was not until the late 1970’s and early 1980’s
when China initiated its economic reform that the fashion industry and fashion education was able to
register a fast development. At present a variety of channels and levels are available for fashion design
education, ranging from public universities such as the Central Academy of Fine Arts, The School of
Art of Tsmghua University, Donghua Umniversity, Beijing Institute of Clothing Technology and China
Academy of Fine Arts, and private universities such as Jiangxi Garment College that aim at higher vo-
cational education, and covering doctoral, postgraduate, undergraduate, junior college, higher vocational,
middle vocational and adult education levels. According to statistics, the number of umiversities and col-
leges with fashion design education setup amounts to nearly one hundred.

Each umiversity and college, based on different visions, has different curriculum, while some founda-
tion subjects are shared by all. Usually the courses fall into three categories of the common founda-
tions, the professional foundations and professional design. At the same tune, all the schools are explor-
ing new curriculum that best suits the school and best stimulates the creatrvity of the students.

Since 1980’s, fashion designers of different ages, personalities and professional directions have
showed up in the fashion world of China. Designers currently active include, among others, Wu
Haiyan, Wang Xinyuan, Zhang Zhaozhong, Li Wei, Liu Yang, Lv Yue and Zou You.
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